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Self less  
Service

As Americans, we enjoy many freedoms. Among them are the 
freedom to vote, worship, and speak our mind. These freedoms 
have long been protected by the men and women of our armed 
forces, and their families that supported them.

Commitment to Service 
For more than 15 years, Humana has made a commitment to 
serving our veteran community. That commitment continues 
today with the introduction of the Humana Preventive Plus 
Package for Veterans. 

In developing this product, Humana listened to more than 
10,000 veterans. With their input, and our more than 50 years 
in the healthcare industry, we developed an affordable dental 
plan that includes discounts on vision, hearing, retail prescription 
drugs, and more. We’re proud to offer this plan to our veterans 
and their families throughout the country.

Let us welcome you to coverage that  
serves you well. Call today to find out more.
855-252-4507 
8 a.m. to 8 p.m., Monday – Friday

Find out more about employment opportunities for  
veterans at Humana.com/careers 

HumanaDental products are insured or administered by HumanaDental Insurance Company, Humana Insurance Company of New York, or The 
Dental Concern, Inc. Limitations and exclusions may apply.
1 Discounts are available exclusively through participating pharmacies. The range of the discounts will vary depending on the type of provider 

and services rendered. This program does not make payments directly to providers. Members are required to pay for all healthcare services. 
You may cancel your registration at any time or file a complaint by contacting Customer Care. This program is administered by Medical Security 
Card Company, LLC (MSC) of Tucson, AZ. 

The discounted services are not part of the Humana Preventive Plus dental plan, are not insurance, are subject to geographical availability, and 
may be discontinued at any time.
Refer to the plan summaries for a comprehensive description of the discounts.
GHHH7D9HH3

The Humana Preventive 
Plus Package for Veterans 
includes:
Dental coverage

 
services including routine exams, x-rays, 
cleanings and more

 
performed by participating dentists

Retail prescription discounts1

 
prescription medications at over  
62,000 pharmacies nationwide.

Vision Care discounts
 

surgery, and enjoy affordable exams  
and more

 
20,000 locations including  
LensCrafters, Sears Optical and  
Pearle Vision

Hearing Care discounts
 

hearing aid repairs, and more 

Urgent and convenient care clinic 
savings

 
and screening exams at Concentra®  
Urgent Care Centers
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OR, MAIL TO: Veterans Commemoratives™ Two Radnor Corp. Ctr., Suite 120, Radnor, PA 19087-4599

❑ YES. I wish to order my personalized Diamond Military watch, with my War Medal & Ribbon
dial, Service Branch Emblem, monogram and birthstones, initials, years of service and Post #.
❑ World War II  ❑ Korean Service  ❑ Vietnam Service 
Also Available, Not Shown: ❑ Desert Storm  ❑ Afghanistan  ❑ Iraq  

SERVICE BRANCH: ❑ Army  ❑ Navy  ❑ Air Force  ❑ Marine Corps   ❑ Coast Guard
❑ Merchant Marine  ❑ Seabees  ❑ Navy Seal

BIRTHSTONE MONTH: ___________________ MONOGRAM: _________ POST #: _____

INITIALS DESIRED (3): ______ ______ ______ YRS. SERVED: _________ to _________ 

I WISH TO PAY AS FOLLOWS:
❑ Enclosed is my check or money order for $125* per watch payable to 

“Veterans Commemoratives” as payment in full, OR

❑ Charge my credit card $125* per watch as payment in full, OR

❑ Charge my credit card in 2 monthly installments of $62.50* each.

Credit Card: ❑ Visa     ❑ MasterCard     ❑ AMEX     ❑ Discover      exp.______/_______

CC# ____________________________________________________________________

Signature ________________________________________________________________

SHIPPING ADDRESS (WE CANNOT SHIP TO P.O. BOXES) ALLOW 4-6 WEEKS FOR DELIVERY.

Name ___________________________________________________________________

Address _________________________________________________________________

City____________________________________________State_____ Zip ____________

Phone #(_______)__________________ Email__________________________________
* Plus $14.95 per watch for engraving, shipping & handling.  
* PA residents add 6% ($8.40) sales tax.

EXCLUSIVE MILITARY VETERANS
BIRTHSTONE WATCHES
FEATURING YOUR SERVICE BRANCH EMBLEM, BIRTHSTONES & MONOGRAM, SERVICE MEDAL AND RIBBON

HIGHLY PERSONALIZED DIAMOND MILITARY WATCH HONORS YOUR SERVICE TO COUNTRY

FOR OTHER FINE MILITARY WATCHES & RINGS VISIT VETERANS COMMEMORATIVES™ ONLINE AT VETCOM.COM

• Watch dial features your choice of World War II, Korean Service, Vietnam
Service, Desert Storm, Afghanistan or Iraq Medal minted in high-relief, the
War Ribbon in Official colors and a genuine diamond at 12 O’clock.

• Your Service Branch Emblem, personal monogram and five birthstones 
are featured on the adjustable, 23 Karat Gold decorated bracelet.

• The caseback will be engraved with your initials, service years and Post #.

• Precision quartz movement provides timekeeping accuracy within seconds per month.

• Priced at just $125*, payable in two convenient, interest-free monthly installments 
of $62.50* each. See order form for details. 

• Your satisfaction guaranteed 100% or return watch within 30 days for replacement
or refund. So, order yours today! You have earned the right to wear this
watch as a reminder of your special place in history.

We proudly present our Official Diamond Military Watches to honor your service to our Country. 

FREE FLAG PIN
WITH EVERY ORDER

World War II Diamond Watch with Marine Corps 
Service Branch Emblem and Ruby birthstones.

Korean Service Diamond Watch with Navy 
Service Branch Emblem and Blue Zircon birthstones.

Vietnam Service Diamond Watch with Army 
Service Branch Emblem and Emerald birthstones.

JANUARY FEBRUARY

GARNET AMETHYST

MARCH APRIL

AQUAMARINE ZIRCON

MAY JUNE

EMERALD PEARL

JULY AUGUST

RUBY PERIDOT

SEPTEMBER OCTOBER

SAPPHIRE ROSE ZIRCON

NOVEMBER DECEMBER

GOLDEN SAPPHIRE BLUE ZIRCON

Birthstones are simulated for consistent 
size and clarity. Names refer to color.

Diamonds on dials are genuine .02 ct.

CALL TOLL FREE TO ORDER: 1-800-255-3048
Mon. - Fri. from 9am - 5pm EST. Have Credit Card ready when ordering.

MEDCIRBRS-ALM-0512©2011-2012 ICM
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ROLLING REPORTER
Eight-time world-champion logroller and Iraq war veteran J.R. Salzman is 
covering this year’s Warrior Games for The American Legion’s Burn Pit blog. 
Wounded, ill and injured servicemembers are set to compete in Colorado 
Springs, Colo., April 30 to May 3. In 2006, while serving with the Minnesota 
National Guard in Iraq, Salzman lost his arm in an IED attack. He returned to 
dominate his sport even as he adjusted to his new prosthetic limb. Andrew Owens

Salzman’s “Lumberjack in a Desert” blog:     www.jrsalzman.com

Read an interview with Salzman:    www.legion.org/magazine

The American Legion Magazine, a leader among 
national general-interest publications, is 
published monthly by The American Legion for 
its 2.5 million members. These wartime 
veterans, working through 14,000 community-
level posts, dedicate themselves to God and 
Country and traditional American values; strong 
national security;  adequate and compassionate 
care for veterans, their widows and orphans; 
community service; and the wholesome 
development of our nation’s youth.

 5 Vet Voice
 8 Commander’s Message
 10 Big Issues
 12 Living Well
 18 Veterans Update
 48 Rapid Fire
 62 Comrades
 68 Parting Shots

 20 At Rest Abroad
From magnifi cent cemeteries to 
isolated graves, our overseas 
war dead deserve all honor.  
By Matt Grills

 34 The American Legion’s
  Online Universe

Legion.org is a portal to an ever-
expanding network of social 
media and member resources.

 36 Road to Nowhere
Returning veterans 
face the most 
challenging job 
market of their lives.  
By Ken Olsen

 42 A Quarter Century
  of Thunder

A feisty group of veterans 
spawned the nation’s 
biggest event to honor 
those who did not come 
home.  By Craig Roberts
Cover photo by AP

 46 My America
Marine Corps Staff  
Sgt. Tim Chambers
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 Call 1-888-802-MESO (6376) 
FOR A NO OBLIGATION CONSULTATION.

 NOTICE TO VETERANS WITH 

MESOTHELIOMA
 WHEN TRAINING, 
EXPERIENCE AND 
A STEADY HAND 
REALLY COUNT, 
TURN TO FELLOW 
VETERANS.

 As former Marines and Sailors, we served 

together yesterday. As seasoned attorneys, 

we’ll fi ght this disease with you today. 

Attorneys at Coady Law fi rm have successfully 

represented veterans in Mesothelioma claims 

nationwide for two decades. We’ve helped 

them understand their rights—and secured 

millions for their families in just compensation.

Trust in the experience of shipmates who 

served with you. Contact the Coady Law Firm. 

Receive a FREE, no obligation consultation.

 Bud Coady
Harvard, 1979
USMC, 1979-89, 1991
Gulf War Veteran

Attorney at Law

 Dave Fanikos
 Harvard, 1985
USMC 1986-1989

Attorney at Law
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SELF-PROPELLED

All Models Feature:
POWERFUL ENGINES for 
cutting weeds that would stall 
any hand-held trimmer.

DURABLE CUTTING 
CORDS that hold up 
against fences, rocks, 
foundations, etc. 

LIFETIME-
WARRANTY
on the light-
weight 
aluminum 
mainframe.

Power up hills...over bumpy ground...
and through waist-high weeds!

TOLL-FREE

800-969-6906
DRtrimmer.com
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Get a FREE DVD and Catalog!

DR® TRIMMER
MOWER

FREE
SHIPPING
For a Limited Time

Every three minutes another person falls behind 
on credit card debt. It’s no wonder, since every 
major credit card company has nearly doubled the 
minimum monthly payment on consumers’ bills. 
Federal Regulators forced the change because of 
their concern about the growing mountain of 
consumer debt, which stands at $2.17 trillion. 
Many consumers can only pay the minimum 
payment, which can take up to 30 years to pay off. 
Now, relief is in sight for millions of Americans.

CreditGUARD of America, a non-profit licensed 
debt management service provider, is making a new program available to lower debt payments 
and become free of all credit card debt in only three to five years. Consumers need only $2,000 
or more in total credit card debt and at least 30 days behind on any account, to cut their payment 
by 35% to 50%, and reduce or eliminate interest charges altogether.

Over 200,000 families, located throughout the U.S. have regained financial independence with 
CreditGUARD’s licensed, bonded and insured service. CreditGUARD of America has received 
high marks in consumer surveys showing high consumer satisfaction and confidence. The 
CreditGUARD debt management program can lower your monthly payments by hundreds and 
save you thousands! 

One such case is Sandra L. who proclaimed “CreditGUARD cut my monthly payment by $656 
and saved me over $29,206.53 in interest. They saved my way of life and gave me back my 
piece of mind! Now I can see myself on my way to becoming debt free.” or Jeffrey C. who 
said “CreditGUARD of America helped me consolidate 3 of my credit cards into one afford-
able payment. They are now saving me nearly $200 a month. Now I will be debt free in 2 
years or less”

Certified Credit Counselors at CreditGUARD of America provide Debt Relief Consultations at 
no charge, when you call 1-800-473-3047. Calculate your interest rate savings instantly online when 
you visit their website at: www.creditguard.org/al

Credit Card Debt?
Solutions that can help you get out of debt.

ADVERTISEMENT
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(Data Source: U.S. Federal Reserve)

Tom Hill 
CGA STAFF WRITER

N5257

In 1982 the George Washington silver 
half dollar proof took the collecting 
world by storm! Issued to celebrate 
Washington’s 250th Birthday, it was the 
first 90% silver U.S. coin struck since 
1964 and the first commemorative since 
1954. The magnificent proof quality 
features beautiful frosted engravings 
contrasted with mirror backgrounds. 
Reg. $29. NOW $19.95 (#44303). 5 for 
$94.75 ($18.95 each). ABSOLUTELY 
NO UNORDERED COINS SENT. 
30-Day No-Risk Home Examination: 
Money-Back Guarantee. 

International Coins & Currency
62 Ridge St., Dept. N5257, Montpelier, VT 05602

1-800-451-4463 
www.iccoin.com/deals

First Modern Silver 
Commemorative

O N SALE — SAVE 35%!

As low as 
$18.95
Reg. $29

FREE
Shipping
with code 

N5257
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This analysis of the so-called 
Arab Spring was spot on. If 
someone of Ben Barber’s caliber  
was on the State Department 
staff, maybe Secretary Hillary 
Clinton wouldn’t have encour-
aged the destabilizing revolts 
across the Arab world. Hosni 
Mubarak may have been a 
strong-handed monarch, but he 
was a U.S. ally and quite helpful 
in tightening the noose around 
jihadist terrorism. Why, then, 
did she encourage his ouster, 
leaving Egypt’s rule to the 
Muslim Brotherhood – the seed 
of Islamic extremism?

 – Bill Merrill, El Paso, Texas

Thank you for the great 
article. I sincerely hope we 
haven’t traded dictators and 
tyrants we at least knew for 
dictators and tyrants we don’t. 
I’ll be surprised if anything 
good comes of it all.

 – Lou Lavender, Bartlett, N.H.

‘The Strenuous Life’
In Jeff Stoffer’s article 

(March), Theodore Roosevelt IV 
says, “I am ... distressed by the 
lack of civil discourse in 
American politics today. We 

don’t listen to each other. We’ve 
lost our sense of social capital, 
the ability to come together and 
do great things. That’s what 
built America.” Members of 
Congress should read that and 
feel ashamed of themselves.

 – Sterling Embry, Cordele, Ga.

Great article on the 
Roosevelts. But I was wondering 
why you didn’t list President 
Teddy’s Medal of Honor. He and 
Teddy Jr. were only the second 
father-and-son duo to receive 
the award. The fi rst was Gen. 
Douglas MacArthur and his 
father, Arthur MacArthur.

 – Dale Punch, Lincolnton, N.C.

‘All They Need is a Chance’
Andy Romey’s article (March) 

brings to the forefront a prob-
lem – veteran homelessness – 
that has been shoved into the 
background for too long. This 
country is full of empty build-
ings. There is no reason for a 
veteran to be on our streets 
unless he is being honored in a 
parade for his service.

A few days before I read this 
story, I read about a veterans 
retirement home at which the 

‘Ill Winds of Change’
I read the article by Ben Barber 

(March), and was disappointed in its 
apparent message: dread of a state 
dominated by a governing body of 
Islam-adhering members. We 
Christians might recall that the 
most horrifi c destruction of 
human life in the past  years 
was during World War I and World 
War II. They were not precipitated 
by Muslim nations, to my 
recollection. I read once that an 
estimated  million people 
were killed in World War II, 
mostly civilians.

Let’s see what happens with these new governments. They could be another 
Turkey or Indonesia.

– Joseph J. Bailey, Valley Center, Calif.

The Magazine for a Strong America

HOW TO CONTACT US
For assistance with membership record verification, 
membership applications, change of address, 
notification of member death or changes to magazine 
or Dispatch subscriptions, contact customer service.

 CUSTOMER (317) 860-3111 
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  The American Legion
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MEMBERSHIP IN THE AMERICAN LEGION
Veterans who served at least one day of active military duty 
during wartime, or are serving now, are potentially eligible 
for membership in The American Legion. Members must 
have been honorably discharged or still serving honorably.
 ELIGIBILITY Aug 2, 1990 – current
 DATES OF Dec. 20,1989 – Jan. 31, 1990
 MILITARY Aug. 24, 1982 – July 31, 1984 
 SERVICE Feb. 28,1961 – May 7, 1975 
  June 25, 1950 – Jan. 31, 1955
  Dec. 7, 1941 – Dec. 31, 1946
  April 6, 1917 – Nov 11, 1918
  (Merchant Marines who served
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  ia@legion.org
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 VETERANS AFFAIRS (202) 861-2700
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 ECONOMIC 202.861.2700
  econ@legion.org
 FAMILY SUPPORT (800) 504-4098
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number of residents was down 
by more than 100. Why not fi ll it 
with homeless vets? They would 
have a home, a possible job, and 
health care at its clinic. There is 
no excuse for a veteran freezing 
in the streets, as long as there 
are warm rooms open in govern-
ment buildings.

– Steve Provo, Remington, Ind.   

Balanced budget amendment
Rep. Jesse Jackson Jr.’s pontifi -

cating about reducing debt is 
without substance if signifi cant 
debt reduction is not immedi-
ately addressed (Big Issues, 
March). Alas, though, he is 
constrained from talking about 
this because of his politics. 
Instead, he spews a plethora of 
red herrings: alleged gender, 
generation and infrastructure 
gaps. These have nothing to do 
with balancing the budget. 

Jackson also claims that 
balancing the budget will 
negatively impact poor and 
working-class families. He seems 
oblivious to the fact that a failed 
government can help no one.

– Charles R. Dooley, Pickens, S.C.

There are valid arguments 
against a balanced budget 
amendment, but Rep. Jackson 
didn’t state any of them. Instead, 
he ran off a list of social-engi-
neering mantras favored by the 
left. He was a poor choice for 
this debate.

– Scott A. Jones, Council, Idaho

My question to Rep. Jesse 
Jackson Jr. is this: how do we 
fulfi ll his ideals when we run out 
of money?

– Bill Weers, Cedar Rapids, Iowa 

When politicians talk about 
trillion-dollar debt, they don’t 
bother to break the fi gures 
down. A person born today with 
a life expectancy of 100 years 
will have to spend more than 
$27 million every single day to 
reach $1 trillion in his lifetime.

At present, no politician is held 
responsible for spending. What 
we need is an amendment that 
will give the president line-item 
veto authority. This was tried 
once by passing a law, but the 
Supreme Court said it was 
unconstitutional. An amendment 
ratifi ed by three fourths of the 
states would be constitutional. 
Any president who did not veto 
add-on bills and any other 
excessive spending could be 
voted out next election.

– Martin D. Beatty, Delmar, Md.

Rep. Bob Goodlatte says a 
balanced budget amendment is 
needed. I strongly disagree. We 
need a balanced budget. 

Nowhere does Goodlatte 
mention any specifi c action he 
would take. Would he cut 
military spending? Raise the 
retirement age for Social Secu-
rity? Eliminate Medicare, as has 
already been proposed by some 
of his colleagues?

Anyone with a grasp of the 
situation will tell us that to 
balance the federal budget, 
everyone – including the wealth-
iest 1 percent – will have to pay 
their fair share of taxes. One step 
would have been to allow the 
Bush tax cuts to expire. They 
were ill-advised when imple-
mented and have not made more 
sense with the passage of time.

– Carl L. Hess, Ozark, Ala.

Rating upgrades for vets
The article by Tom Philpott 

(Veterans Update, March) really 
grabbed my attention. I’m in a 
PTS group of about 30 Vietnam 
War veterans, and over half of us 
are currently trying to upgrade 
our disabililties. We are 
routinely turned down, then 
allowed to appeal the decision. 
We are given a year to round up 
proof from our medical records 
(if they can be found), 
statements from civilian medical 
personnel (if they’re still alive), 
and civilian medical records (if 
they still exist). Once you submit 
your appeal to VA, it can take 
one to three years to meet with a 
board. This upgrade program 
needs to be taught to new 
veterans before they are 
discharged or retire. 

 – Roger M. Pryor, Hillsboro, Mo.

‘Fair Faces of Courage’
As a proud veteran of the U.S. 

Army Medical Corps, I want to 
thank you for printing the very 
moving painting of women in 
combat (Rapid Fire, March). It is 
a tribute to our female troops, 
expressing what it means to be a 
woman fi ghting for her country. 
It takes my breath away every 
time I look at it, and I hope it is 
circulated widely so that every 
American knows that women are 
making the ultimate sacrifi ce 
just like their male counterparts. 

– Adaline Zalkin, Sarasota, Fla.

Editor’s note: In “When to Turn 
in the Keys” (Living Well, 
January), “Hammond’s Ride 
Guide” was listed as $9.95. That 
is the price of the digital edition. 
A hard copy costs $24. 

THE AMERICAN LEGION MAGAZINE WELCOMES YOUR OPINIONS 

Include your hometown and a daytime phone number for verifi cation. All letters published are subject to editing.
Due to the volume of mail received, not every letter can be acknowledged.

The American Legion Magazine, P.O. Box 1055, Indianapolis, IN 46206
magazine@legion.org
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Shown much smaller than actual size of appr. 8" wide x 9¼" high

Includes a built-in hanging device for quick and safe display.

Adorned with real 
feathers and Native 
American-inspired 
medallions and 
beading

Hand-cast and hand-
painted work of 
art featuring the 
imagery of acclaimed 
artist Ted Blaylock

Signature

Mrs. Mr. Ms.
                                                  Name (Please Print Clearly)

Address

City

State                               Zip

 01-10325-001-E94991

9345 Mi lwaukee Avenue ·  Ni les,  IL 60714-1393

RESERVATION APPLICATION        SEND NO MONEY NOW

In Native American culture the eagle is considered a sacred messenger who carries 
the dreams of the tribe to the spirit world on powerful wings.  Now that ceremonial 
symbolism inspires a fi rst-of-its-kind wall sculpture available only from The Bradford 
Exchange. 
 “Soaring Spirits” is sculpted in the likeness of a ceremonial headdress and 
is decorated with real feathers, hand-painted beadwork and Native American-
inspired accents.  It is further adorned with artist Ted Blaylock’s dramatic por-
traits of eagles.  Mr. Blaylock’s imagery pays tribute to the way elaborate war 
bonnets are decorated with the likeness of animals to conjure their spirits.   

Exceptional value; satisfaction guaranteed
“Soaring Spirits” comes with a 365-day money-back guarantee and is issued in a 
limited edition.  Act now to obtain it in two easy installments of $14.99 each, for 
a total of $29.99*.  Send no money now.  Just return the Reservation Application 
today or you could miss out!

Soar with the mighty eagle, 
and experience the power 

of the wild

©2010 BGE   01-10325-001-BI
www.bradfordexchange.com/soaring

YES.  Please reserve the “Soaring Spirits” replica headdress for me as 
described in this announcement. 
Limit: one per order.                           Please Respond Promptly

*Plus $6.99 shipping and service. Limited-edition presentation restricted to 295 casting days. 
Please allow 4-8 weeks after initial payment for shipment.  Sales subject to product availability 
and order acceptance.

©2010  Blaylock Originals, 
Inc. All rights reserved.
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When I came home from the Vietnam War in 1972, our nation was 
bitterly divided. As we all know, the war was not easy, nor was it 
popular. When time came to honor those who had fought it, the process 
was likewise neither easy nor popular. Plans for the Vietnam Veterans 
Memorial in Washington met adversity at many turns. But The 
American Legion was an advocate from the very beginning, raising 
$1.17 million for the Vietnam Veterans Memorial Fund (VVMF), making 
our organization the largest single contributor. 

Maya Lin’s concept for the Wall we now consider a national treasure 
received considerable public criticism. The Legion never weighed in 
with an opinion about the aesthetics. Rather, as then-National 
Legislative Commission Director E. Philip Riggin put it in a 1988 letter, 
“we supported the process within which artistic decisions were made.” 
The American Legion stood by Lin and the panel of judges that deemed 
her design the best possible tribute to our fallen comrades. 

Dedication ceremonies took place on Nov. 13, 1982, at the culmination 
of a fi ve-day “National Salute to Vietnam Veterans.” Legionnaires from 
across the country participated in the parade and helped visiting 
Vietnam veterans and their families with lodging. Gen. William C. 
Westmoreland praised the Legion for its “unwavering support of the 
memorial” and added that “the Vietnam veteran has a loyal friend in 
The American Legion.”

Concerns over the design, location and general message of the 
memorial have been forgotten since then. The Vietnam Veterans Memo-
rial has become the most visited memorial in a city full of them. It is a 
place of great solemnity, respect and honor, and continues to evolve as 
new generations interpret the war and its meaning.

The next phase is an Education Center at the Wall. The Legion has 
passed two resolutions supporting the center, which is meant to be a 
place where the lessons of the war, its impact on our country, and the 
bravery of those who fought it, can be shared for decades to come. At a 
ceremony in March commemorating the 30th anniversary of the 
memorial’s groundbreaking, the concept for the center was unveiled. 
The VVMF has a goal of housing within the center a “Wall of Faces” that 
will include a photo to go with every name on the Wall. Those who wish 
to contribute a photo or learn more can visit www.buildthecenter.org.

While a national monument to honor those who gave their lives in 
Iraq and Afghanistan will eventually be built in Washington, the 
Vietnam center includes plans to incorporate those most recent fallen 
heroes into its design, as well. A visit to the center will, in fact, begin 
with a walking history of America’s wars. “Patriotism will be shown to 
be timeless,” the center’s website proclaims. 

As we observe Memorial Day this month, let’s acknowledge that every 
ceremony, every monument and every name etched into the Wall are all 
part of the same chain, forged through history, forever connecting 
“those who served, those who fell and those who wait at home.” We 
welcome plans for the new education center as another important link 
in that chain.

Vietnam Wall education center in works

MEMORANDA

‘THREE SERVICEMEN’ CARD 
The  membership card for The 
American Legion and Sons of The 
American Legion features an 
image of the Three Servicemen 
statue, designed by Frederick Hart 
and erected in 1984 near the Wall. 

NATIONAL POST HISTORY 
CONTEST  Post historians should 
contact their department 
historians now regarding judging 
of entries during department 
conventions. Only the certifi ed 
fi rst-place-fi nishing entry from 
each department is eligible to be 
judged at the national level during 
the National Executive 
Committee’s Fall Meetings in 
Indianapolis. Find your 
department information online.

   www.legion.org/departments 

National Commander
Fang A. Wong

Ch
as

e 
St

ud
io

s

center as another important link

Page 08



USAA means United Services Automobile Association and its insurance, banking, investment and other companies. 

1 Offers subject to approval. As of 12/1/2011, regular APRs on purchases, cash advances and balance transfers are 10.9% to 25.9 %, depending on your credit history and other factors. APRs will vary 
with the market based on the Prime Rate. There is a transaction fee of 3% on cash advances ($200 maximum on balance transfers and convenience checks) and 1% on foreign transactions. Rates 
and fees subject to change. Please contact us for the most current information. If your credit history and other factors qualify you for a credit limit under $5,000, you will receive a USAA Platinum 
MasterCard with the same rates and fees. 2Rewards points terminate if account is closed, delinquent or program ends. Earn 1 point for every $1 in credit card purchases. Other restrictions apply. 
USAA Rewards Program terms and conditions will be provided with your card. Use of the term “member” or “membership” does not convey any legal, eligibility or ownership rights. Availability 
restrictions apply. Purchase of a bank product does not establish eligibility for, or membership in, USAA property and casualty insurance companies. USAA Savings Bank, Member FDIC. The 
American Legion receives financial support from USAA for this sponsorship. © 2012 USAA. 135843-0212

Apply today.

1-877-699-2654 | usaa.com/legioncc

Insurance   Banking   Investments   Retirement   Advice   

USAA is proud to be the 

Preferred Provider
of Insurance and Financial Services 

to The American Legion

Sign up for The American Legion USAA Rewards™ 
World MasterCard® and take advantage of: 

• No annual fee1

•  0% introductory APR for 12 months on balance 
transfers and convenience checks made in the 
fi rst three months (10.9% to 25.9% variable APR 
after that)1

•  USAA Rewards points that you can redeem for your 
choice of cash, merchandise or other exciting rewards2

In addition, USAA Bank will make a contribution to The 
American Legion when you open the account and each 
time you make an eligible purchase with the card. No 
other card works harder for The American Legion. 

Choose from nine unique 

designs created exclusively for 

Legionnaires. See them at 

usaa.com/legioncc.

PR 

f r your
Choose from nine unique 

designs created exclusively for 

Legionnaires. See them at 

l gioncc.

Choose from nine unique

Use the card that helps support 

The American Legion programs.
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Reorganize fi nancial protection bureau
SUPPORT

Rep. Tim Ryan, D-Ohio
 Ryan is a member of the Budget 

and Armed Services committees.

Americans lost plenty during the past few 
years. At the recession’s peak, nearly 9 million 
people had lost their jobs, while millions more 
lost their homes and retirement savings. The 
catalyst for this calamity was a Wall Street run 

amok. This recklessness led 
to today’s job crisis among 
our youngest veterans, who 
have faced an unemployment 
rate of over 30 percent. 

Congress passed one of the 
most comprehensive 
fi nancial reforms of the past 

century, establishing the Consumer Financial 
Protection Bureau (CFPB) in July 2011. It was 
created to ensure that companies give consumers 
the information they need prior to making 
fi nancial agreements, to protect against the sort of 
deceptive lending practices that contributed to 
the economic collapse.

Unfortunately, Republicans ignored the lessons 
we learned and sided with Wall Street, trying to 
block these reforms.

Last summer, President Obama nominated 
Richard Cordray to serve as director of the CFPB. 
Nearly everyone agreed that Cordray is a highly 
qualifi ed attorney with an exceptional legal 
background. But as months went by, it became 
apparent that Republicans would not confi rm him 
or anyone else for the job. They blocked the 
nomination because they didn’t like the newly 
formed agency he was chosen to lead.

In January, more than 170 days after Cordray 
was nominated, the president took the bold step of 
using constitutional powers to issue a recess 
appointment to install Cordray as director of the 
CFPB, standing up to Republican obstruction to 
ensure that Americans fi nally get the fi nancial 
protection they deserve. He did the right thing.

CONTACT YOUR ELECTED OFFICIALS 
The Honorable (name), U.S. Senate, Washington, DC 20510 • Phone: (202) 224-3121
The Honorable (name), U.S. House of Representatives, Washington, DC 20515 • Phone: (202) 225-3121

OPPOSE
Sen. Dean Heller, R-Nev.

 Heller is a member of the 
Commerce, Science and 
Transportation Committee.

I support strong and effective consumer protec-
tion. However, the Consumer Financial Protection 
Bureau, created by the Dodd-Frank Act, does not 
have the accountability or transparency necessary 
to make it responsive to Congress or the American 
people. Instead, it provides 
bureaucrats and a new 
Washington czar with 
unprecedented power and 
control over our nation’s 
entrepreneurs and small 
businesses – the same people 
we need to hire more workers. 
The CFPB in its current form could affect what 
fi nancial products Americans buy and how much 
they pay for them. 

Last November, 44 senators, including myself, 
sent a letter to President Obama outlining 
improvements that should be made in the 
structure of the CFPB to bring transparency and 
accountability to the agency, such as establishing 
a board of directors, subjecting the CFPB to 
the appropriations process and congressional 
oversight, and consulting with small businesses. 

But instead of working with Congress to create 
an accountable government, the president 
chose another go-it-alone strategy that further 
contributes to Washington gridlock. 

The present structure of CFPB violates both basic 
principles of accountability and our democratic 
values. I believe our common-sense reforms can be 
adopted on a bipartisan basis while improving the 
structure of the CFPB.  

It’s past time for the president and the Senate 
majority to realize that the American people are 
tired of the bickering. They want solutions, not 
more political stunts. Working toward greater 
transparency and accountability in government 
should be something we can all agree on.

THE HEART OF THE ISSUE

Proponents wanted a wholesale retooling 
of the newly formed Consumer Financial 
Protection Bureau before a head of the 
agency was named. Others called these 

demands political stalling tactics.  
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RESERVATION APPLICATION

For fastest delivery: 

The Danbury Mint Send
47 Richards Avenue no money
Norwalk, CT 06857 now.

Name 
Please print clearly.

Address

City/State/Zip

Signature
                     Orders subject to acceptance. Allow 4 to 8 weeks after initial payment for delivery.

FOR FASTEST DELIVERY: 

When true love finds us, it’s always worth the wait. Now, you can 
express to the world the feelings of commitment that the two of you 
share. Presenting…the Today, Tomorrow, Forever Diamond & Birthstone 
Ring Set.

Exquisitely crafted; personalized inscriptions.
The ring set features three interlocking 14kt gold-plated bands in a stylish 
stackable design. The center band can be worn alone or with the two dia-
mond accented outer bands, and features two elegantly engraved names 
of your choice with two coordinating Swarovski® crystal birthstones. As 
the perfect finishing touch, the inside of each band is inscribed, forming the 
touching sentiment “Today, Tomorrow, Forever” when worn together.

An exceptional value; satisfaction guaranteed.
The Today, Tomorrow, Forever Diamond & Birthstone Ring is attractively 
priced at $87 plus $7.50 shipping and service, payable in three monthly 
installments of $31.50. Your satisfaction is completely guaranteed. If not 
delighted, return the set within 90 days for a full refund, no questions asked. 
So, don’t delay. Order today!Beautifully presented...

your rings nestle within our signature presentation 
pouch. Perfect for gift-giving and safekeeping, it’s 

yours at no additional charge.

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

SWAROVSKI® CRYSTAL BIRTHSTONES

Great 
 low price—
only $87! 

A beautiful diamond ring set 
featuring customized inscriptions 

and a heartfelt sentiment.

YES! Send me the Today, Tomorrow, Forever Diamond & Birthstone 
Ring Set customized as indicated below:

Please refer to the chart above to specify the birthstone month.

1.

2.

 BIRTHSTONE   
                                 NAME ENGRAVING (up to ten characters)  (e.g. APR = APRIL)

  

Ring size _____ (Rings sets are available in whole sizes from 5 to 10. 
Please refer to ring size chart above.)

Ring Sizer
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Americans spent more than $ billion on dietary supplements in . With fi gures 
like that, you’ve likely been tempted by the promise of nutritional health aids in a 
bottle. Experts speculate that as our nation faces rising health-care costs, more people 
are turning to these supplements as a substitute for doctor visits and expensive 
prescriptions. While many supplements can provide much-needed nutrients or fi ll in 
the gaps of a poor diet, there is no substitute for either a physician’s care or a 
well-balanced diet. In addition, it is extremely important to consult a trusted 
health-care professional before taking any supplement, because many are as powerful 
as prescription drugs. Consider the following before making a purchase:

General safety questions

 Is this made by a reputable manufacturer?

 Can I get more information about this product by phone or 
via an informative website?

 What does my pharmacist or nutritionist think of 
this product?

 Why do I need this supplement?

 What is the suggested serving size?

 Will I be able to swallow a pill, or do I need a chewable 
or liquid version?

What to look for on the label

Ingredients Check for fi ller ingredients or anything you 
might be allergic to.

USP verifi cation Look for a seal off ering proof that the 
supplement has passed USP’s requirements for quality.

Percentage of Daily Values Be sure these do not exceed 
 percent (unless greater amounts have been 

recommended by your doctor).

“Best by” dates Make sure the product hasn’t expired, since 
some supplements lose their potency over time.

Potential side eff ects

Calcium or iron pills May cause constipation if taken on 
an empty stomach.

Magnesium or vitamin C Can result in diarrhea if taken in 
large doses.

Fish oil capsules Can lead to “fi sh burps” if not 
kept refrigerated.

Multivitamins Can cause nausea if not taken with food.

Reliable resources on nutritional supplements 

United States Pharmacopeial Convention (USP) www.usp.org

ConsumerLab.com www.consumerlab.com

Academy of Nutrition and Dietetics www.eatright.org

Mayo Clinic www.mayoclinic.com

Michelle Gibeault Traub is a registered dietitian and health writer.

BY MICHELLE GIBEAULT TRAUB

Living Well is designed to 
provide general information. 
It is not intended to be, nor is it, 
medical advice. Readers should 
consult their physicians when 
they have health problems.

Good mood foods
If you’ve got the blues, eat some 

fi sh. That’s just one of several 
foods that can elevate your mood, 
according to the American 
Academy of Family Physicians. 
Substances in some foods help 
your brain make chemicals called 
neurotransmitters – such as 
serotonin, dopamine and 
norepinephrine – that relay 
messages throughout the brain 
and aff ect mood, alertness, sleep 
and memory. 

MOOD BOOSTERS
AND WHERE TO FIND THEM

Folate | Broccoli,
beets, asparagus,
lentils, oranges, 
whole-grain cereals,
fortifi ed breakfast cereals

Magnesium | 
Avocados,

almonds, spinach, 
brown rice, pinto

beans, wheat bran,
oatmeal, peanut butter

Omega- fatty acids | 
Oily fi sh 
(including
salmon, mackerel,
herring and sardines),
walnuts, fl axseed

Tryptophan | Turkey, chicken, 
beef, pork, eggs, pumpkin seeds, 

cashews, soybeans

Media Bakery

Media Bakery photos
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 Semi-Rigid 
Heel Stabilizing 
Cage

 Removable 
Comfort-Fit™ 
Insole
Accommodates 
most orthotics

 VersoShock™ Trampoline 
Shock-Absorbing Membrane Heel 

 Resilient High Grade 
Ethylene-Vinyl Acetate 
(EVA) Midsole
Rocker construction 
protects metatarsal bones 
and aids fluid stepping 
motions

 Smart Memory™ Master Spring
Propels you forward

 AVS3 Ventilation™ Port
Cools & Reduces Microbial Growth

 Twin Stabilizers 

 Rugged Polymer Sole 

Feel Like You’re Defying Gravity
 This is my story
I used to be more active. I used to run, 
play basketball, tennis; football… I 

was more than a weekend 
warrior. I woke up every day 
fi lled with life! But now, in 
my late 30’s, I spend most 
of my day in the offi ce or 
sacked out in front of the TV. 
My energy has fi zzled and 
I’m embarrassed to admit 
that I’ve grown a spare tire 

(I’m sure it’s hurting my love 
life). Nowadays I rarely walk. For some 
reason it’s just harder now. Gravity has 
done a job on me.

Wear them and you’ll know
But that’s when a friend told me 
about a new kind of shoe. A shoe 
biomechanically engineered to make 
standing and walking on hard surfaces 
like concrete, tile and linoleum easy. They 
defy the force of gravity by absorbing 
harmful impact and propel you forward 
maximizing energy return.  The longer he 
talked, the more sense it made. 
He was even wearing a 
pair himself!

Excitement swept through 
my body 
I received my package from 
GravityDefyer.com and rushed to tear 
it open like a kid at Christmas. Inside I 
found the most amazing shoes I had 
ever seen – different than most 
athletic shoes. Sturdy construction. 
Cool colors. Nice lines… I was 
holding a miracle of technology. 
This was the real thing. 

 Energy 
without 
the can!

 EXCLUSIVE ONLINE OFFER
TRY THEM FREE* – PAY IN 30 DAYS
 Take advantage of this exclusive offer at 
www.GravityDefyer.com/MS3EDG8 
or by phone, dial (800) 429-0039 and mention 
the promotional code below.
 Promotional Code:
*Offer not available in stores. Shipping & Handling not included.

M S 3 E D G 8
A+

 Report
they

exercise 
longer

 4 out of 5 

purchase
another 

pair
within 3 
months.

  Most 
comfortable
shoe ever 

owned

 Gravity Defyer
Customer Survey Results

$129.95
 MEN (Shown above)
TB902MBL 
sizes 7 - 13
Med/Wide and 
ExtraWide/XXWide Widths
 WOMEN (Black on Black)
TB902FBL 
sizes 5 - 11
Med/Wide and 
ExtraWide/XXWide Widths

I put them on and all I could say 
was, “WOW!” In minutes I was out 
the door. I was invincible; tireless in 

my new Gravity 
Defyer shoes. 

Years of feeling 
exhaustion 

seemed to slip 
away. It was as if my legs had been 

replaced with super-powered bionics. At 
last, I was back in the game. Gravity has 
no power over me!

Nothing to lose: 
Start your 30 Day Trial Today!
So, my friend, get back on your feet like 
I did. Try Gravity Defyer for yourself and 
live better, one step at a time.

 ABSORB SHOCK
For ultimate comfort.

 REBOUND PROPELS 
YOU FORWARD
Maximize energy return.

Facebook.com/GravityDefyer

Share your story 
and join the 

discussion!

GDefy Benefi ts

Absorbs Harmful Shock
Have Instant Comfort
Improve Energy Return
Appear Taller
 Cools Feet 
Reduces Foot Odor
 Customize Your Fit
Accommodate most orthotics

 Customer Satisfaction
Speaks for Itself!

4 out of 5 customers purchase a 
2nd pair within 3 months.
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If you have been diagnosed with prostate cancer or benign prostatic hyperplasia (BPH), you may have 
more options than you think. In addition to traditional pharmaceutical drugs, surgery and radiation 
therapy, there are a number of dietary and lifestyle changes you can make, says Dr. Aaron Katz, vice 
chairman of urology and director of the Center for Holistic Urology at Columbia University Medical 
Center in New York. He off ers these tips for treating and preventing prostate disease:

DIETARY STRATEGIES

Cut the fat. Studies suggest that dietary fat intake 
and prostate cancer incidence are intimately 
related. Eat a diet composed of less than  percent 
fat, and choose unsaturated fats such as olive and 

canola oils over saturated and trans fats.

Improve your omega-/omega- ratio. 
Omega- fats (found in fatty deep-water 
fi sh and fl axseeds) appear to protect the 
prostate, while omega- fats (found in 
vegetable oils) may have a disease-
promoting eff ect. Eat lots of salmon, 

sardines, cod and ground fl axseeds, 
and avoid foods made with vegetable oils 

like corn and soy.

Go organic. Your best chance of avoiding 
contaminants in your food is to eat a largely 

organic and vegetarian diet. Organic foods are 
raised, grown and produced without the use 
of chemical pesticides, hormones or drugs.

Fill up on fi ber. Research shows an inverse 
relationship between prostate-cancer 

incidence and intake of dietary fi ber. Up your 
fi ber intake by eating one big green salad every 

day, breakfasting on a bowl of steel-cut or 
slow-cooked oats, and switching from refi ned to 
whole grains.

Eat your antioxidants. Free-radical 
damage to DNA has been linked to 
many cancers, including that of the prostate. 
Eat  lots of foods rich in antioxidants, 
which protect cells against free radicals. 
These include leafy greens, cruciferous 
vegetables and deeply colored fruits, 
especially berries.

BY MARK FUERST
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LIFESTYLE CHOICES

Reduce your stress. Stress amplifi es the 
production of free radicals, hampers the function 
of the immune system and has been linked with 
premature aging. Try stress-reduction techniques 
such as progressive relaxation, deep breathing, 
visualization or meditation.

Laugh. Researchers at UCLA are currently 
studying the ability of humor to blunt 
stress-induced physiological changes. 
Laughter also releases the body’s natural 
opiates into the bloodstream, dulling pain 
and improving mood. So head to the video store 
and pick out some funny movies.

Exercise regularly. Moderate exercise increases 
the body’s production of antioxidant substances 
and mildly boosts immune function. Try to fi t in 

three or more workouts per week. Men 
undergoing treatment for cancer or BPH may be 
better off  sticking with very gentle exercises like 
yoga, tai chi, or chi kung.

Detoxify your home. Trade out your conventional 
cleaning products for nontoxic alternatives, your 
garden pesticides for pest-eating bugs, and your 
synthetic carpets for natural ones like wool.

Design your space. When colors, light, 
decoration, sounds, objects and overall design are 
pleasing to our senses, it’s much easier to relax and 
enjoy yourself. Feng shui is an eff ective tool for 
making your surroundings less stressful and more 
health-promoting.

Mark Fuerst is a Brooklyn-based health and 
medical writer.

Media Bakery

Media Bakery
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Spectacular 
Treasure from

Mount St. Helens

The Beauty in
the Beast
For almost a hundred years it lay dormant. Silently

building strength. At 10,000 feet high, it was truly a
sleeping giant, a vision of peaceful power. Until every-
thing changed in one cataclysmic moment. On May 18,
1980, the once-slumbering beast awoke with violent
force and revealed its greatest secret. 

It was one of nature’s most impressive displays of
power. Mount St. Helens erupted, sending a column of
ash and smoke 80,000 feet into the atmosphere. From
that chaos, something beautiful emerged… our spectac-
ular Helenite Necklace. Produced from the heated vol-
canic rock dust of Mount St. Helens, this brilliant green
creation has captured the attention of jewelry designers
worldwide. Today you can wear this 6½-carat stunner
for the exclusive price of only $129!

Your satisfaction is guaranteed. Our Helenite
Necklace puts the gorgeous green stone center stage,
with a faceted pear-cut set in gold-layered .925 
sterling silver. The explosive origins of the stone are
echoed in the flashes of light that radiate as the piece
swings gracefully from its 18" gold-plated sterling silver
chain. Today the volcano sits quiet, but this unique

piece of natural history con-
tinues to erupt with gorgeous
green fire.

Your satisfaction is guar-
anteed. Bring home the
Helenite Necklace and see for
yourself. If you are not com-
pletely blown away by the rare
beauty of this exceptional
stone, simply return the neck-
lace within 30 days for a full
refund of your purchase price.         

Smar t  Luxur ies—Surpr is ing  Pr ices14101 Southcross Drive W., Dept. HEL160-01, 
Burnsville, Minnesota 55337 www.stauer.comStauer®

JEWELRY SPECS:
- 6 ½ ctw Helenite in gold over sterling silver setting
- 18" gold-fused chain
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Stauer has a
Better 

Business 
Bureau 
Rating 
of A+

Helenite Necklace (6 ½ ctw)—$249 $129
Helenite Earrings (3 ctw)—$249 $129
Helenite Set (necklace & earrings)—$498 $199 Save $299
Call now to take advantage of this extremely limited offer.

1-800-859-1979
Promotional Code HEL160-01
Please mention this code when you call.

Add the 3-carat earrings!

“When it comes to color and
sparkle, this gorgeous green stone
gives the world’s finest emeralds

a run for their money!”

– James Fent
Certified Gem Guru  

ADVERTISEMENT
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Desk jobs may be largely to 
blame for Americans’ expanding 
waistlines. Less than  percent of 
jobs today require moderate 
physical activity, compared to 
 percent of jobs in . 

Thanks to the increase in 
sedentary jobs over the past 
 years, men now burn  fewer 
calories per day at work than they 
did in , according to a recent 
study by researchers at Louisiana 
State University and two other 
universities. That’s enough to 
account for an average weight in 
men today that’s  pounds 
higher than fi ve decades ago.

Women haven’t fared any 
better. They burn  fewer 
calories per day at work than 
they did in , enough to 
account for a -pound increase in 
weight. To counteract all that 
sitting down on the job, being 
physically active during leisure 
time is more important than ever, 
researchers say. 

Is your job 
making you fat? The Cleveland Clinic off ers some healthy alternatives to the 

most common high-fat, low-nutrition munchies.

|  Instead of snacking on high-salt, high-calorie chips 
and dip, try multigrain or baked reduced-fat 

chips with salsa or a yogurt-based dip.

|   Most ice creams are high in 
saturated fat, sugar and calories. Try 

frozen fruit bars, low-fat ice cream or frozen yogurt instead, or 
stir blueberries or raspberries into fat-free yogurt and freeze it. 
“If you must have the real thing, go out for a single scoop of 
ice cream and then take a -minute walk.”

|   PB&J is known as an ideal comfort-
food snack. But although “peanut 

butter has fi ber, protein, B vitamins and 
monounsaturated fats ... it’s high in calories. 

Store brands have added sugar and salt. Traditional white 
bread has little nutritional value, and jelly is -percent 
sugar.” So try whole-wheat bread and fresh-ground 
peanut butter. “Sweeten with sliced bananas or one 
tablespoon of pure fruit spread, or spread peanut butter on 
apple slices.”

|   “Extra cake in the fridge just begs to be eaten; store-
bought cakes, in particular, are high in sugar, saturated 

fat and trans fat.” Try homemade angel food or sponge 
cake instead. “Or share a single decadent piece of 
your favorite cake at a restaurant – 
with no leftovers to tempt you.”

|   Sugary sodas have virtually no 
nutritive value. Try making your 

own juice spritzers as an alternative. “Mix ¾ cup of 
-percent grape, orange or cranberry-blend juice with 
ice and a splash of less-sweet ginger ale or sugar-free 
lemon-lime soda.”

Find out more:

  cchealth.clevelandclinic.org/cover/fridge-raid
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Mental health problems increase among Americans
About  percent of Americans 

reported having a mental health 
problem in the last year, according to a 
new report from the Centers for Disease 
Control and Prevention (CDC), and half of 
all Americans will experience a mental 
health problem in their lifetimes.   

Mental health problems run the 
gamut, from depression and anxiety 
disorders to post-traumatic stress and 
suicide. In ,  million individuals had 

mental illnesses that aff ected their 
abilities to function, . million had 
suicidal thoughts, and . million admit 
they made plans to commit suicide. 

Mental health disorders account for 
more disability than any other illness, 
including cancer and heart disease. 
Greater use of mental health treatment 
services could reduce the burden, since 
many mental health problems can be 
successfully treated, the CDC reports.
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Medical advances that save lives in hospitals and on the 
battlefi elds are often slow to become available to civilian 
emergency responders, according to The Wall Street Journal. 
That makes the very fi rst responders – the people who make 
the  calls – an essential part of the emergency-care team.

“Emergency medical systems and ambulance companies are 
driving the eff orts to change,” the Journal reports. Topping the 
list of changes is special training for  call centers, to help 
emergency operators instruct callers on when and how to 
administer CPR. Given that cardiac arrest kills some , 
people a year in the United States, these changes are expected 
to save many lives. 

Also, a number of emergency responders are beginning to 
equip ambulances with digital transmission systems to send 
electrocardiograms to hospitals. Some are fi tting their 
ambulances with automated chest-compression machines, and 
several are even equipping their EMT units with quick-clotting 
bandages, which were fi rst developed for troops fi ghting in Iraq. 
And more EMTs are being trained “to chill cardiac-arrest patients 
after resuscitating them, as is often done in hospitals,” the 
Journal reports. “The procedure has been shown to increase 
patients’ chances of surviving without brain damage.”

Andreas Grabinsky, head of emergency and trauma 
anesthesia at the University of Washington’s Harborview 
Medical Center in Seattle, says the goal is to train the nation’s 
paramedics “to be as good as physicians when treating patients 
in the fi eld.”

Advances in  care

©2011 Anheuser-Busch, Budweiser® Beer, St. Louis, MO
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Sen. Jim Webb, D-Va., architect of the Post-9/11 
GI Bill program, says Congress needs to take new 
action to protect that prized education benefi t, as 
well as military tuition assistance dollars, from 
abusive practices.

To date, Congress has been reluctant to face 
down the powerful for-profi t college lobby as 
industry profi ts soared through aggressive 
marketing to veterans after 
the program took effect in 
August 2009.

Bills to protect veterans 
from misinformation, fraud 
and education plans marred 
by steep fees and high 
washout rates have so far 
centered on modifying the 
90/10 rule of the Higher 
Education Act.

Proponents contend that 
Webb and a group of Senate 
colleagues have taken a new 
approach, with the Military 
and Veterans Educational 
Reform Act of 2012.

The bipartisan bill, S. 2179, 
would require that education programs accepting 
GI Bill and military tuition assistance payments 
be “Title IV-eligible” – i.e., accredited by a 
Department of Education-approved accrediting 
agency. Bad actors among for-profi t schools have 
set up their “accrediting agencies” to circumvent 
more rigid standards the department imposes on 
schools to gain regional or national accreditation. 

To be Title IV-compliant, for example, new 
schools must have undergraduate withdrawal rates 
of 33 percent or less. And the Department of 
Education conducts mandatory reviews of schools 
with high dropout or default rates, with the threat 
of sanctions or penalties.

S. 2179 would also expand the responsibilities 
of state-approving agencies (SAAs), which VA pays 
to clear courses for GI Bill eligibility. Webb’s bill 
would require SAAs to do more outreach to 
veterans and servicemembers, conduct audits of 
schools, send their fi ndings to VA and develop a 
central complaint process.

Webb said a “big surprise” for him after the 
Post-9/11 GI Bill kicked in was learning that SAAs 
weren’t “playing the same kind of role in the VA 

education system” they had when Vietnam-era 
veterans were using GI Bill benefi ts in the late 
1970s and 1980s. 

Schools with 20 or more students using VA or 
DoD educational assistance would have to provide 
support services to them. And to improve transpar-
ency, schools would have to disclose graduation 
rates, default rates and other information critical 

for prospective students to 
judge the best academic 
programs for their own 
needs and goals.

In 2009, 15 publicly traded 
for-profi t education 
companies spent $3.7 billion 
on marketing, and Webb 
said a “disproportionate 
share” was used to entice 
veterans “into poorly 
performing” programs. 

Webb’s bill doesn’t touch 
on reform of the 90/10 rule, 
which sets the proportion 
of payments for-profi t 
colleges can receive from 
federal student grants or 

loans. For schools to remain qualifi ed for federal 
money, no more than 90 percent of school revenues 
can come from the Department of Education. In 
other words, for-profi t schools must be of suffi cient 
quality that at least 10 percent of total revenues 
come from students willing to pay out of pocket. 
The Post-9/11 GI Bill obliterated its effectiveness, 
because GI Bill dollars are now counted as part 
of that 10 percent of revenue. Thus, for every 
GI Bill student who enrolls in a for-profi t school, 
the school can enroll nine whose education costs 
are funded through the Department of Education. 

Webb has co-sponsored S. 2116, a bill introduced 
by Sen. Thomas Carper, D-Del., that would change 
the 90/10 rule so that GI Bill dollars must be count-
ed under the 90-percent ceiling on federal grants 
and loan payments. It’s unclear whether either bill 
will be approved this year, but veterans advocates 
are encouraged that Webb is so solidly behind 
passage of S. 2179.

Tom Philpott, a former Coast Guardsman, has 
written about veterans and military personnel for 
more than 30 years.

Bill seeks to modify 90/10 rule
BY TOM PHILPOTT
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At rest abroad
From magnifi cent cemeteries to the most 
spartan of isolated graves, thousands of 

Americans are buried on foreign soil.  
They deserve all honor.

STORIES AND PHOTOS BY MATT GRILLS

The Aisne-Marne 
American Cemetery 

near Belleau, France, 
is home to the graves 

of 2,289 Americans 
who fought in the 
region during the 

summer of 1918.  

20 THE AMERICAN LEGION MAGAZINE   |   MAY 2012

Page 20



MAY 2012   |   THE AMERICAN LEGION MAGAZINE 21

As Marine Corps Commandant James Amos 
kneels, Belleau Wood is silent, save for 
scattered bird songs and the rustling of 

leaves overhead. 
He sets a small token at the base of the Marine 

monument – a commemorative coin given to him 
from members of Task Force Belleau Wood serving 
in Afghanistan. 

Soon, hundreds will fi ll the nearby cemetery for a 
Memorial Day ceremony. But here, now, in the heart 
of Belleau Wood, Amos and the Marines behind 
him are privately honoring those who died taking 
this forest in one of World War I’s ugliest battles.

Lt. Gen. Hervé Charpentier, commander of the 
French Land Forces, joins Amos in placing a 
wreath and rendering a salute. 

At the ceremony, the two offi cers talk of what the 
Americans did at Bois de la Brigade de Marine, or 
“Wood of the Marine Brigade,” and what it meant.

“Their sacrifi ce for this morsel of French ground 
sealed in blood the bonds that unite our two 
countries,” whose forces have fought side by side 
on battlefi elds since, Charpentier says. 

Amos praises an alliance that “continues in the 
mountains and valleys of Afghanistan, and 
recently over the skies of Libya as French Rafales 
and MC Harriers fl ew in support of Operation 
Odyssey Dawn.”

Though U.S. soldiers outnumber Marines buried 
at Aisne-Marne, the Marines have a special 
attachment to the cemetery and the woods beyond. 
This is where the modern Marine Corps was 
born – where on June 6, 1918, it lost more men 
than it had in its entire history up to that point.

On Memorial Day, they are remembered and 
celebrated. A bugler plays Taps. A French student 
reads a poem. The Marine Drum & Bugle Corps 
gives a rousing performance, and the Marine 
Corps Silent Drill Platoon wows the crowd with 
precision marching and rifl e maneuvers. 

After the ceremony, hundreds of Marines – from 
the 5th Regiment, the 6th Regiment, Marine Forces 
Europe in Stuttgart, Germany, and elsewhere – 
gather for a reception in the courtyard of a nearby 
chateau, where they take turns sipping from the 
famous “devil dog” fountain.   

“This is my third visit, and every time I come 
back I get goose bumps,” says Sgt. Maj. Jamie Deets 
of the 6th Marine Regiment. “In the United States 

we’re fi ghting to save our battlefi elds. Here at 
Belleau Wood, there’s no commercialization, no 
buildup of housing – a fi tting tribute to our Marines 
and soldiers who gave the ultimate measure here.”

Lt. Col. Mark Sojourner, who is stationed at 
Stuttgart and works for AFRICOM, brought his 
wife, Lori, and their two daughters over on a USO 
tour. He calls the trip “a pilgrimage every Marine 
would like to make.”

In Bouresches, a villager ran up to Sojourner 
with a bottle of wine and old photographs. “He just 
said ‘thank you’ over and over, that he loved 
Marines and appreciated that we’re here,” he says.  

For Mike Miller, director of the Marine Corps 
archives, Memorial Day capped an incredible week 
of exploring Belleau Wood for the fi rst time. He 
spent two days walking the battlefi eld, sometimes 
crawling on his hands and knees across ravines.

“You can see fi ghting holes, shell holes, trenches 
worn down,” he says. “There’s an uncomfortable 
quiet when you’re in there. This is nasty terrain.”

Years ago, Miller interviewed Gene Lee, who was 
the battle’s last surviving combat veteran when he 
died at 105. Surrounded by Marine memorabilia, 
Lee recalled the terror of charging through a wheat 
fi eld swept by German machine-gun fi re. Then he 
broke down, grieving the buddies he’d lost.

Thinking of Lee, Miller stops at the headstone of 
every soldier, sailor and Marine in the cemetery to 
pay his respects. He’s touched to see that beside 
each U.S. fl ag fl ies a French fl ag, placed by local 
schoolchildren. 

“This is something every American should see,” 
he says. 

SEALED IN BLOOD
Memorial Day at Belleau Wood highlights bonds forged on the battlefi eld.
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Ray Shearer has been in France only two 
hours, and already he’s climbing into a 
church belfry in the village of Bony, trying 

to make out a 90-year-old inscription on a weath-
ered bronze bell.

“In memory of Lieutenant Alan Mathews,” he 
reads aloud, translating the French. “Killed in 
action Aug. 3, 1918.”

From the top of the church, Shearer can see the 
white marble crosses of the Somme American 
Cemetery. Among them is a headstone for 
Mathews, a second lieutenant in the 132nd Infan-
try and Cornell graduate, killed by shell fi re when 
his regiment joined the front line at Albert. 

Unknown to all but a few, Bony’s church bell 
belongs to an aging group of private memorials, 
monuments and isolated 
burials across France that 
trace American blood spilled 
in the two world wars. 

Shearer visits and photo-
graphs as many of these sites 
as he can squeeze into his 
trips for the American 
Overseas Memorial Day 
Association (AOMDA), 
which, with The American 
Legion’s support, places fl ags 
at all known graves of U.S. 
servicemembers in Europe. 

As a trustee and secretary, 
Shearer attends AOMDA’s 
annual board meeting and Memorial Day ceremo-
nies at many of the U.S. cemeteries in France. 
Years ago, he started taking a few extra days to 
crisscross the country, curious to learn more about 
the 183 remote burials that receive U.S. fl ags from 
AOMDA every spring.

“Over time, fewer people are aware of the sites,” 
he says. “Nobody could tell me anything about 
them – who they were, where they were at. So I 
obtained a list and started going out.” 

Stanley Hill of Massachusetts survived a frac-
tured skull when a shell exploded near his ambu-
lance as he was evacuating wounded soldiers near 
Reims on July 15, 1918. He died of meningitis a 
month later and is buried in a French military 
cemetery in La Veuve.

Norman DuBois of New Jersey served as a 
second lieutenant with the 149th Field Artillery. 
He was killed in action July 15, 1918, and is buried 
on the north side of a church in Cuperly. 

Richard Banks of New York, a second lieutenant 
in the U.S. Air Service, was killed in a truck 
accident Oct. 30, 1918. He’s buried in Cimetière 
du Sud in Nancy.

Shearer has been to their graves, and dozens 
more like them. When a U.S. fl ag’s out, he’ll spot 
the headstone right away. Other times, having 
incomplete or inaccurate information, he’ll ask 
le maire – the mayor – or another local for help.

Inevitably, these conversations alert him to a 
memorial plaque or monument the next town over. 
They spark friendships, too – from French citizens 

to U.S. veterans living there, 
Shearer is fi nding allies in his 
efforts to document and 
preserve sites honoring 
America’s wartime contribu-
tions in France. 

No Small Task. Lillian Pfl uke 
welcomes Shearer’s work. 
A retired Army major who 
graduated in the fi rst class of 
women at West Point in 1980, 
she spent a decade at the 
American Battle Monuments 
Commission (ABMC) in Paris 
overseeing private memori-

als – basically, anything that isn’t put up by the 
U.S. government.

ABMC keeps track of, and periodically inspects, 
assorted statues, plaques, fountains, windows and 
other markers. Some were gifts to be maintained 
by their recipients. Others were erected by vil-
lages, families or veterans associations. ABMC 
encourages sponsoring organizations and towns to 
take care of these, and even allows them to set up 
a trust fund with ABMC for that purpose. But 
ABMC doesn’t maintain them. 

“It’s not ABMC’s mission to do that, and they 
don’t really have the money to do that,” Pfl uke 
says. “I made a lot of headway for them, but I 
realized I was never going to solve the problem 
within that constraint.”

At rest abroad
‘THE GLORY OF THEIR DEEDS’

For 15 years, Ray Shearer has been documenting 
America’s isolated burials, private memorials 
and monuments in France.

Isolated burials, private memorials trace American blood spilled in France.
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She left and started a nonprofi t foundation, 
American War Memorials Overseas (AWMO), to 
“document, promote and preserve” the nation’s 
wartime legacy. As of March, its online database 
had recorded 542 private memorials at 310 sites, 

with 3,206 names 
and 1,105 units.

Some are 
especially distant, 
including the 
graves of fi ve 

airmen of the U.S. Army Air Corps in Australia, 
two plaques in New Zealand commemorating the 
arrival of the 2nd Marine Division following 
Guadalcanal, and a monument to Task Force Smith 
at Osan, South Korea. The lion’s share of memori-
als, though, is in Europe.

“Documenting means fi nding them all, which is 
no small task,” says Pfl uke, who relies on volunteers 

to photograph sites, describe them, and pinpoint 
their locations for posting on AWMO’s website.

“You can read a book and say, ‘Oh, there’s a 
plaque in Bastogne,’ but you’ll look a long time for 
a plaque in Bastogne unless you know exactly 
where it is. We give GPS coordinates and a good 
description so people can actually fi nd it.”

Preserving private memorials is a greater chal-
lenge. Gen. John J. Pershing said of his generation 
of fi ghting Americans, “Time will not dim the glory 
of their deeds.” Our memories aren’t so fortunate.

In fact, Pershing opposed anything other than 
offi cial monuments because he feared they’d 
eventually be neglected, says Peter Herrly, Pfl uke’s 
husband and a retired Army colonel and member 
of the Legion’s Paris Post 1.

Nevertheless, there are as many as 800 private 
memorials in France.

“The sources for them are legion,” Herrly says. 

Second Lt. Norman DuBois of New Jersey served 
with the 149th Field Artillery, 42nd Division, during 
World War I. He was killed in action July 15, 1918, 
and buried on the north side of a church in Cuperly, 
in France’s Champagne-Ardennes region.

Learn more about American 
War Memorials Overseas:

www.uswarmemorials.org
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“Maybe it’s a village that saw an airplane shot 
down and rescued somebody. They saw the other 
crew die and put up a monument to them. Maybe 
it’s an infantry unit, a stone that says, ‘To the 
American soldiers from the state of Pennsylvania 
who fought and sacrifi ced here.’ Well, it doesn’t 
belong to the Army. Who’s going to take care of it? 
Maybe the state of Pennsylvania will, but they 
have to know about it. 

“Maybe it’s a mother of a soldier who was killed, 
and she comes to France or Belgium or Luxembourg 
to put up a monument to her son. She convinces the 
village to let her place it there and then she dies. 
Again, who’s going to take care of it?” 

The French have a private association, Souvenir 
Français, to care for their war memorials. Pfl uke 
believes a similar outfi t can fi nd long-term mainte-
nance solutions for America’s memorials.

Many sites are well cared for by the French, 
particularly in areas where tourism is a big part of 
the economy, she says. But other American memo-
rials fall into disrepair as sponsors pass away and 
personal knowledge about the events disappears. 
In those cases, AWMO contacts the military unit or 
local offi cials to help. Depending on the situation, 
it may pay for materials and send in volunteers 
like the Girl Scouts to clean up.

“Often, if we do a renovation, it renews the 
town’s interest in the monument and they jump in 
to take care of it,” Pfl uke says. 

Sacred Ground. Shearer has a personal connection 
to World War I. His great-uncle was Maj. Maurice 
Shearer, who led the 3rd Battalion 5th Marines in 
the fi nal assault to capture Belleau Wood. On June 
26, 1918 – after three weeks of brutal hand-to-hand 

combat with the Germans, 1,811 killed and 7,966 
wounded – he sent the famous message, “Woods 
now U.S. Marine Corps entirely.”

In 1998, Shearer traveled to France to mark the 
battle’s 80th anniversary, and he returns every 
year to lay a wreath at the Aisne-Marne American 
Cemetery and Memorial, down the hill from the 
forest of the legendary teufelshunde – “devil dogs.” 

He knows the surrounding fi elds and villages 
well – Belleau, Torcy, Lucy-le-Bocage, Bouresches. 
This is where Capt. Lloyd Williams, when advised 
by a French offi cer to withdraw, said, “Retreat? 
Hell, we just got here.” Where Gunnery Sgt. Dan 
Daly, a two-time Medal of Honor recipient before 
he even got to Europe, shouted, “C’mon, you sons 
of bitches, you want to live forever?” Where 2nd Lt. 
Tom Ashley charged a German machine-gun nest, 
fought until he was shot through both hips and the 
abdomen, and bled to death under a tree.

In Bouresches, Shearer stops at Café de la Place, 
a small restaurant owned by friends, Magdalena 
and Jean Myslinski. Inside, faded photos of crum-
bling buildings remind residents of how the village 
was nearly destroyed during the war. And on a 
bulletin board near the bar hangs a story about 
Pvt. 1st Class George Dilboy, titled “A Soldier’s Tale 
for Those Who Come to Bouresches.”

Dilboy was a Greek immigrant to America who 
fought at the Mexican border in 1916 and 1917. He 
rejoined the Army to fi ght in France, where he was 
killed when the 103rd Infantry encountered 
German resistance at Bouresches. After his platoon 
captured a railroad station, Dilboy was fi red upon 
by a machine gunner. Standing on the track and 
fully exposed, he fi xed his bayonet and ran 
forward. His right leg was nearly severed above 

At rest abroad

Quentin Roosevelt, the youngest son of President 
Theodore Roosevelt, served as a pilot in the 95th 
Aero Squadron. He was shot down July 14, 1918, 
behind enemy lines and was buried by the 
Germans. The wreckage of his plane is on display at 
Chateau Thierry’s city hall. After Quentin’s death, 
Theodore Roosevelt wrote, “We have always 
believed that where the tree falls, there let it lay.” 
This sentiment infl uenced thousands of American 
families, who, when given a choice, opted to leave 
their sons either buried where they fell or interred at 
one of the eight U.S. cemeteries on foreign soil.
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the knee, and his body was riddled with bullets, 
but he continued to fi re, killing two of the enemy 
and dispersing the gun crew. He was posthumous-
ly awarded the Medal of Honor. 

  Magdalena tells Shearer about a new memorial 
to Dilboy, in the fi eld where he fell on the outskirts 
of Bouresches. On July 18, 2010 – 91 years after 
Dilboy’s death – villagers joined members of his 
family in planting an oak tree from his homeland. 
With Memorial Day approaching, the accompany-
ing plaque is decorated with U.S. and French fl ags. 

Before heading out to see it, Shearer walks 
through town with 
Magdalena, who points 
out walls and roofs that 
were never repaired 
after the war. Much of 
the rebuilding was done 
using the same stones, 
she says. 

All over Bouresches, 
more miniature U.S. 
and French fl ags wave, 
including a couple from 
a street sign bearing the 
name of Lt. j.g. Weeden 
Osborne, a Navy dental 
surgeon and Medal of 
Honor recipient who 
was killed in the 
advance on Bouresches. 
Osborne was carrying wounded Marine Capt. 
Donald Duncan to safety when an artillery shell 
exploded and killed them both instantly. 

In a few days, following the Memorial Day 
ceremony at Aisne Marne, Café de la Place will 
host guests from the Marine Corps battalions that 
distinguished themselves at the Battle of Belleau 
Wood – the 2/6 out of Camp Lejeune, N.C., and the 
3/5 out of Camp Pendleton, Calif. Together, they’ll 
toast their predecessors’ bravery and sacrifi ce.

“It’s an honor to have them,” Magdalena says. 

Hearts and Minds. Just opposite the church in 
Lucy-le-Bocage is an imposing concrete boulder, 
about fi ve feet across. On the top is a raised star, 
with a tarnished marker dated June 1, 1918. The 
Army’s 2nd Division placed 24 of these monu-
ments in France, wherever it saw action.

“This is one of the few that still has a bronze 
plaque,” Shearer says. “We don’t know what’s 
happened to the others. Could be collectors over 
the decades. We’re trying to get them replaced.”

He was able to do something similar in Ville-
Savoye, where 2nd Lt. Edward Graham of the 
305th Field Artillery died Aug. 21, 1918. Four days 
earlier, Graham had been relieved because his eyes 
were infl amed from mustard gas, but he insisted 
on returning to duty. 

Outside a cave used as a shelter by soldiers, 
Graham and two other men were killed by an 
exploding shell. For decades, a bronze plaque 
marked the spot, but when Shearer fi nally located 
the cave, the plaque was gone. 

“You could see where it had been,” he says. “I got 
together with a few 
people I knew would 
support something like 
this, and we had a new 
plaque made of granite, 
with one of those 
ceramic photos people 
put on headstones now.” 

Shearer isn’t alone in 
doing restoration work. 
Near the village of 
Jaulny, in northeastern 
France, the above-
ground tomb of Capt. 
Oliver Cunningham has 
been repaired and the 
land around it cleared. 

A Yale graduate who 
fought at Chateau 

Thierry, Vaux and Belleau Wood, Cunningham 
was killed by mortar fi re on his 24th birthday, 
Sept. 17, 1918. His comrades of the 15th Field 
Artillery buried him with military honors where 
he fell, though he was eventually reinterred at St. 
Mihiel American Cemetery in Thiaucourt. 

When Shearer fi rst looked for Cunningham’s 
tomb, he came up empty, walking within 20 yards 
of it and turning around when he saw high weeds 
and downed trees. Making the search more 
diffi cult were old instructions that located it 500 
meters from the village cemetery. “That could be 
anywhere,” he says.

Shearer then realized that the wooded area had 
been a fi eld, and tried again. He found the tomb, 
but it was cracked, and the marble tablets on top 
were in pieces. Since then, a local group – the 
Association Lorraine d’Histoire Militaire Contem-
poraine – has done a complete renovation. 

“The mortar has been patched, the tablets have 
been replaced, and there’s a placard on the front,” 
he says. “It looks fabulous. It’s a perfect example 

At rest abroad

Soldiers of the 2nd Division set up 24 concrete boulders across 
France to mark where they fought during the fi rst world war. 
Only a few have the original bronze plaques.
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WORLD’S FIRST $100
SILVER PROOF

Limited Mintage Striking...

This extraordinary piece of pure
silver bullion has a surface area that
exceeds 30 square inches...and it
contains one Troy ounce of pure 
silver bullion!

And now, during a limited strike
period, the very first Year 2012 
$100 Silver Proof is available at a 
special discount price—only $99!

EXQUISITE DETAIL
The historic  2012 $100 Silver

Proof is an exquisite adaptation of
the United States Treasury’s newly-designed

$100 Federal Reserve Note—only the second new $100 bill
design in 70 years. It is a true artistic masterpiece that will
always be treasured.

.999 SILVER 
Best of all, this stunning Silver Proof is even more 

beautiful than the original, because it’s struck in precious
silver bullion!

It is a landmark in proof minting, combining unprece-
dented weight with extraordinary dimension. The specifi-
cations for this colossal medallic proof are unparalleled.

Each one:
• Is Individually Struck from Pure .999 Silver Bullion.
• Weighs one Troy ounce.
• Has a Surface Area That Exceeds 30 Square Inches.
• Contains 31.10 Grams (480 Grains) of Pure Silver.
• Is Individually Registered and Comes With a 

Numbered Certificate of Authenticity.
• Is Fully Encapsulated to Protect Its Mirror-Finish.
• Includes a Deluxe Presentation Case.

ADVANCE STRIKE DISCOUNT
The price for the 2012 One-Ounce Silver Proof will be set

at $129 per proof.
However, if you place your order now, you can 

acquire this giant silver proof at the special advance
strike discount price—only $99.

NOTE TO COLLECTORS: If you place your order for the
$100 silver proof within the next 10 days, it will be processed
immediately, and the earliest orders will receive the lowest
registration numbers.

ADDITIONAL DISCOUNTS
Substantial additional discounts are available for serious

collectors who wish to acquire more than one of these 
exquisite silver proofs.

You can order:
ONE Year 2012 $100 Silver Proofs for just $99 each + s/h
FIVE Year 2012 $100 Silver Proofs for just $95 each + s/h
TEN Year 2012 $100 Silver Proofs for just $89 each + s/h
There is a limit of twenty $100 Silver Proofs per order,

and all orders are subject to acceptance by New York Mint.

ONLY 9999 AVAILABLE
New York Mint will limit striking to only 9999  One-Ounce

Silver Proofs for the year 2012, so oversubscription is a
virtual certainty.

Telephone orders only will be accepted on a strict first-
come, first-served basis according to the time and date of
the order.

Call Today to Order Your 
$100 Silver Proof!

1-888-201-7060
Offer Code: NSP147

Please mention this code when you call.

A major credit card is necessary to secure your reservation,
and New York Mint guarantees satisfaction with a money-
back policy for a full 30 days.

New York Mint

Collectible
2012 date

Larger Franklin
portrait

Minted in one Troy ounce
of pure silver bullion

Mirrored proof
background

Shown larger than 
actual size of 6" x 21⁄2"Liberty Bell, quill pen 

& July 4th date

Prices and availability subject to change without notice. Past performance is not a predictor of future performance. New York Mint is a private distributor of worldwide
government coin issues and is not affiliated with the United States government. Facts and figures were deemed accurate as of January 2012. © 2012 New York Mint

Visit our web site at www.newyorkmint.com

ADVERTISEMENT

New York Mint Announces the Limited Mintage
Striking of an Extraordinary Silver Proof

—the New United States $100 Bill Struck in 
Pure Silver Bullion. Discount Price $99

Page 27



THE AMERICAN LEGION MAGAZINE   |   MAY 201228

At rest abroad

of the efforts made by many people in France to 
maintain our memorials.”

Some are even building new ones. Jocelyne 
Papelard loves the United States. She came to the 
country on a Fulbright scholarship, married an 
American and became a U.S. citizen. After moving 
back to France, she joined AOMDA’s board, and 
she takes local schoolchildren to place fl owers on 
soldiers’ graves at Epinal American Cemetery for 
Memorial Day.

Last year, Papelard invited veterans of the 3rd 
Infantry Division to help inaugurate a monument 
honoring 18 U.S. soldiers who died to liberate her 
village of Luxeuil les Bains in 1944. This summer, 
Army offi cials from Germany will dedicate a stele 
for 1st Lt. Robert Booth of the 405th Fighter 
Squadron, who crashed in the Vosges while trying 
to deliver relief supplies to the 36th Infantry 
Division’s “Lost Battalion” on Oct. 27, 1944. Both 
monuments were donated by a Frenchman.

“It isn’t important who organizes these ceremo-
nies,” Papelard says. “It’s that they take place. Not 
only do we have to keep the memory alive our-
selves, we must nurture it in the hearts and minds 
of our young.”

That seems to be the sentiment at Shearer’s next 
two stops, which are also World War II sites. At 
Perreuil, in eastern France, he pulls over to see a 
memorial stone for fl ight offi cer Leroy Saunders, 
who died Sept. 4, 1944, when his P-47 Thunderbolt 

crashed during an armed reconnaissance mission. 
Saunders stayed with the plane to make sure it 
didn’t hit the village, and until his remains were 
moved to Epinal, the people of Perreuil guarded 
his grave. Today, they fl y the U.S. fl ag over his 
memorial.

In Plottes, Shearer looks around for a plaque on 
the wall of a small house. He fi nds it at the town 
square. This is where the bodies of three 
crewmembers and six passengers were brought 
after their B-26 crashed in the woods Nov. 13, 
1944. Despite fog warnings, Lt. Richard Hisey fl ew 
on toward Longvic, the new home of the 320th 
Bomb Group. When he descended, trying to fi nd 
the Saône River, the plane fl ew into a hillside and 
burst into fl ames. The townspeople never forgot, 
and on the 60th anniversary of the crash, they wel-
comed relatives of the bomb crew for a memorial 
celebration, parade and laying of fl owers. 

Back on the road – somewhere in Allerey is the 
grave of Pvt. Paul Burton, the fi rst American to die 
at the camp hospital there in 1918 – Shearer 
considers what to do with all the information he’s 
collecting. He’d like to share it in some way with 
Americans who want to personally trace the U.S. 
military’s legacy in Europe.

“It’s safe to say that wherever you go in France, 
you’re probably within an hour of an isolated 
burial or private memorial,” he says. “Take the 
time to visit a site.” 

On Sept. 17, 1918, Capt. 
Oliver Cunningham of 
the 15th Artillery, 2nd 
Division, was killed by a 
shell explosion near 
Jaulny, France. He is 
buried at St. Mihiel 
American Cemetery, but 
Cunningham’s original 
tomb marks the spot 
where he died. His family 
gave three bells to the 
church in Thiaucourt in 
his memory.
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The Americans who won the fi rst world 
war grew up decorating the graves of 
Civil War dead. 

Leaving Europe for home, they trusted others to 
do the same for their 78,000 comrades resting 
eternally beneath white wooden crosses blanketing 
the French and Belgian countryside. 

“It is the fi rst Memorial Day in the blood-ground 
of the old A.E.F. without the A.E.F.,” wrote J.W. 
Rixey Smith in the May 28, 1920, American Legion 
Weekly. “The actual presence of tribute and ceremo-
ny to American dead abroad must be left to Ameri-
can agencies in Europe, to the Allied governments 
and to the folk among whom they are buried.” 

A Memorial Day committee led by Hugh Wal-
lace, U.S. ambassador to France, and Lt. Col. 
Francis Drake, commander of the Legion’s Depart-
ment of France and founder of Paris Post 1, 
planned a grand observance across the continent. 
Tribute would be paid from Romagne in the 
Argonne, where 22,000 soldiers were buried, to 
Lille, where three sailors had been laid to rest. 

“No American fi eld of honor on the other side 
will be without its Memorial Day ceremony, no 
American grave without its fl ag and its fl owers,” 
Smith reported.

Drake and the Rev. F.W. Beekman, an Army 
chaplain and dean of the American Cathedral in 
Paris, raised funds through newspaper appeals 
and by asking Legion posts in the United States, 
Americans living in France and soldiers along the 
Rhine to contribute to the proper decoration of 
graves. French citizens, who wanted to take part in 
the ceremonies, gave unsolicited donations.

Few occasions have been as poignant, or as 
unifying. At Thiaucourt, U.S. and French soldiers 
watched farmers and their families weep for the 
Americans who died to free their towns. On the 
edge of Belleau Wood, a detachment of Marines 
helped the people of Torcy and Belleau spread red 
poppies, white daisies and blue cornfl owers on 
graves. At Romagne, the mayor and priest marched 
before a wreath so large it required 23 men to 
carry it, while schoolchildren linked every cross 
with a chain of daisies and sang hymns.

Within two years, the bodies of 46,284 American 
servicemen were returned to the United States, at 
their families’ request. Another 30,921 from World 
War I will forever remain in U.S. cemeteries 
overseas, where the heirs to Drake’s Memorial Day 
committee are faithful to place a fl ag at every one 
of their headstones every May. 

PARTNERS IN REMEMBRANCE

At rest abroad

The Legion, American Overseas Memorial Day Association share ancestry.
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Shared Roots. In 1923, the Paris Memorial Day 
Committee voted to change its name to the 
American Overseas Memorial Day Association 
(AOMDA). Participating organizations included the 
Legion, the American Graves Registration Service, 
the American Chamber of Commerce, the 
American Red Cross, the American Club, the 
American hospital, the American University Union, 
Franco-American Welfare, the Knights of 
Columbus and the YMCA. 

“The Legion essentially started AOMDA,” 
says Ray Shearer, a Marine Corps veteran and 
Legionnaire who has served on the association’s 
board of trustees since 2000. “The same group that 
formed Paris Post 1 was instrumental in establish-
ing the association.”

Herman Harjes, an American banker who joined 
the Army and became Gen. John “Black Jack” 
Pershing’s liaison to the French, served as Post 1’s 
fi rst commander. A.W. Kipling, an Army captain 
who supervised the evacuation of American 
wounded from the battlefi eld to Paris hospitals, 
was post adjutant. Cabot Ward, in charge of 
counterintelligence at St. Mihiel, was vice com-
mander. Nelson Jay, another banker who worked 
for Pershing, was a founding member of the post.

All served on AOMDA’s board under the leader-
ship of Drake and Beekman, Post 1’s chaplain. 
Acting primarily as Legionnaires, they arranged 
Memorial Day ceremonies, sent delegations from 
the post to cemeteries outside Paris and, by 1923, 
raised over a million francs from the Legion and the 
public to help cover the costs of graves decoration. 

Recognizing that the income from that fund 
wasn’t enough to meet each year’s need, Drake 
asked the Legion to establish a permanent endow-
ment. A two-month campaign succeeded in raising 
$161,500. Interest generated by the Overseas 
Graves Decoration Trust fund today purchases all 
U.S. fl ags placed at the graves of America’s war 
dead in Europe. Since 2007 alone, the Legion has 
provided nearly 63,000 fl ags.

Even in 1940, when Americans were fl eeing Paris 
and all the cemeteries except Suresnes were in 
German hands or on the battlefront, the Legion and 
AOMDA commemorated Memorial Day by placing 
marble crosses and poppy wreaths – one for each 
site – at the altar of the American Cathedral. 

HOW TO JOIN AOMDA 

Yearly membership dues for AOMDA are $ or 
 euros. Life memberships are $ or  euros. 
Request a membership application or download 
the form online.

   www.aomda.com 

   info@aomda.com

AOMDA
P.O. Box 
Indianapolis, IN -

AOMDA is a (c)() nonprofi t organization. 
Contributions, including membership, are tax-
deductible in the United States and France. Donations, 
grants and bequests in any amount are welcome.

The American 
Legion’s founders 

believed they had a 
responsibility to 

decorate the graves 
of the nation’s 

overseas war dead.
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After World War II, the American Battle Monu-
ments Committee (ABMC) added 13 cemeteries in 
Europe, bringing the total to 21. AOMDA coordi-
nates graves decoration and Memorial Day ceremo-
nies at all of them – 11 in France, three in Bel-
gium, two in England, two in Italy, one in 
Luxembourg, one in Holland and one in Tunisia.

 AOMDA also arranges for the decoration of 
individual isolated burials, supplying U.S. fl ags for 
183 sites in France, eight in Belgium, and others in 
Germany, Denmark, Norway and Sweden. In 
anticipation of Memorial Day, volunteers gather in 
Paris every January to mail fresh fl ags to local 
offi cials, families, Legion posts, civic groups and 
U.S. embassies assuming responsibility for graves.

At the cemeteries, AOMDA and ABMC staff work 
with neighboring towns and villages to make 
certain that Old Glory graces every headstone.

“It’s phenomenal,” Shearer says. “The day before 
the ceremony, local schoolchildren and their parents 
come out and place our fl ags at our guys’ graves. 
The Aisne-Marne cemetery has 2,289 burials, and 
they’ll have all the fl ags placed in a couple of hours. 
Normandy has 9,387. The Lorraine cemetery has 
10,489. The Meuse-Argonne, the biggest one in 
Europe and the biggest of World War I, has 14,246. 
Every one gets a fl ag placed at it.”

“Long After We’re Gone.” Like a lot of groups born 
in the aftermath of the world wars, AOMDA is 
facing a steep membership decline. With fewer 
U.S. veterans living in France, there are fewer 
people and resources to support AOMDA’s mission.

James Gerard, a New York investment manager 
and AOMDA’s treasurer, says the association lives 
on “a shoestring budget of about $20,000,” includ-
ing a $5,000 grant from the Legion that supports 
Memorial Day ceremonies in Europe. That falls 
short of the $25,000 – and rising – cost of Memo-
rial Day ceremonies in France alone.

In March, AOMDA voted to create a permanent 
endowment to fund all Memorial Day activities at 
U.S. overseas cemeteries. Gerard fi gures that if 
even 3 million of the 24 million living U.S. veter-
ans each contributed a dollar, AOMDA would be 
able to support Memorial Day ceremonies “long 
after we’re gone.” 

These events are worthy of the dead they honor. 
In 2011, thousands congregated at American 
cemeteries across France to hear military bands 
play “La Marseillaise” and “The Star-Spangled 
Banner,” and U.S. and French offi cers refl ected on 
their nations’ history of shared sacrifi ce dating 

back to the Revolutionary War. In Belgium, four 
A-10 Thunderbolts out of Spangdahlem Air Base in 
Germany fl ew over a crowd gathered at the Ar-
dennes cemetery, U.S. and Belgian troops paraded 
their nations’ colors at Henri-Chapelle, and a 
student from the Brussels American School recited 
John McCrae’s famous poem at Flanders Field. At 
Cambridge American Cemetery in England, 
dignitaries, military personnel and veterans laid 
more than 120 wreaths.

For 25 years, Gerard has presided over ceremo-
nies at the Somme American Cemetery in Bony, 
France. His father – a brigadier general who served 
in World War II and the Korean War – did so from 
1964 to 1986. 

“The mayors of these towns throw open their 
doors on Memorial Day,” Gerard says. “They really 
want to show their thanks. There’s always a toast 
to French-American cooperation and friendship 
after every ceremony. It’s a very moving day. If 
more Americans saw it, they’d say, ‘Wow.’”

He and Shearer plan to boost AOMDA’s profi le 
with a more interactive website that tells the 
stories of isolated war graves overseas. They’re 
also reaching out to military unit associations and 
veterans groups – Legionnaires, in particular, 
whose founders vowed that on one day each year, 
for all time, the graves of their comrades would be 
decorated and their sacrifi ces acknowledged.

“The people of AOMDA do this as a labor of 
love,” Gerard says. “It’s up to people like Ray and 
me to pick up the torch and carry it forward. We 
are the ones who are going to make sure these 
soldiers are remembered.” 

Matt Grills is managing editor of The American 
Legion Magazine.

At rest abroad

Ray Shearer, left, and James Gerard carry on AOMDA’s mission  
to observe Memorial Day at U.S. cemeteries overseas.
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At USAA, our commitment to serve the fi nancial needs of our military 
community, veterans of all ranks who have honorably served and their 
eligible family members is without equal. It’s why we save members $450 
a year on average* when they switch to USAA Auto Insurance.

USAA means United Services Automobile Association and its insurance, banking, investment and other companies. 
* Average Annual Savings based on countrywide survey of new customers from 10/1/2010 to 9/30/2011, who reported their prior insurers’ premiums when they switched 
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Join the community 
at www.legion.org

Enter The American Legion’s online universe at the National 
Headquarters website, www.legion.org. From there, you can head 
dozens of directions: pages dedicated to specifi c programs and 
services, Facebook, the Burn Pit blog site, a dedicated YouTube channel, 
a calendar of veteran career events, directories to fi nd service offi  cers, 
posts and Legion Riders chapters, and links to department and post 
sites. At www.legion.org, you can vote in the popular Big Q poll, dig 
into history through the Moment in Time module, read selected 
magazine articles, keep up with daily Legion headlines, take a virtual 
tour of the Emil Blackmore Museum, search for resolutions and other 
documents in The American Legion Digital Archives, and manage your 
membership on the secure mylegion.org platform.

Hundreds of visitors to the Legion’s online universe have closed the 
distance between one another by becoming registered users. These 
users can fi nd one another in the Legion’s growing online community, 
upload photos and list their Legion interests, as well as post comments 
about articles, videos and issues of interest. Registration is fast, easy, 
free and does not require membership.

  www.legion.org/community 
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Facebook family 
The American Legion’s place on Facebook 
continues to grow. The fl agship of the fl eet is 
the American Legion Online Update Facebook page, 
with nearly , friends. Facebook pages have 
also been created to keep visitors informed about 
the th National Convention in Indianapolis, 
the Burn Pit blog, the U.S. fl ag, the American 
Legion Baseball World Series and Sons of The 
American Legion. Check out the National 
Headquarters family of Facebook pages.

  www.legion.org/facebook

e

t 

, 
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Take the American Legion Extension 
Institute online training course

American Legion members, offi  cers, friends and staff  who seek a 
comprehensive, concise understanding of the organization, its history, values 
and ways in which they can participate at the local, state and national levels 
have a new online education tool. The American Legion Extension Institute is 
now off ered on the Web.

The program includes a timeline of signifi cant Legion events and milestones 
through history, videos, photos, and other information vital for those who seek 
leadership positions. The course also enlightens those who simply want to 
know more about the nation’s largest veterans service organization. 
Completion of the online course is a prerequisite for enrollment in Legion 
College at National Headquarters.

Graduates of the Extension Institute will receive certifi cates of completion, 
pins and a clear understanding of all the ways in which they can apply the 
organization’s values at every level. Each chapter in the course is followed by a 
quiz. Once the user fi nishes a quiz, another new chapter is accessible, until the 
course is successfully completed.

Fees to take the online course can be paid safely and conveniently online 
using a credit card.  Members: $.  Nonmembers: $.

www.legion.org/alei

“What a great 
story! Congress 
should be 
listening.”

FACEBOOK USER

“We get to meet a 
lot of future leaders 
and discuss our 
ideas with them. 
Definitely a great 
place to build the 
future of The 
American Legion.”

LEGION.ORG 
REGISTERED USER

“Vets of all eras, 
we need to stand 
up for ourselves 
and be heard! 
How do we get this 
ball rollin’? Who’s 
with me?”

BURN PIT BLOG SITE
COMMENTER

Spread the e-news 
The American Legion’s family of e-newsletters is 
expanding. A new Veterans Career Center 
e-newsletter – which includes a national calendar of 
coming veteran career events, as well as news 
about jobs, business and economic opportunities – 
is the latest addition. It joins The American Legion 
Online Update e-newsletter, which now has more 
than , weekly subscribers, The Dugout
e-newsletter that focuses on American Legion 
Baseball, and Flag Alert, which provides current 
information about Old Glory and the reasons it is 
fl own at half-staff  on specifi c dates.

Subscribe to any American Legion e-newsletter 
online:

  www.legion.org/enewsletters
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Kai Jorgensen was laid off just before Thanksgiving 2011, the third 
time the recession has cost him his job since he left the Marine Corps 
in May 2009. He wasn’t prepared for such a cold reception from the 
civilian world after four years of keeping troops on the front lines 
supplied with gear and working as a ground safety offi cer. 

“I didn’t expect this at all, especially coming 
out in the fi eld of logistics,” says Jorgensen, 25, a 
Beaverton, Ore., native who has applied for hun-
dreds of jobs. “I’m very discouraged.” 

Yet the fact that Jorgensen has found any employ-
ment – even minimum-wage work – makes him 
one of the more fortunate returning servicemem-
bers. The job hunt has been even more diffi cult for 
Oregon Army National Guardsmen like Shad 
Vaughn. Half of the soldiers in Vaughn’s company 
didn’t have jobs when they came home in April 
2010 after a yearlong deployment to Iraq, he says. 

Vaughn’s family has lived off credit cards and 
hardship grants – and his children are on state 
assistance – while he looks for work and fi ghts to 

get medical care for injuries he sustained when an 
850-pound armored-vehicle tire fell on him three 
weeks before he left Iraq. “For guys who have not 
been hurt, it’s hard,” Vaughn says of the job 
search. “For guys who are hurt, it’s ridiculous.”

The men and women who have served since 9/11 
have the highest unemployment rate among their 
peers, according to a 2011 congressional study. The 
magnitude of the problem is often understated, 
because the most commonly cited government 
numbers don’t tell the whole story. The U.S. 
Bureau of Labor Statistics is often quoted as 
estimating unemployment among returning 
veterans 18 to 24 at about the same level as 
nonveterans in that age group.

BY KEN OLSEN

ROAD TO
NOW HERE
Returning veterans face the worst job market of their lives.
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But Bloomberg News dug deeper into the govern-
ment data and found a far grimmer picture. 
Veterans 18 to 24 had a 30.4-percent jobless rate as 
of October 2011, about double the unemployment 
rate of nonveterans in the same age range. That’s 
also a signifi cant jump from the October 2010 
unemployment rate of 18.4 percent among the 
youngest veterans, Bloomberg reported. Black 
veterans 18 to 24 were faring the worst, with a 
48-percent jobless rate.

Fleeting Success. Jorgensen’s initial return to 
civilian life was more promising. He found work as 
a loss-prevention agent for a major department 
store soon after leaving the Marines but was laid 
off a year later. “Since then, it’s been real hectic 
and hard,” he says.

He found a no-benefi ts job driving a delivery 
truck in September 2010 but was laid off right 
after Christmas that same year. He turned to a 
minimum-wage job at a golf course and enrolled 
in college. Although he was told there was room 
for growth, Jorgensen soon discovered that 
people with four years at the golf course were 
only making an additional 50 cents an hour. 
“I decided to continue school without that 
distraction,” Jorgensen says. The decision came 
after he realized that he was barely earning 
enough to pay for his gas to drive to work. “A lot 
of us who spent four years on active duty don’t 
have a college degree, although when I read the 
requirements, I know I can do a lot of the jobs 
(that call for a degree).” 

His luck appeared to turn in September 2011, 
when he found a job as a delivery driver and 

warehouse specialist. That ended shortly before 
Thanksgiving because the company lost a major 
contract due to government cutbacks. 

“It’s gotten to the point I’m applying for jobs all 
over the country,” Jorgensen says.

Vaughn doesn’t have that option. A .50-caliber 
gunner and mechanic, his six-year hitch with the 
National Guard runs until 2015. Meanwhile, in 
addition to looking for work, he is focused on some 
missing paperwork that’s made it nearly impos-
sible for him to get treatment for back, neck, 
shoulder and other injuries he suffered when a tire 
fell 14 feet from a forklift and knocked him uncon-
scious near the end of his tour in Iraq.

The Army put him on light duty and told him to 
wait to seek treatment until he got home, Vaughn 
says. Once his unit returned to the United States, 
he went to VA, where his claim has been stalled 
because of the missing paperwork, he says. His 
primary-care physician, meanwhile, dismissed his 
complaints of neck pain without obtaining a CT 
scan that would later show fractured vertebrae.

“We’ve been fi ghting tooth and nail to get 
records of my injuries the last two years,” Vaughn 
says. “It’s been rough, especially for my wife and 
two kids. The sad thing is, I know there are a lot of 
guys out there with the same problems, but they 
don’t want to get involved in it. I can’t give up 
because I’ve got so much invested in it.” 

American Legion service offi cer Gregory Dema-
rais became aware of Vaughn’s case in early 
December and worked to push forward his VA 
disability claim. Demarais also secured temporary 
fi nancial assistance through the Legion to help 
pay Vaughn’s rent, and obtained donations for 
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Christmas presents for Vaughn’s family through 
The Salvation Army, American Legion Post 122, 
the American Legion Auxiliary and VA employees. 
This is nothing out of the ordinary for Demarais. 
 He distributed $19,000 in emergency funding to 
unemployed Oregon veterans in the fi rst 10 days of 
that month alone.  

National Attention. Meanwhile, there are 
efforts in Washington to deal with the problem. 
The Legion and other organizations successfully 
pushed Congress to pass the Hire Heroes Act late 
last fall. The legislation gives private businesses up 
to $5,600 in tax credits for hiring unemployed 
veterans, and as much as $9,600 to businesses that 
hire unemployed veterans with service-connected 
disabilities. 

The Obama administration has also increased 
the number of veterans working for the federal 
government, despite an overall hiring decrease. 
The Defense Department, VA and the Department 
of Homeland Security employ the most veterans of 
any federal agencies. In late February, the U.S. 
Department of Agriculture signed a memorandum 
of understanding with The American Legion to 
launch a nationwide veteran-hiring initiative that 
aims to employ veterans in rural areas. VA has 
increased its veteran-employee numbers from 
59,563 in fi scal 2004 to 101,651 in fi scal 2011. 

Veterans now make up about 29 percent of the 
work force at U.S. Customs and Border Protection 
(CBP), an arm of Homeland Security. CBP added 
more than 800 veteran employees each of the last 
two years alone with an aggressive recruiting 
program, says Judy Hatter, who oversees veteran 
recruiting for the agency. That includes more than 
340 job fairs and other events aimed at attracting 
applicants with military experience. 

USAJOBS, an online application program that is 
mandatory for most federal jobs, is notoriously 
confusing and time-consuming, according to many 
government job seekers. CBP sets up laptop 
computers at job fairs and walks veterans through 
the process. The Department of Homeland Security 
has also established a Warrior Transition Program 
that allows it to bypass USAJOBS and hire quali-
fi ed veterans for some positions. The USDA initia-
tive also envisions a more streamlined application 
process for veterans seeking particular jobs.

Doug Peters, a Marine Corps veteran who 
participated in the invasions of Afghanistan and 
Iraq, found a home at CBP last September. His 
advice to veterans: “Make every effort to go to 
school, even if it’s part-time, even if you have to 
work a job and take night classes.”

Peters’ experience, however, demonstrates that 
education alone isn’t enough. He earned a bach-
elor’s degree in history and a law degree after 
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leaving the Marines in 2003. Even then, it took him 
18 months and hundreds of applications to fi nd a 
job after he graduated from the University of 
Detroit Mercy School of Law in May 2010.

“I was really having a diffi cult time even getting 
people to call me back,” says Peters, 32, now a 
labor and employee relations specialist with CBP 
in Washington. His break came when a representa-
tive from Naval District Washington’s Wounded 
Warrior Employment Program forwarded his 
résumé to CBP.

Combat Experience Wanted. Customs and 
Border Protection isn’t the only place where 
veterans are valued. West Coast-based private 
employer Vigor Industrial hires veterans because 
the ship-repair company values their technical 
skills as well as their ability to think quickly, ask 
questions and make suggestions.

“Veterans, especially people who have experi-
enced combat training or combat, are well suited 
for ship repair,” says Daava Mills, a corporate 
recruiter for Vigor. “Things turn on a dime.” 

The company does short-notice ship repair 
for everyone from oceangoing cargo companies 
to the U.S. Navy. That can mean showing up at 
2 a.m. to get a ship in dry dock. “We have to 
make our deadlines, or companies have to rent 
ships,” Mills says. 

The company’s employees range from 
Vietnam War veterans to men and women 
who recently returned from serving in Iraq 
and Afghanistan. They hold jobs from general 
labor to director of operations. Even the laborer 
jobs are not typical, Mills says. Workers have 
to be able to read blueprints and perform 
other technical tasks, such as fi guring out how 
to safely block up a ship in dry dock. Veterans 
often have these skills.

Many of the veterans working at Vigor were 
Navy or Air Force avionics and electrical special-
ists. Because they are doing maritime electrical 
work, they are not required to get additional state 
licenses to work for Vigor. That’s an important 
advantage for veterans, who often fi nd that 
employers don’t recognize their military licenses 
because of state and federal regulations.  

Mills personally understands the challenges 
veterans face fi nding work. Her father struggled to 
fi nd meaningful employment after 24 years in the 
Air Force, including a tour in Vietnam.

“He went from planning missions and planning 
wars to packing boxes, so I have an appreciation 
for what these guys go through,” Mills says. 

“Unfortunately, we aren’t in a position to hire all of 
the guys and girls who come home.”

Older veterans are also struggling. Tony 
Hoffman has applied for jobs with VA in Florida 
and Indiana for more than a decade, and he’s only 
landed one interview. Instead of a job, he says, VA 
offered him a volunteer position passing out 
magazines and pencils.

“I go up there every time there’s an opening,” 
says Hoffman, who served as a licensed practical 
nurse in the Army from 1984 to 1991. “I have an 
Expert Field Medical Badge. I ran a clinic in the 
Army for two and a half years. They said they 
didn’t understand all of that. I can qualify to work 
as a janitor, but not as a nurse who can start IVs 
and has skills above and beyond the average LPN. 
It’s disheartening.”

Hoffman worries about the hurdles facing 
job-seeking veterans who served in Iraq and 
Afghanistan. “There’s going to be a whole lot of 
medics coming home soon,” he says. “I think the 
young guys are going to get discouraged.”  

Robert Randy has been so dismayed by his job 
searches that he’s considered leaving his four years 
with the Marine Corps off his résumé to see if it 
makes a difference. He earned a degree in interna-
tional business after getting out of the service in 
1990, and worked at a variety of companies until 
opening three cellular telephone retail stores in 
San Diego. Two of the stores went out of business 
after the economy soured. He sold the third after 
his wife landed a job in Oregon in 2007. He hasn’t 
been able to fi nd a job since, even after applying 
for work as a state and county veterans service 
representative.

“I don’t know what I am going to do from here,” 
Randy says. “I want to work. I need to be able to 
work for my health.” 

Veterans like Vaughn and Jorgensen also fi nd it 
diffi cult to be optimistic. “It’s been one battle after 
another from every which way,” Vaughn says. 
“There’s no reason for the guys coming back to get 
this much crap.”

Jorgensen just wants the opportunity to get 
beyond the typical computer application process to 
sell himself in person.

“You want to come back, help your community, 
get an education, start a family,” Jorgensen says. 
“For me, it would be great just being able to get 
into the interview process. I think if I could just get 
face to face with employers, I could get a job.” 

Ken Olsen is a frequent contributor to The 
American Legion Magazine.
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N obody on Capitol Hill paid much attention to 
John “Top” Holland until he changed his wardrobe. 

In his earliest days of lobbying, when the Vietnam generation 
was young, a gentleman would never visit a place or 
person of importance dressed in anything other than 
a well-pressed business suit.

And so it was that Holland, a veteran of World War II, Korea and Vietnam, 
climbed Capitol Hill in his Sunday best to deliver his message to Congress. 
To hear his friend Walt Sides tell it, Holland blended right into the halls of 
Congress – in fact, a little too well, he fi nally decided. 

To get anyone’s attention, Holland needed an image change. He went for 
an almost sinister-looking combination of militaria and Harley Davidson 
leathers, apparel he and his friends felt most comfortable wearing. It paid 
off. Dressed as they were, they began getting more and more attention 
when pleading with lawmakers to address what they viewed as offi cial 
neglect of POW/MIA issues. 

The biker garb wasn’t a gimmick, but normal weekend attire for 
Holland, Sides, retired Marine Cpl. Ray Manzo and Ted Sampley – 
co-founders of Rolling Thunder, which has grown into the massive 
annual “Run to the Wall” motorcycle procession in Washington. 
This Memorial Day, Rolling Thunder celebrates its 25th anniversary, 
and The American Legion is an offi cial sponsor.

BY CRAIG ROBERTS

A Quarter Century of Thunder
A feisty group of veterans known for their antics in Washington spawned 
what has become the nation’s largest event to honor POWs and MIAs.

Noel St. John
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Holland, a Legionnaire, was born in 1927. He left 
his family’s farm in southern Indiana just before 
his 15th birthday, a month after the Japanese 
attacked Pearl Harbor. He lied about his age to a 
Marine Corps recruiter and got in. He was in the 
Marines for the duration of World War II, then 
joined the Army in 1947. He saw action in Korea 
and later with the Special Forces in Vietnam, 
pulling four tours as one of the original Green 
Berets. He retired from the service in 1970, but 
took up the POW/MIA cause with a vengeance. It 
would be his calling for the rest of his life.

Prior to Holland’s funeral in July 2010, Rolling 
Thunder colleague Danny “Greasy” Belcher wrote 
on various websites, “EVERYONE with a POW/
MIA patch or who claims to care about the POW/
MIA issue should attend John’s funeral. He was 
the fi rst to get the POW/MIA issue moving by 
trying to change the 1942 Missing Service 
Personnel Act, which let a POW/MIA be de-
clared dead after one year ... John Holland was the 
one who got us off our complaining asses and 
calling and visiting our congressmen and sena-
tors ... He made us accountable for our fellow 
abandoned Americans and showed us that we 
could do something besides complain.”

Manzo, the man credited with actually conceiv-
ing the now-famous motorcycle run, was not much 
different. Sides recalls that the idea was fi rst 
advanced by Manzo on a “nice, warm, sunny day in 
June 1987” on the steps of the Lincoln Memorial. 
Sides and Holland were sitting there, thinking back 
on their years in the service, when they were 
approached by fellow vet Bob Schmidt, who was 
leading a stranger, Manzo. 

“Ray come walkin’ up there with Bob, and Ray 
said he wanted to do a motorcycle run, and we 
talked about it a few minutes. John said, ‘Whaddya 
think?’ And I said, ‘Man, I don’t know.’ So that’s 
how it started.”  

Despite doubts about the run’s viability, the 
veterans went to work on the National Park Service 
and local authorities to gain permission for a motor-
cycle parade. Initially, public-safety offi cials resisted 
the idea of a horde of leather-clad bikers invading the 
broad avenues and green expanses of the capital. 
“They didn’t wanna hear ‘boom,’” Sides says. 

Sampley, a former Green Beret, has a history of 
activism on behalf of Vietnam War veterans dating 
to the early 1980s. His public demonstrations for the 
POW/MIA cause were legendary. He once chained 
himself to the White House gates, waged highly 
charged public attacks on Sens. John McCain and 
John Kerry, displayed bamboo cages housing mock 
POWs, and spent more than one night behind bars 
himself for his actions. 

In 1994, Sampley – to make a point about the 
importance of identifying MIAs – announced his 
belief that the remains in the Tomb of the Un-
knowns at Arlington National Cemetery were not 
unknown at all. After much research, he concluded 
that the allegedly anonymous warrior sealed in the 
tomb was actually an Air Force pilot reported as 
MIA: Lt. Michael Blassie, who had been shot down 
in 1972. The theory was confi rmed by DNA analysis 
in 1998. Sampley died in 2009 at 62. Blassie’s sister 
gave a eulogy at the funeral. 

In 1956, at 16, Walt Sides joined the Marines 
after “getting in a little trouble.” Like Holland a 
decade and a half before, Sides lied about his age 
to get in. After his hitch, he took advantage of the 
GI Bill and enrolled at the University of Oklahoma, 
where he played football. There, he explains, 
he soon found himself “in a little more trouble” 
and headed back to the Marines. This time, he 
stayed in for 21 years.

Sides worked as a sniper-scout platoon leader in 
Vietnam. After retiring from the service, he took up 
the POW/MIA cause and remains vocal about the 
issue today.

“We know damn well there’s people left over 
there,” he says. ‘There’s over 1,200 still not account-
ed for. We just bought our way back in North 
Korea, and they just brought remains out of there ... 
In 2010, I think, we brought out 19 and in 2011 we 
brought out 22. There’s still people over there.”

Sides concedes that there is little chance any 
vanished warriors from Korea or Vietnam are still 
alive. But the Rolling Thunder Run to the Wall 

Veterans salute during Taps after placing a plaque at the 
Vietnam Veterans Memorial in Washington. AP
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grows each year, raising awareness about those 
whose fates remain unknown. 

In 1988, with a turnout of about 2,500 bikes, 
Rolling Thunder was born. This year, the event is 
expected to attract approximately 1 million people – 
bikers and spectators alike – for the annual 
procession from the Pentagon’s parking lot to the 
Vietnam Veterans Memorial. 

In recent years, the Run to the Wall has become 
something of a national sensation. Those 
who cannot participate say they follow the 
run online and in social media. A YouTube video of 
Marine Staff Sgt. Tim Chambers – known as “the 
lone Marine” – saluting Rolling Thunder riders 

during the 2011 run has been viewed more than 
2.7 million times.

The event has now outlived many of those who 
created it. In a sense, that was their mission: to 
create greater awareness of missing servicemembers 
for as long as they remain unaccounted for.

Sides, now 72, says he never really thought about 
how long the ride would last. “After about eight 
(years), I knew that we weren’t going to quit, and 
we’ve been kind of hustling along ever since. It’s 
been a great run – a really great run.” 

Craig Roberts is a multimedia specialist for The 
American Legion.

For the fi rst time in Rolling Thunder’s -year history, 
a large contingent of American Legion Riders will join the 
parade on Memorial Day. As many as  biking 
Legionnaires are expected to meet in the Washington area 
to join the annual Run to the Wall, starting at the Pentagon 
and proceeding to the Vietnam Veterans Memorial. 

Nick Nicholas, treasurer at Fairfax, Va., Post , says the 
idea came from a group of Treasure Island, Fla., Legion 
Riders at last year’s run. “They asked, ‘Why don’t we ride as a 
group?’” Nicholas says. “A lot of guys had thought of that, so 
we decided to try to make it happen.” 

Nicholas, a West Point graduate and civilian Pentagon 
worker, put together a -member committee to plan a rally. 
Brad Watkins, Post ’s fi rst vice commander, assisted in 
coordinating the planned Legion Riders ride-in. 

“John Sommer and Bob Spanogle really helped with the 
eff ort, too,” Nicholas says. “They gave terrifi c support.”

Rolling Thunder has been close to Harley afi cionado 
Sommer’s heart since its founding. As a decorated Vietnam 
War combat medic, he made the POW/MIA issue one of his 
signature causes during his long tenure at the Legion. 
Sommer spent  years at the Legion’s D.C. headquarters, 
starting as a claims representative and eventually serving as 
executive director. He has traveled to Vietnam, Cambodia 
and Laos several times to promote the POW/MIA cause. 

Spanogle, a past national commander and past national 
adjutant, is no stranger to Rolling Thunder and the Legion 
Riders, either. His enthusiasm and encouragement played a 
big part in the Legion’s decision to be an offi  cial sponsor of 
the  run. 

Spanogle says he’s noticed an increase in younger riders 
participating in veterans’ motorcycle rallies. 

“Vietnam veterans, who now make up most of our 
membership and leadership, made up their minds that the 
new generation of soldiers, from the Persian Gulf on, would 
not have happen to them what happened to us,” he says. 

“The youngest riders today are riding alongside Vietnam 
vets, and they love it. I don’t see a real generation gap. In my 
experience, vets want to serve their fellow vets. They have a 
cause bigger than themselves.”

Several American Legion posts in the D.C. area will serve 
as meeting points for Legion Riders planning to join the 
herd, Nicholas says. His Fairfax post will host an open house 
the day before the Rolling Thunder run, with patch sewing, 
bike detailing, maintenance and other vendors. 

“We’ll have a barbecue in the afternoon, and we’ve 
designed a unique patch and pin to commemorate the 
event, which we will be selling,” he says.

Any money raised by the Legion Riders during Rolling 
Thunder weekend will be donated to The American Legion 
Legacy Run in August.

Read about custom-made military bikes that will be displayed at Rolling Thunder:
  www.legion.org/magazine

American Legion Riders to posse up for Run to the Wall

Past National Commander Robert Spanogle and former 
executive director John Sommer, above, encouraged the Legion 
to sponsor the 25th anniversary of Rolling Thunder.

American Legion photo
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$30 Billion
in Bankruptcy Trust Funds 
were set aside for victims of 

Lung Cancer 
and Mesothelioma 

700 BROADWAY | NEW YORK, NY 10003
1-800-CANCER-7    WWW.WEITZLUX.COM

B R A N C H  O F F I C E S  I N  N E W  J E R S E Y  &  C A L I F O R N I A

USE YOUR 
SMART PHONE 
TO SCAN THIS
CODE FOR MORE

Prior results do not guarantee a future outcome. We may associate with local firms in states wherein we do not maintain an office. If no recovery, no fees or costs
are charged, unless prohibited by State Law or Rule. Not licensed to practice law in Louisiana. Gary Klein, Esq. (Lawrence Goldhirsch, Esq., member of FL Bar)

$30 Billion in corporate Bankruptcy Trust Funds have been set aside
to help Lung Cancer and Mesothelioma victims and their families.
The law firm of Weitz & Luxenberg can quickly determine whether you
may be eligible. We have already recovered millions of dollars from
these Funds for victims like you.

Act now, as some of these funds will soon cease accepting new
claims. It costs nothing to find out, and the firm is compensated
ONLY if your claim is successful. 

For a FREE consultation call us immediately at 1-800-CANCER-7 
or visit us at www.LungCancerTrusts.com

LUXENBERG P.C.
ASBESTOS | DRUGS/MEDICAL DEVICES | ENVIRONMENTAL | NEGLIGENCE

WEITZ
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MYAMERICA

Chambers is called the “Lone 
Marine” for his hours-long salute 
to motorcycle-riding veterans 
during the annual Rolling 
Thunder run in Washington. 
On /, Chambers was at the 
Pentagon and spent three days 
bringing out the dead and 
injured. He has received 
numerous awards for his volunteer service, 
and seeks to improve the quality of life of youth, the 
less fortunate and veterans “through mentoring, 
compassion and education.” He is currently writing a 
book about what his salute has meant to veterans.

  Watch a video of Chambers’ salute at YouTube. 
Search “Rolling Thunder – A Marine’s Vigil.”

Tim Chambers
Staff  sergeant, U.S. Marine Corps

“Patriotism can be found 

on every street corner 

if you look for any simple 

act of compassion one 

American does for another. 

When citizens exercise 

their rights as Americans 

and live their lives to the 

fullest, they honor the 

service and sacrifi ce of 

all veterans. Some say 

they have never served in 

the ranks. I beg to diff er. 

There are many diff erent 

trenches in life that call 

for acts of heroism by 

ordinary citizens every day.”

service, 
f life of youth, the 
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U.S. Marine Corps photos
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YES.   Please reserve the “U.S. Navy” 
Commemorative Watch for me as described 
in this announcement. 

 LIMITED-TIME OFFER
Reservations will be accepted on a 
fi rst-come, fi rst-served basis.  

Respond  as soon as possible to reserve 
your watch.

*Plus $15.00 shipping and service.    
Please allow 4-6 weeks for deliv-
ery of your jewelry item after we 
receive your initial deposit.  Sales 
subject to product availability and 
credit approval.

Neither the U.S. Navy nor any other 
component of the Department of 

Defense has approved, endorsed, or 
authorized this product.

Signature

Mrs. Mr. Ms.
                                                  Name (Please Print Clearly)

Address

City                                      State            Zip

E-Mail (optional)

 01-12862-001-E94991

9345 Milwaukee Avenue · Niles, IL 60714-1393

RESERVATION APPLICATION        SEND NO MONEY NOW

Paying Tribute to 235 
Years of U.S. Navy 

Pride
✪ ✪ ✪

3 chronograph 
sub-dials and date 

window
✪ ✪ ✪

Bold Navy colors and 
emblems 

✪ ✪ ✪

Solid performing 
Precision 

Quartz Movement
✪ ✪ ✪

Custom etching on 
case back honoring 

the 235 year tradition 
of the U.S. Navy

OWN A PIECE OF HISTORY... 
BE ONE OF ONLY 5,000! 

The United States Navy has a long and proud 
tradition dating back to 1775. From the earliest days 
of the Continental Navy to today, they have made the 
ultimate sacrifice.  Wherever and whenever needed, 
they have served their country.  Now, show your pride 
and celebrate the Navy’s 235th Anniversary with the 
“U.S. Navy” Commemorative Watch—a limited-edition 
of only 5,000!

 A Magnifi cent Achievement 
in Craftsmanship and Design

Precision crafted in stainless steel, our exclusively 
designed  “U.S. Navy” Commemorative Watch features 
a bold bracelet style in dramatic silver and gold-tone 
fi nish.  Within the golden bezel, the Navy dress blue 
watch face stands out along with the Navy symbol 
of eagle, fl ag and crossed anchors. The chronograph 
watch sports 3 sub-dials for seconds, minutes and 
hours, as well as a date window.  And etched on the 
side of the watch is HONOR•VALOR•GLORY.  
The case back is etched with a Navy emblem, U.S. 
NAVY, A GLOBAL FORCE FOR GOOD. SINCE 
1775, and your personal watch number in the limited 
edition of only 5,000.   
 The watch has Precision Quartz Movement, an 
adjustable c-clasp, is water resistant to 3 ATM, and is 
backed by a full-year limited warranty as well as our 
120-day satisfaction guarantee.    

An Exceptional Value
Complete with a custom wooden case, FREE 
historic Fact Cards, and a Certificate of 
Authenticity, this hand-crafted timepiece is a 
remarkable value at just $249*, which you can 
pay for in 5 installments of $49.80. To reserve 
yours,  send no money now; just fi ll out and mail 
the Reservation Application.  But hurry... only 
5,000 watches will ever be made!

Deluxe wooden case includes 
FREE Fact Cards that trace the 

235 year history of the U.S. Navy ©2011 BGE  01-12862-001-BIR

www.bradfordexchange.com
Actual size
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“Sustainability is key.” 
Deirdre White-Randall, small-business specialist and 
program analyst with the Government Services 
Administration (GSA), speaking at the Legion’s Small 
Business Development Workshop, which covered how 
veterans can keep business with the federal government 
once they get it

“When you all came back, I didn’t spit 
on you. But we did not recognize your 
heroism. We did not recognize the sacrifi ce. 
We did not recognize, as a nation, the price 
that you all paid. I have learned about that, 
and it has aff ected everything I do every 
day in Congress.”
Rep. Bob Filner, D-Calif., Vietnam War protester who 
later became House Veterans Aff airs Committee 
chairman, after receiving the Legion’s Distinguished 
Public Service Award for his eff orts to keep VA health 
care and benefi ts well-funded 

“I think The American Legion and the 
Offi  ce of Servicemember Aff airs have a lot 
in common. We’re both focused on 
increasing protections for servicemembers, 
veterans and their families.” 
Holly Petraeus, assistant director 
for servicemember aff airs at the 
Consumer Financial Protection 
Bureau (CFPB), speaking during 
the Commander’s Call on the 
role her offi  ce plays in 
educating active-duty 
personnel, veterans and 
their families on fi nancial 
literacy and self-protection

“It’s important for us to 
fi nd solutions, and I think 
we have some good ones 
coming ... with lots of 
great help from you.” 
Allison Hickey, undersecretary for 
benefi ts, Veterans Benefi ts 
Administration (VBA), speaking on 
eff orts to reduce VA’s backlog of 
undecided benefi ts claims

WASHINGTON CONFERENCE 

“ There are lots of good 
reasons for this, apart from 
the fact that the country 
owes a debt to these folks.” 
U.S. Department of Agriculture 
Secretary Tom Vilsack,  after signing a 
memorandum of understanding 
between USDA and the Legion to kick 
off  a nationwide veteran-hiring 
campaign

The American Legion delivered to Congress and the 
White House a strong message of transition support for 
veterans and troops coming home from war, during the 
nd Washington Conference in February.

Legionnaires poured into the nation’s capital to meet 
with lawmakers, department offi  cials and, in the case of 
National Commander Fang A. Wong, President Barack 
Obama in the Oval Offi  ce, to share their concerns about 
caring for veterans in a time of serious fi scal strain.

“Our nation’s military and veterans are facing a number 
of challenges, now and in the coming years,” Wong told 
Legionnaires. “It is your job to let your members of 
Congress know ... and fi ght for what is right for those 
who have served this country.” 

Legionnaires then took to Capitol Hill to discuss the 
issues. The conference also included a job fair, licensing 
and credentialing summit, business workshop, homeless 
veterans roundtable, commission meetings and 
other events.

Here are just some of the voices from this year’s 
Washington Conference. 

Legionnaires take transition-assistance concerns to D.C.

American Legion photos
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For full coverage, visit the Legion website  
and click on “More Headlines.”  

  www.legion.org

“VA and DoD are engaged in fi ve studies to look at 
hyperbaric oxygen, specifi cally as it relates to PTSD. 
(With) acute traumatic brain injury, there is some 

evidence hyperbaric oxygen works. 
There isn’t any good evidence right 

now for chronic TBI.”
Dr. Robert Petzel, undersecretary for 

health, Veterans Health Administration 
(VHA), on his agency’s progress in 

alternative methods for treating 
post-traumatic stress and traumatic 

brain injury

“Eliminating this problem 
takes a collaborative eff ort, 
mostly at the local level.” 
Pete Dougherty, VA representative, 
speaking at a Homeless Veterans 
Workshop, where government 
offi  cials discussed eff orts to reduce 
and ultimately eliminate 
homelessness among veterans, and 
the Legion explained how 
departments and posts are working 
to achieve the same goal

“We just try to make 
things better.”
Walter V. Finley, Navy veteran and 
Legionnaire, who donated more than 
, hours of his time in just over a 
year to help veteran patients in the 
New York Harbor VA Healthcare 
System, after he was honored as the 
VAVS Worker of the Year 

“There’s one very simple 
reason why you’re doing 
this: you love this country 
with all your heart, and you 
recognize that if you’re not 
doing it, no one else will.”
Rep. Tim Walz, DFL-Minn., on the 
Legion’s eff orts to ensure adequate 
VA funding, which led to a  
budget request of $. billion, up  
. percent from 

“Most women veterans had 
no idea they had as much 
right to the VA health-care 
system as the men did.”
Dr. Omega Silva, professor emeritus 
of medicine at George Washington 
University, speaking at a panel 
discussion about rural health care for 
female veterans at VA medical 
centers

“Congress has skin in the 
game ... and by extension, 
America has skin in the 
game.”

Lt. Col. Joseph Gallagher, U.S. 
Marine Corps, in a presentation to a 
joint session of the National Security 
and Foreign Relations commissions 
about the disjointed condition of 
war-making powers between the 
executive and legislative branches

“Our America deserves a 
little fact with its fi ction 
when it comes to motion 
pictures and television.”
Dale Dye, retired Marine Corps 
captain and top military adviser for 
such movies as “Saving Private 
Ryan” and “Platoon,” after receiving 
the National Commander’s 
Public Relations Award 

“A lot of veterans come to 
school, and they don’t want to 
be known. They don’t want to 
come into a room and 
announce themselves as being 
someone with a diverse, 
professional background – 
combat deployments, what 
have you. ” 
T.M. Gibbons-Neff , Georgetown University 
student veteran, at The American Legion 
Education Symposium, 
where student veterans 
and academic authorities 
examined issues facing 
veterans on campus and 
assessed how well the 
academic community 
is responding to 
ensure their 
success

“The president said in his State of 
the Union address that there were 
 million jobs in America that 
needed to be fi lled, and couldn’t be 
fi lled because we lacked a trained 
work force. The president just gave 
us the perfect platform to make 
veterans, Guard and reservists, 
military spouses and active-duty 
transitioning servicemembers ...  
the core of the supply for those 
 million jobs.”
Kevin Schmiegel, executive director of the 
U.S. Chamber of Commerce’s Hiring Our 
Heroes program, during a two-day National 
Credentialing Summit, where representatives 
from the U.S. government, the military, private 
industry and nonprofi ts met to analyze the 
issue of licensing and credentialing in the 
private sector and what can be done to help 
veterans use their military experience to 
qualify
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[VERBATIM] [MILITARY AFFAIRS]

“I prayed to have the 
strength to survive, 
that I want these kids to 
have a mom, and I did not 
want them to grow up 
without me.”

Stephanie Decker, whose legs were 
crushed while shielding her children 
from a tornado that destroyed their 

Marysville, Ind., home March  

“I will never let my 
people live in the shadow 
of annihilation.”

Israeli Prime Minister Benjamin 
Netanyahu, speaking to the American 

Israel Public Aff airs Committee, on the 
need to stop Iran’s nuclear program

“Iran is not telling 
us everything.”

Yukiya Amano, director general of the 
International Atomic Energy Agency (IAEA), 
on the likelihood that Iran is not disclosing 

all its nuclear facilities to U.N. inspectors

“This is a Cadillac 
product, and that’s why you 
have a premium on it.”

Brad Paulsen, merchant for the light-bulb 
category at Home Depot, on Philips’ 

new $ LED bulb. The company won the 
U.S. government’s $ million “L Prize” for 

developing a green but aff ordable bulb 
made at least partially in the United States.   

“A veteran is someone 
who wrote a blank check, 
payable to the United States 
of America, for an amount 

up to and 
including his 
own life.”
Gene Castagnetti,

director of the 
National Memorial 

Cemetery of the 
Pacifi c in Hawaii, 

retired Marine Corps 
colonel and Vietnam War veteran 

Sources: FOX 59, BBC, Reuters, The Washington Post

[CAPITOL HILL ]

Time for a cut
The U.S. Senate barbershop ran a nearly $, defi cit last year. 

It was so bad that the Senate’s favorite spot for a trim was actually 
bailed out by “an infusion from Senate coff ers that is keeping it in 
business,” The Daily reports. 

When informed of the news, many senators were stunned. When 
Sen. Benjamin Cardin, D-Md., heard that the barbershop had a 
shortfall, he replied, “It did? It shouldn’t. It should pay for itself.” 

Sen. Patrick Leahy, D-Vt., was surprised because the barbershop’s 
prices are relatively high. A regular haircut costs $ at the Senate 
barbershop, almost double what Leahy pays his barber back in 
Vermont. “I give him $ with a tip,” he said.

Sen. Peter Fitzgerald, R-Ill., said the problem stems from the 
fact that the barbershop’s employees, who are federal workers, 
are overpaid. 

“To support his argument,” The Daily reports, “Fitzgerald 
contrasts the salaries and benefi ts of the Senate’s stylists to what is 
off ered by Capitol Barber, three blocks away. Capitol’s four barbers 
and stylists made $, to $, last year with no benefi ts … At 
the Senate barbershop, formally called Senate Hair Care Services, the top 
four barbers and stylists made more than twice that – $,, $,, 
$, and $, – plus they have a generous (k) plan, health care and 
paid vacation. In all, the government contributed $, in benefi ts for the 
barbershop.”

A stronger military alliance
In a sign of their deepening cooperation, the United States and the 

Philippines are hammering out a range of new security-related agreements 
that will grant the United States military access to bases, ports and 

airfi elds in the Philippines.  
“It’s access, not bases,” one Philippine offi  cial told Reuters. A similar 

model has been applied to U.S.-Australian military cooperation.
The United States and the Philippines are also developing 

plans for resupply and refueling for U.S. assets, as well as for 
joint training and exercises. With an eye on China, Manila is 

increasingly open to cooperation with Washington, and has 
sought U.S. military equipment in recent years, including 
cutters for the Philippine navy.

[HISTORY ]

Tyler’s long lineage
John Tyler was president of the United States from  to , serving as 

the nation’s th chief executive after the death of William Henry Harrison. 
That’s not particularly newsworthy. What is newsworthy – and surprising – 
is that President Tyler’s grandchildren are still alive. 

Lyon Tyler Jr., born in , and Harrison Tyler, born in , are two sons of 
Lyon Tyler, one of President Tyler’s  children. As Fox News reports, the elder 
Lyon was born when President Tyler was , and he had his sons when he 
was in his s – explaining how John Tyler’s grandchildren are still with us 
 years after he left offi  ce.
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WOW…A Computer Designed For YOU,
Not Your Grandchildren!

NEW …It’s easy to read. It’s easy to see. It’s even easier to understand and use!
Just plug it in!!! 

NEW
Touch 
Screen

Technology 

Technology Simplified

Have you ever said to yourself “I’d love
to get a computer, if only I could figure
out how to use it.” Well, you’re not alone. 
Computers were supposed to make our
lives simpler, but they’ve gotten so 
complicated that they are not worth the
trouble. With all of the “pointing and 
clicking” and “dragging and dropping”
you’re lucky if you can figure out where
you are. Plus, you are constantly worrying
about viruses, spam and freeze-ups. If this
sounds familiar, we have great
news for you. There is finally a
computer that’s designed for
simplicity and ease of use. It’s
the WOW Computer, and it
was designed with you in mind. 

This computer is easy-to-use,
worry-free and literally puts the
world at your fingertips.  From
the moment you open the 
box, you’ll realize how different
the WOW Computer is. The
components are all connected;
all you do is plug it into an outlet and
your high-speed Internet connection.

Then you’ll see the screen. This is
a completely new operating 
system, without the cluttered
look  of the normal computer
screen. The “buttons” on the screen are
easy to see and easy to understand. All 
you do is touch one of them, from the
Web, E-mail, Calendar to Games– you
name it… and a new screen opens up. It’s
so easy to use you won’t have to ask your
children or grandchildren for help.

Until now the
very people who
could benefit most
from E-mail, and
the Internet are
the ones that have
had the hardest
time accessing it.
Now, thanks to the
WOW Computer,
countless older
Americans are
discovering the

wonderful world of the Internet every 
day. Isn’t it time you took part? Call now,

and a patient, knowledgeable product expert
will tell you how you can try it in your home
for 30 days. If you are not totally satisfied,
simply return it within 30 days for a refund
of the product purchase price.Call today.I just wanted to tell firstSTREET 

that I am having a great time on 
my WOW Computer. I am learning
something new everyday. I am 79
years old and cannot believe that 
I am typing and sending e-mails to
all my friends now. My daughter
and granddaughter are so excited
now that I have a computer. They
use computers on their jobs every-
day, but they cannot believe what 
you can do on this computer. It is
wonderful... Thanks.

– Johnnie E., Ellijay, Ga

80
33

2
C

op
yr

ig
ht

 ©
 2

01
2 

by
 fi

rs
tS

T
R

E
E

T
 fo

r 
B

oo
m

er
s 

an
d 

B
ey

on
d,

 In
c.

 A
ll 

rig
ht

s 
re

se
rv

ed
.

Call now for our special 
introductory price!

Please mention promotional code 44506.

1-877-671-5847

…send and receive e-mails, and video chat
Keep up with family and friends.

…”surf” the internet
Get current weather & news.

…play games online
hundreds to choose from!

Simple 
navigation,

so you never
get lost!

Simple 
navigation,

so you never
get lost!

designed for SENIORS®

Big Bright Screen
One-touch “zoom” magnification

No bulky tower
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William E. Galbraith’s early interest 
in The American Legion wasn’t for 
much more than a place to play 
pinochle. That changed in  when 
his wife, Gwen, became president of 
American Legion Auxiliary Unit  in 
Beemer, Neb., the same post he’d 
joined that year. 

Gwen attended Nebraska’s 
Auxiliary convention and told 
Galbraith that if he’d get more 
involved in the Legion, he’d fi nd it to 
be an important organization doing 
important things. 

Galbraith took his wife’s advice, 
and became post commander in . 
A decade later, he began moving up 
in the organization’s ranks. He served 
as Department of Nebraska 
commander from  to , 
Nebraska’s National Executive 
Committeeman from  to , a 
national vice commander from  to 
, and national commander from 
 to . He passed away 
March  at .

“He was a dedicated Legionnaire 
who always put the Legion up front 
and above everything else,” said Past 
National Commander Michael J. 
Kogutek, who knew Galbraith for 
more than  years. “He was truly 
interested in The American Legion 
and in our veterans. 

“On a personal note, he was a man 
of integrity. He always spoke from the 
heart and was very sincere. I’m going 
to miss him, and I know the 
organization is going to miss him.”

Past National Commander Clarence 
Bacon met Galbraith in the early s. 
“On a personal level, he was a real 
gentleman,” Bacon said. “He was 
always very concerned and caring 
toward veterans, and he was willing 
to do all kinds of jobs to help them at 
both the state and national level.”

Born in , Galbraith tried to enter 
the military at , but his father 
wouldn’t sign the papers. He joined 
when he turned  and served as a 
radarman with the Navy Armed Guard. 
While he was stationed mostly in the 
United States, he did make one trip 
across the Atlantic to La Havre, France.

After his service, Galbraith attended 
the University of Nebraska on the GI 
Bill, graduating in just three years with 
a bachelor’s degree in agricultural 
extension. He went on to teach school 
for several years before becoming the 
owner and operator of a -acre cattle 
and pork farm in Nebraska.

During his tenure as post 
commander, Galbraith led a program 
that established a $, Legion-
owned medical clinic; the town had 
been without a doctor for  years.

Nine years later, Galbraith was 
elected department commander. 
Nebraska’s governor named him 
co-chairman of a three-year series of 
state regional conferences on 
education. He also served on the 
state’s Centennial Celebration 
Commission, which served him well 
when he began helping plan the 
Legion’s th anniversary in . 

“I was very impressed with his 
background,” said Department of New 
York Adjutant Dick Pedro, who fi rst met 
Galbraith when he was campaigning 
for national commander in New York. 
“He came up very fast within the ranks 
of The American Legion.”

Galbraith was elected national 
commander Aug. , , at . During 
his tenure, he had a chance to visit 
South Vietnam. Upon his return, he 

wrote that those wanting to abandon 
the war eff orts there hadn’t had a 
chance to visit the country. 

“On all sides I was surprised to see 
a nation with an enormous future,” 
he wrote in The American Legion 
Magazine. “(It’s) a rich land, ripe for 
development, inhabited by a people 
with the native talent to develop it.” 
He said the future needed to be 
considered, not just the present.

As  was an election year, 
Galbraith warned against using 
Vietnam for political gains, especially 
when it came to discussing 
negotiations to end the war. “The 
negotiations are no game for 
amateurs,” he wrote. 

Looking past his own term, Galbraith 
created The American Legion Task 
Force for the Future. Its mission, he 
said, was to examine the posture of the 
United States in several critical areas, 
and to examine the programs and 
goals of the Legion to determine their 
fi t with current U.S. life and come up 
with new ways to contribute, in order 
to provide the Legion with a strategy 
for the future. 

Membership in the organization 
increased by more than , during 
Galbraith’s term. As one of his fi nal 
acts as national commander, he 
presented Secretary of the Army 
Stanley Resor with $,, a down 
payment on the Legion’s gift to the 
nation: a permanent lighting system 
for the Tomb of the Unknowns at 
Arlington National Cemetery. In 
addition, a trust was established to 
cover the cost of future maintenance 
to the lighting system.

Galbraith belonged to numerous 
other veterans service and civic 
organizations and was selected for 
several appointments through the 
U.S. Department of Agriculture.

“He really worked long and hard for 
The American Legion and for the 
farmers back in his home state,” Bacon 
said. “If you’re looking for an individual 
who was dedicated for his entire life to 
veterans, that man was Bill Galbraith.”

Galbraith is survived by wife Gwen, 
daughter Claudia and son Billy.

PNC William Galbraith ‘a man of integrity’

 American Legion photo

[MEMORIAM]
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®

One hundred years ago, you’d find
these classic American Morgan
Silver Dollars in the vest pockets
and purses of riverboat gamblers,
socialites, wealthy bankers and
Southern Belles.

Yet nearly half the entire mintage
was melted in 1918 by the United
States government. 

More suffered a similar fate over the
years, while countless others are in
private collections.

Today Morgans are hard to
find. “O” Morgans are even

harder to find.
These massive silver coins from 
the historic New Orleans Mint are
almost never seen in public.

Few people have even heard of the
New Orleans Mint. It shut its doors
in 1909, but not before striking its
share of big, beautiful Morgan 
Silver Dollars.

They’re known as New Orleans
Mint Morgans. With the big “O”

mint mark. Can you find it on the
coin to the right?

Americans love Morgans. At 26.7
grams and in 90% pure silver, it’s
easy to see why. They’re incredibly
popular—one of the most collected
of all United States coins.

The silver market is red-hot
but we managed to find a

small hoard.
Call it good luck or good fortune,
we have a very small quantity 
of these unique, historic and
scarce New Orleans Mint Silver
“O” Morgans.

Few people ever have the pleasure
of holding a silver coin of this 
significance in their hands. 

You can. If you act right away! But
your window of opportunity is
closing rapidly.

Order now risk free
We urge you to call now. Our supply
is limited and won’t last long. 

As always you are
protected by our
30-day return
privilege. 

Buy more
and SAVE

New Orleans
Mint Morgan Silver
Dollar $69.95 + s/h

5 for only $67.95 each + s/h 

SAVE $10
10 for only $62.95 each + s/h 

SAVE $70
20 for only $59.95 each + s/h 

SAVE $200

Toll-Free 24 hours a day
1-888-835-8675

Offer Code NMH200
Please mention this code when you call.

14101 Southcross Drive W.
Dept. NMH200 

Burnsville, Minnesota 55337

www.GovMint.com

Prices and availability subject to change without notice. Past performance is not a predictor of future performance. 
Note: GovMint.com is a private distributor of worldwide government coin issues and is not affiliated with the United States government.
Facts and figures were deemed accurate as of April 2011. ©GovMint.com, 2012

Actual size
is 38.1 mm

In the middle of the hottest silver market 
in history, we found a small hoard.

Advertisement
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This year’s American Legion 
color guard contest has been 
moved from its normal day of 
Saturday to Friday, Aug. , 
during the th National 
Convention in Indianapolis.

“The decision to move the 
National Color Guard Contest to 
Friday evening is a great step 
forward,” says Dave Priester, 
chief contest judge. “This move 
allows delegates, usually in 
meetings on Saturday morning, 
an opportunity to watch and 
support their favorite American 
Legion color guard. 

“I cannot think of a better way 
to start the convention weekend. 
The pageantry of the contest is 
not only a testament to past and 
present military members, but 
also to our national fl ag.”

The band contest will be 
Saturday, Aug. , its 
traditional day. 
Contact the 
Convention & 

Meetings Offi  ce 
at () -

 with any 
questions. 
Updated 
rules and 
entry forms 
for both 
contests 

are available 
on the 
convention 
page online.

  www.legion.org/convention

[CONVENTION]

Color guard contest 
moved to Friday 

 National Convention hotel directory

“Like” The American Legion th National Convention on Facebook:   www.legion.org/facebook 
Click on the convention logo.

The following is a list of department assignments for hotels during the th 
National Convention in Indianapolis:

Photo courtesy Indianapolis Convention & Visitors Association

Courtyard by Marriott
 W. Washington St.
() -
Department: Ohio

Crowne Plaza
 W. Louisiana St.
() -
Departments: Arizona, Colorado, 
Missouri, Nevada, New Hampshire, 
Oregon

Embassy Suites
 W. Washington St.
() -
Departments: New Mexico, Tennessee, 
Washington

Fairfi eld Inn & Suites
 W. Washington St.
() -
Departments: Arkansas, California

Hilton Indianapolis
 W. Market St.
Indianapolis, IN 
() -
Departments: Alabama, Florida, 
Louisiana, Rhode Island, South Carolina, 
Utah, West Virginia, American Legion 
National Headquarters

Hilton Garden Inn
 E. Market St.
() -
Departments: Mississippi, New Jersey

Hyatt Regency
 S. Capitol Ave.
() -
Departments: Delaware, Iowa, 
Michigan, Montana, North Dakota, 
Wisconsin, Sons of The American 
Legion,  et 

Indianapolis Marriott
 W. Maryland St.
() -
Departments: Alaska, District of 
Columbia, France, Hawaii, Mexico, New 
York, Philippines, Puerto Rico, American 
Legion National Headquarters

JW Marriott
 S. West St.
() -
Departments: Idaho, Indiana, Kansas, 
North Carolina, Pennsylvania, American 
Legion National Headquarters

Omni Severin
 W. Jackson Place
() -
Departments: Connecticut, Illinois, 
Maryland, Massachusetts

Sheraton
 W. Ohio St.
() -
Departments: Georgia, Texas

SpringHill Suites
 W. Washington St.
() -
Departments: Maine, Oklahoma, 
Wyoming

Westin
 S. Capitol Ave.
() -
Departments: Kentucky, Minnesota, 
Nebraska, South Dakota, Vermont, 
Virginia, American Legion Auxiliary 
National Headquarters, American 
Legion National Headquarters

Editor’s note: Legionnaires attending 
the convention should contact their 
department adjutants about lodging.

  www.legion.org/convention

Tom Strattman
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HARBOR FREIGHT TOOLS
Quality Tools at Ridiculously Low Prices

LIFETIME WARRANTY
ON ALL HAND TOOLS!

FACTORY DIRECT 
TO YOU!

How does Harbor Freight Tools sell 
high quality tools at such ridiculously 
low prices? We buy direct from the 
factories who also supply the major 
brands and sell direct to you. It's just 
that simple!  See for yourself at one of 
our 380 Stores Nationwide and use this 
20% Off Coupon on one of our 7,000 
products*, plus pick up a Free 6 Piece 
Screwdriver Set, a $4.99 value. We 
stock Shop Equipment, Hand Tools, 
Tarps, Compressors, Air & Power Tools, 
Woodworking Tools, Welders, Tool 
Boxes, Generators, and much more.

Nobody Beats Our Quality, 
Service and Price!

Over•  20 Million Satisfi ed Customers!
1 Year Competitor's Low Price Guarantee• 
No Hassle Return Policy!• 
100% Satisfaction Guaranteed!• 

OFFOFF
2020%%

ANY 
SINGLE 
ITEM!

FREE!FREE!SUPER
 

COUPON!
SUPER

 

COUPON!

WITH ANY PURCHASE

SUPER
 

COUPON!

SUPER
 

COUPON!

SUPER
 

COUPON!

SUPER
 

COUPON!

SUPER
 

COUPON!

SUPER
 

COUPON!

SUPER
 

COUPON!

SUPER
 

COUPON!

HARBOR FREIGHT TOOLS - LIMIT 5
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 8/14/12.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 3
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 8/14/12.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 5
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 8/14/12.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 8
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 8/14/12.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 6
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 8/14/12.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 7
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 8/14/12.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 4
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 8/14/12.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 5
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 8/14/12.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 4
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot 
be used with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase 
date with receipt. Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must 
be presented in-store, or with your order form, 
or entered online in order to receive the coupon 
discount. Valid through 8/14/12.  Limit one 
coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 8
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot be used 
with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase date with receipt. 
Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must be presented in-store, or 
with your order form, or entered online in order to receive 
the coupon discount. Valid through 8/14/12.  Limit 
one coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 9
This valuable coupon is good anywhere you shop Harbor Freight Tools (retail stores, online, or 800 number).  Cannot be used 
with any other discount or coupon. Coupon not valid on prior purchases after 30 days from original purchase date with receipt. 
Offer good while supplies last. Coupon cannot be bought, sold, or transferred. Original coupon must be presented in-store, or 
with your order form, or entered online in order to receive 
the coupon discount. Valid through 8/14/12.  Limit 
one coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 1 Use this coupon to save 20% on any one single item purchased when 
you shop at a Harbor Freight Tools store. *Cannot be used with any other discount or coupon. Coupon not 
valid on any of the following: gift cards, Inside Track Club membership, extended service plans, Compressors, 
Generators, Tool Cabinets, Tool Carts, Welders, Floor Jacks, Campbell Hausfeld products, open box items, 
Parking Lot Sale items, Blowout Sale items, Day After Thanksgiving Sale items, Tent Sale items, 800 number 
orders or online orders. Coupon not valid on prior purchases after 30 days from original purchase date with 
original receipt. Coupon cannot be bought, sold, or transferred. Original coupon must be presented in-store 
in order to receive the offer.  Valid through 8/14/12. Limit one coupon per customer and one coupon per day.

HARBOR FREIGHT TOOLS - LIMIT 1  Free item available with any purchase.  Cannot be 
used with any other discount or coupon.  Coupon not valid on prior purchases. Offer 
good while supplies last.  Shipping & Handling charges may apply if free item not picked 
up in-store.  Coupon cannot be bought, sold or transferred.  Original coupon must be 
presented in-store, or with your order form, or entered online in order to receive the 
offer.  Valid through 8/14/12. Limit one coupon per customer and one coupon per day.

SUPER
 

COUPON!

SAVE 
60%   $999 REG. 

PRICE 
$24 .99 

LOT NO. 
5889

 29 PIECE TITANIUM 
NITRIDE COATED 
DRILL BIT SET 

SAVE 
57%

SUPER
 

COUPON!

 12" RATCHET 
BAR CLAMP/SPREADER 

LOT NO.  46807/ 
68975/69221

 $199 
REG. PRICE $5.4 9 

SAVE 
37%

SAVE 
63%

Item 
46807 
shown

Item 
42292 
shown

SAVE 
$50

SAVE 
$150

REG. PRICE $3 .99 
 $249 

SAVE 
50%

SAVE 
50%

SAVE 
46%

SAVE 
$70

SUPER
 

COUPON!

SAVE 
53%

380 Stores Nationwide
or 1-800-423-2567

Order Online at HarborFreight.com and We'll Ship Your Order

Item 953 
shown

 5 FT. 6" x 7 FT. 6" 
ALL PURPOSE WEATHER 

RESISTANT TARP 
LOT NO. 953/69136/69248

 AUTOMATIC 
BATTERY FLOAT 

CHARGER 
LOT NO. 

42292/69594  

 $549 
REG. PRICE $12 .99 

 $1399     
REG. PRICE $29.99

 WIRELESS 
DRIVEWAY ALERT SYSTEM 

 Requires one 
9 volt and 

three C batteries 
(sold separately). 

LOT NO.  93068 

 3 GALLON, 100 PSI 
OILLESS PANCAKE 
AIR COMPRESSOR 

LOT NO.  95275 

REG. PRICE $79.99
 $3999 

 18 VOLT CORDLESS 
3/8" DRILL/DRIVER AND 

FLASHLIGHT KIT 

LOT NO.     68287    

 $1999 
Includes one 18V NiCd 

battery and charger.

REG. PRICE $39.99 $6999 REG. 
PRICE 

$139 .99 

 RAPID PUMP® 
3 TON 
HEAVY DUTY 
FLOOR JACK Item 

 68048  
shown

LOT NO.  68048 /69227

WEIGHS 74 LBS.

 11 DRAWER 
ROLLER CABINET 

 $14999 
REG. PRICE $299 .99 

INCLUDES:
6 Drawer Top Chest• 
2 Drawer Middle Section• 
3 Drawer Roller Cabinet• 

LOT NO. 
67421

6 PIECE 
SCREWDRIVER SET

REG. PRICE $4.99
ITEM 

47770

 MOVER'S 
DOLLY 
LOT NO. 

 93888 

 $799  1000 LB. 
CAPACITY 

REG. 
PRICE 

$14.99

 $4999 REG. 
PRICE 

$99 .99 

 2000 LB. 
ELECTRIC WINCH 
WITH REMOTE CONTROL
AND AUTOMATIC BRAKE 

LOT NO. 
 68146 

hft_amerlegion_0512_M-REG12109.indd   1 3/6/12   2:26:00 PM
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Whether answering questions at 
www.legion.org, writing magazine 
features or penning this monthly 
column, our goal has always been to 
provide clear, concise and accurate 
fi nancial guidance. What 
we didn’t bargain for 
when we embarked on 
this journey was that we’d 
learn a lot along the way, 
too. For example, despite 
the fact we have both 
served, we had no idea 
that service offi  cers were 
out there, or that The 
American Legion was a 
key player in what they do. 

When J.J.’s father was stricken 
with, and later passed away from, 
mesothelioma, both J.J. and his 
father’s widow were helped by a 
service offi  cer, and it was a big deal. 
At the time, J.J. just didn’t know 
from where that huge helping hand 
had come. While the existence of 
these folks may be old news to you, 
it was a pleasant surprise for J.J. and 
his family. 

As fi nancial planners, we’ve 
certainly been confronted with 
situations where veterans, widows 
or children have been overwhelmed 
by bureaucracy as they’ve tried to 
tap into benefi ts earned through 
service and sacrifi ce. Often, the 
diffi  cult path created by massive 
paperwork requirements, 
resubmissions and a system that at 
times appears overwhelming is 
further complicated by the tough 
circumstances in which veterans and 
their families attempt to navigate 
their way through the quagmire. To 
the rescue comes the service offi  cer. 

So how can one of these folks 
help you, a veteran, or a veteran’s 
family you know? First, they are 
experts on the laws, rules and 
regulations regarding veterans 
benefi ts. The service offi  cer knows 
the answers to questions you may 
not know to ask. They complete a 
comprehensive training course, and 
have the knowledge that comes 

from day-to-day immersion in the 
veterans-benefi ts system. 

Where are they? Everywhere. 
Although the Legion’s department 
service offi  cers (DSOs) are located at 

VA regional offi  ces and 
can be contacted 
directly through the 
Legion, the network of 
service offi  cers goes 
well beyond DSOs. 
Many counties have 
veterans service 
offi  cers, and they are 
employed by 
state governments. 

The Legion plays a large role in 
the service offi  cer network across 
the country by providing important 
training, especially in the form of its 
annual DSO schools. So no matter 
what your question concerns – 
hospitalization, compensation, 
pension or education benefi ts – the 
service offi  cer is there to help.

Of course, knowing that a benefi t 
exists is the easy part. Traversing the 
paperwork of the claims process and 
procedures can challenge even the 
most patient of people. Here again, 
the service offi  cer plays a key role by 
identifying and completing the 
appropriate forms and paperwork. 
The service offi  cer who worked with 
J.J.’s family actually completed the 
forms for them.

If you or someone you know 
could benefi t from this type of help, 
take heart in knowing that it’s close 
at hand. As a starting point, check 
out the Legion’s DSO Locator at 
www.legion.org/education/
serviceoffi  cers. If a DSO’s location is 
not convenient for you, the Legion 
can help you fi nd assistance closer 
to home.

June Lantz Walbert and J.J. 
Montanaro are certifi ed fi nancial 
planners for USAA, The American 
Legion’s preferred provider of fi nancial 
services. Submit questions for them 
online.

 www.legion.org/focusonfi nances

What not to do
Here are some tips to get the 

most out of the limited space you 
have to make a fi rst impression 
on potential employers:

 Don’t begin 
your search 
with an email 
address that 
touts your 
expertise in 
drinking, 
partying and 
scores of other 
activities. Get a 

free account and manage your search 
as the professional job-seeker you are.

 Don’t waste valuable résumé real 
estate. Replace objectives with skill 
summaries and career profi les that 
focus on your core competencies and 
the value you can bring.

 Don’t include irrelevant 
employment experience. Your résumé 
is a marketing document designed to 
showcase highlights of your 
experience, military service and 
education as they relate to your 
current objectives. What matters 
diff ers for each job seeker. For a 
-year-old, part-time jobs during high 
school might add skills and substance. 
For a -year-old, they don’t.

 Don’t include reasons for leaving 
your last job. Save that discussion for 
the interview, so that you can present 
it favorably no matter the 
circumstance. There’s always a way to 
put a positive spin on a situation. 

 Don’t include age, race, ethnicity, 
religion, political affi  liation, marital 
status, Social Security number, or 
other facts that could be used to 
discriminate, and simply don’t matter 
anyway. Also, take out information 
about your hobbies. They aren’t 
really relevant. 

 Don’t make mistakes. Proofread, 
proofread and then proofread again. 
Little turns off  a prospective employer 
faster than a grammatical or 
typographical error.

Wendy Enelow is co-author of “Expert 
Résumés for Military-to-Civilian 
Transitions” and “Executive 
Résumé Toolkit.”

[CAREERS]
[PERSONAL FINANCE]

Legion’s DSOs there to help 

THE JOB FRONT
BY WENDY S. ENELOW

WITH JUNE WALBERT
 & J.J. MONTANARO

FOCUS ON 
FINANCES
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Are you tired of hard water problems:
unsightly scale on fixtures, toilet bowls and
showerheads; scale build-up in pipes; poor
lather from detergents and shampoos; clothes
that look dingy and feel harsh after washing;
hard-to-remove film on glass shower doors,
walls and bathtubs; hair that feels sticky and
looks dull; dry, itchy skin; soap scum on sinks
and appliances?

If you answered “yes” to any of these ques-
tions, you are the perfect candidate to try the
ScaleRID Electronic Hard Water Treatment
System in your home for the next 120 days.

If you don’t get RID of your hard water
problems, you will receive a complete refund.

But that won’t happen because ScaleRID is
one of the most advanced, effective electronic
hard water treatment systems you will find for
such a low cost. It’s also the easiest to install.

Q. But how exactly does it work?
A. The ScaleRID, which is about 4” x 6” and

weighs less than 3 pounds, treats hard water
with a patented technology that induces vari-
able electric fields with a continuously chang-
ing frequency. This field causes the dissolved
minerals of calcium and magnesium to crystal-
ize and remain in suspension, instead of adher-
ing to the walls of piping, faucets or heating
elements.

These minerals, now in suspension, flow with
the water and are discharged down the drain (see
diagram and our ScaleRID white paper at
www.usascalerid.com for more details).

Q. How is ScaleRID different from salt-
based water softeners?

A. In a salt-based water softener, an ion
exchange takes place and the hard ions in calci-
um and magnesium trade places with the soft
ions from the salt poured into the tank used
during regeneration.

Most of the salt used for regeneration gets
flushed out of the system. The process can be
damaging to the environment, not to mention
wasting 80-150 gallons of water a week or
month and adding unhealthy salt to your water.

Q. What makes ScaleRID so special com-
pared to other electronic water treatment
systems?

A. International Home Shopping (IHS) just
completed an upgrade of ScaleRID to make it:
1) the easiest to install; with our new exclu-
sive Quick Connect Coil you can have your

ScaleRID up and running in about 10 minutes,
2) one of the most advanced; new computer
chips replace integrated circuits to make the
ScaleRID the most efficient device for its cost,
3) the least expensive; even with all our
improvements, we lowered our prices so that
everyone with hard water problems can get
RID of them simply, safely and inexpensively.

Q. Without regeneration, how will I know
the ScaleRID is working?

A. You will get the most important benefit:
you will not be bothered by hard water prob-
lems. Within the first week, you will see the
elimination of new scale deposits and loosen-
ing of existing scale. Soap will lather easier;
your skin will feel softer and your hair cleaner
and more manageable. You will notice the
reduced amounts of soap, shampoo, detergents
and cleaners you need to use to get jobs done.
Cleaning of surfaces, especially chrome, baths
and sinks will be easier. Your water pressure
may improve without scale clogging your
pipes.

Q. This sounds too good to be true; does
ScaleRID really work?

A. The science behind ScaleRID has been
around for years. There are hundreds of thou-
sands of units operating in 40 countries. But
thanks to IHS, everyone can now utilize this
science because ScaleRID is so easy to install,
so efficient and effective and so reasonably
priced.

Q. What is the difference between the
SR-1000 and the SR-2000?

The big difference is that the ScaleRID SR-
1000 is for moderate to hard water and comes
with one Quick Connect Coil. The ScaleRID
SR-2000 is for very hard water or for homes/
duplexes with large water usage and comes
with two Quick Connect Coils.

You cannot afford not to try ScaleRID in
your home for 120 days. If it’s not for you,
return it for a complete refund. YOU RISK

NOTHING.
Just think how you’ll enjoy not lugging those

salt bags around, but still getting rid of hard
water problems.

How To Order
The ScaleRID SR-2000 for very hard water

is regularly $497 plus $10 shipping. For the
next 10 days you receive a $250 discount, over
50% off, plus FREE shipping and pay $247
delivered.

The ScaleRID SR-1000 for hard water is reg-
ularly $197 plus $10 shipping. Over the same
time period you receive a $50 discount and
FREE shipping and pay only $147 delivered.

For more information or to start your 120-
Day ScaleRID No Risk Challenge call toll-free
or go online at www.usascalerid.com.

Get Rid of Hard Water Problems
Without Expensive Water Softeners

– SAVE $75 - $150 PER YEAR ON BAGS OF SALT ALONE –
©2012 Media Services S-9128 OF25213R-1                                                                                                                                                                      Advertisement                                                                                                                                                                                                            Media Services

How It Works
• Install in 10 Minutes - No Plumbers
• No Maintenance
• The system consists of the energizing

unit and a Quick Connect Coil that
simply snaps around the pipe of the
incoming water supply.

• The 21st century way to eliminate
limescale and hard water problems
in city water and well water.

• Unit weighs less than 3 lbs. No
more big tanks and heavy salt bags
to lug around.

ScaleRID

Quick Connect Coil
attaches in seconds

around water pipe.
Works on copper, PVC,

galvanized pipe.

Solution less saturated
with calcium and able to
dissolve existing scale.

CALL 1-800-555-1659 • Offer Code SCA230 • www.usascalerid.com

By: B. Michael John, Media Services

The ScaleRID has helped my plumbing tremen-
dously. It has cleaned out the build-up on all my
faucets. There is no more residue on my sink... and
most importantly, not in my coffee pots. I am a very
satisfied customer.

Mrs. Wagner, WY

The product is very wonderful. There is no more
build-up on my shower heads. They are no longer
plugging up ...from all the years of build-up. I have
only had the product for several months, however
I am very satisfied.

Mr. Finch, WA

Our water is much cleaner and we get more suds
when we do laundry and dishes. Also, the unit was
very easy to install. I would recommend this unit to
many more friends.

M. Sousoures, NV

Non-Paid ScaleRID User Testimonials

Eliminate unsightly limescale and actually prevent it from forming

Complex Signal Field

Incoming water saturated
with calcium and other
mineral ions in solution.

100% 
Satisfaction Guarantee120-Day Home Trial

Pipe Before ScaleRID Pipe 4-5 weeks
of ScaleRID use

ScaleRID
Cost                               under $150                       $400 - $1,800.00

Maintenance                       none                          constant maintenance

Treatment Method            electrical field                  salt-based ion exchange

Installation             10 minute do-it-yourself                      professional

Scale Removal                       YES                                        NO

Scale Prevention                      YES                                        NO

Back Flush                            NO                      YES 80-100 gallons per week

Skin Test                    makes skin softer                      makes skin dry

Soap Test                soap suds wash away         soap suds difficult to remove

Health Benefits

ScaleRID vs. Salt-Based Water Softener Comparison

Salt-Based
Water Softener

leaves in
essential minerals

exchanges minerals with
sodium

Made with Pride in

North Canton Ohio
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Q: How long can I use 
Post-/ GI Bill benefi ts 
transferred to me?
A: If you are a spouse, you 
can begin using the 
transferred benefi ts after the 
transferor completes six 
years of service. 
If you are a child at least  
years old (or you have 

completed your secondary school requirements), 
you can begin using the transferred benefi ts after 
the transferor completes  years of service. 
You remain eligible to use transferred benefi ts 
until the earliest of the following dates:
For a spouse 

 The transferor’s ending date of eligibility 
(generally  years from the transferor’s last 
discharge from active duty) 

 The ending date specifi ed by the transferor 
(if one was specifi ed) 

 The eff ective date the transferor revokes the 
transferred entitlement 

 Fifteen years after the transferor’s date of death 
(if the transferor dies while on active duty)

For a child
 Your th birthday 
 The ending date specifi ed by the transferor 

(if one was specifi ed) 
 The eff ective date the transferor revokes the

transferred entitlement 
Keep in mind that the transferor retains the right 
to revoke or modify the transfer at any time. 

Valerie Heff ner, a Marine Corps veteran and member 
of American Legion Post  in Arizona, is a past vice 
president of the National Association of Veterans’ 
Program Administrators. askvalerie@legion.org

BY VALERIE HEFFNER
VETERANS & EDUCATION

MY GI BILL

[MEMBERSHIP ]

NEW POSTS

American Legion Post , Loveland, Colo. 
Chartered Feb.  ( members)

All American Post , New Orleans 
Chartered Feb.  ( members)

American Legion Post , Livingston, Texas 
Chartered Feb.  ( members)

American Legion Post , Rogue River, Ore. 
Chartered Feb.  ( members)

Gen. James A. Van Fleet and Capt. James A. Van 
Fleet II Post , Polk City, Fla. Chartered Feb.  
( members)

Transferred GI Bill benefi ts good 
for varying lengths of time

[EDUCATION] [ENTERTAINMENT ]

‘I had a better mousetrap’
When Dale Dye 

accepted the  
American Legion National 
Commander’s Public 
Relations Award at the 
Washington Conference in 
February, he took time to 
discuss his career with 
American Legion 
Communications Director 
John Raughter.

Why did you go into the fi lm business?
I decided that I was tired of seeing the depiction of the American 
military and the American veteran in movies and television that 
was just not what I knew from my own experience. I said, “This is 
unfair.” It upset my sense of decorum. So I took off  for Hollywood 
and said, “All right, I have a mission, and that’s to fi x this and to 
unscrew it and change the way things are made. And so I’m going 
to do it.” 

How receptive was Hollywood at fi rst?
Not at all. I was escorted off  many movie lots by the security folks. 
Fortunately, most of them were former military, so I didn’t get 
arrested and booked. The big problem was convincing them that I 
had a better idea, a better mousetrap. 

What’s your biggest challenge today in the fi lm industry?
My biggest challenge is really in the performance of the actors. 
What’s diffi  cult is making young actors, who have absolutely no 
military experience at all – and not only actors but writers, 
directors, producers – they have no contact with the military ... 
There’s just a huge gap between those who served and those who 
haven’t. So the challenge is taking those folks and teaching them 
that what we really do and who we really are is much more 
interesting, much more dramatic and much more impactful than 
what they dream up. 

Is there one project where you said, “That’s it! That’s the 
message we are trying to portray”?
I think “Band of Brothers” did it. It will live long after me or any of 
the actors or anything else, because it really portrays the 
relationship between soldiers in extremis – soldiers who are facing 
life and death every day. We captured that. And that’s what makes 
it magic. 

What’s next for you?
Two things. I’ve written and am about to direct a fi lm called “No 
Better Place to Die,” which is about the nd Airborne at La Fière 
on D-Day. So it covers D-Day and D-plus-. And then I’m about to 
do  episodes like “Band of Brothers” but on Korea. It’s called “The 
Forgotten War.” I’ve also authored a book series called the File 
Series. It begins with “Laos File.” Then it goes to “Peleliu File,” and 
this summer we will be releasing “Chosin File.”  

Watch Dye’s acceptance speech, and read an expanded 
version of this interview:  

pp
  www.legion.org/magazine

American Legion photo
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This is particularly true of our wounded men and women and

A bequest to The American Legion

To find out how, please visit www.legion.giftplans.org/bequest.

Some things never change: The soldier far from home 
still dreams about home, Mom, and apple pie.
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HearPO, one of the largest providers of hearing 
health-care programs in the United States, has signed an 
agreement with The American Legion and Sons of The 
American Legion. Legionnaires and 
Sons, as well as their immediate family 
members, can obtain discounted 
hearing-care services and hearing aids, 
along with other benefi ts provided by 
more than , HearPO-credentialed 
clinics across the country.

“We are proud to off er HearPO 
benefi ts to nearly  million veterans of 
our nation’s armed forces and their 
family members,” said Michele Fusco, 
senior vice president of medical 
business operations. “Legionnaires 
have given so much to our country, 
and they continue to do wonderful 
work in the communities where they 
live. It is a great honor for HearPO to be 
a preferred provider for such a highly 
regarded organization on behalf of its members.”

Many military veterans struggle with hearing loss as a 
result of exposure to noise and other factors, Fusco noted. 

“We aim to make it as easy and aff ordable as possible for 
them to access high-quality, potentially life-changing 
hearing health care,” she said.

Greg Roth, the Legion’s director of 
membership support services, said he 
believes the HearPO program will be 
welcomed by Legionnaires. 

“Damage to hearing has been a 
battlefi eld risk ever since the invention 
of explosives and artillery,” he said. 
“And it’s not just older members who 
are suff ering. We’re seeing signifi cant 
hearing loss in servicemembers 
returning from Iraq and Afghanistan, 
often due to roadside bombings and 
fi refi ghts. The American Legion is 
committed to fi nding relief 
for members of all ages, and HearPO 
will play a signifi cant role in helping 
us make it happen.”

Some restrictions and exclusions 
apply. The program, and the products and services off ered, 
are not available by direct mail in the state of Washington.

  www.hearpo.com/legion

[PUBLIC RELATIONS]

New PR toolkit now available
The American Legion 

Public Relations Toolkit – 
an interactive, convenient 
and current resource with 
the latest communications 
tools – is now available.

A wealth of background, 
information and guidance 
is available on all aspects of 
a Legion post’s PR eff ort.

The print publication 
includes a DVD that 
contains both an interactive PDF version of the toolkit and 
resource fi les. The entire toolkit is also available for 
download on the Legion’s website, and the online version 
– especially the text annexes, with their customizable 
samples and other resources – will be frequently updated 
so Legionnaires can stay up to date on PR developments 
and Legion programs and priorities. There is even an 
annex dedicated to USAA media products. 

Both forms of the toolkit – print and online – are free. 
To order the print version, contact the Public Relations 
Division at () - or email pr@legion.org. 

  www.legion.org/prtoolkit 

f 

Award-winning country music duo Montgomery Gentry 
will kick off  The American Legion World Series in Shelby, 
N.C., with a live performance Aug. . As strong supporters 
of the military, they entertained troops in Iraq multiple 
times, and recorded “What It Takes” for the soundtrack to 
the recent action fi lm “Act of Valor.”

On Aug. , the contemporary Christian band MercyMe 
will make a special tour stop in Shelby to honor U.S. 
servicemembers and veterans. In , the Grammy-
nominated group released the song “Finally Home,” which 
struck a chord with military families. The band has since 
become an active supporter of the U.S. military. MercyMe 
is traveling nearly  miles to Shelby after performing the 
night before in South Bend, Ind.

Both concerts will be at the Cleveland County 
Fairgrounds. Go online for ticket prices and other purchase 
information. 

  www.legion.org/baseball 

  www.americanlegionworldseries.com

[LEGION BASEBALL]

New hearing health-care discounts for Legionnaires, Sons
[ MEMBER BENEFITS]

World Series acts announced

American Legion photo
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Slick little $47 invention pulls in up to 953 crystal clear over-the-air digital TV shows Free with no monthly bills

Consumers dump cable and satellite for 
free TV invention with no monthly bills

If you live in one of the U.S. zip codes listed below call the special 7-day hotlines to get Free TVU.S. RESIDENTS
(UMS) – The Free TV Hot-

lines are ringing off the hook.
That’s because U.S. resi-

dents who find their zip code 
listed in today’s publication 
are getting Free TV thanks to 
an amazing razor-thin inven-
tion called Clear-Cast™.

U.S. residents who get the 
Clear-Cast by calling the Free 
TV Hotlines before the 7-day 
order deadline ends can get 
over 953 crystal clear over-
the-air digital TV shows each 
year for free and get rid of 
their cable or satellite bills.1

This is all possible because 
a U.S. federal law makes TV 
broadcasters transmit their sig-
nals in a digital format, which 
allows everyone to receive dig-
ital broadcast signals for free 
with no monthly bills.

These are the over-the-air 
broadcast signals that the cable 
and satellite companies get and 
then re-transmit to you for a 
hefty charge every month.

Here’s  how it  works . 
The Clear-Cast’s advanced 
patent-pending design links 
up directly to receive local and 
national shows being broad-
cast in your area. It performs 
like a huge outdoor direction-
al antenna but in a lightweight, 
slim-line package. This allows 
people everywhere to bypass 
the cable and satellite middle-
man and get the crystal clear 
digital and high-definition over-
the-air signals free of charge.

Clear-Cast was invented by 
Dr. Argy Petros, a renowned 
NASA Space Technology Hall 
of Fame scientist who current-
ly holds 22 U.S. Gov’t issued 
patents.

“People who get the Clear-
Cast will say it feels like getting 
an extra paycheck every month. 
That’s because it doesn’t pull 
in those expensive cable and 
satellite-only pay channels so 
all the money you were spend-
ing on cable and satellite bills 
will go back in your pocket 
every month,” said Dr. Petros.

That way you can channel surf 
through the favorite TV shows 
absolutely free. The number of 
shows and channels you’ll get 
depends on where you live. Peo-

U.S. RESIDENTS GET FREE TV: Fed-Ex® trucks are being loaded 
for delivery with thousands of Clear-Casts that can eliminate cable or 
satellite bills and pull in up to 953 crystal clear over-the-air digital TV 
shows for free with no monthly bills.

Who Gets Free TV: Listed below are the U.S. zip codes that get Free TV with Clear-Cast1: If 
you find the first two digits of your zip code immediately call 1-888-898-6615

Free TV Claim Code: XS132 - The Free TV Hotlines at 1-888-898-6615 and 1-888-820-3128 open 
precisely at 8:30am this morning. Only callers who beat the 7-day order deadline and provide the opera-
tor with the valid Free TV Claim Code listed above and live in one of the U.S. area zip codes that get Free 
TV will be permitted to get the Clear-Cast for just $47 and shipping (plus applicable sales tax in OH & 
FL) to pull in up to 953 crystal clear digital TV shows each 
year for Free with no monthly bills.

FOR BRILLIANT BUILT TECHNOLOGIES 8000 FREEDOM AVE., N. CANTON OH 44720

Get the best shows on TV Free

©2012 BBT P6001A OF15845R-1

How It Works: Just plug it in to your TV and pull in 
up to 953 crystal clear digital TV shows Free with no 
monthly bills.

ple living in large metropolitan 
areas may get up to 53 crystal 
clear channels, while people in 
outlying areas will get less. That 
means even if you’re in a rural 
area that pulls in NBC, ABC, 
CBS, FOX and PBS broadcasts 
there’s up to 953 shows each 
year to watch for free. 

Thousands of U.S. resi-
dents are expected to call to 
get Clear-Cast because it just 
doesn’t make any sense to 
keep paying for TV when you 
can get hundreds of shows 
absolutely free. 

So, U.S. residents lucky 
enough to find their zip code 
listed in today’s publication 
need to immediately call the 

Free TV Hotlines before the 
7-day deadline ends to get the 
Clear-Cast that gives every-

one Free TV. If lines are busy 
keep trying, all calls will be 
answered. 

ADVERTISEMENT   

1Clear-Cast is not cable or satellite TV. All the channels received with Clear-Cast are absolutely free with no service contracts, no equipment 
to lease and absolutely no monthly bills. Clear-Cast is being released by zip code to areas in which free over-the-air digital signals are 
broadcast so residents of those areas can get free TV. Clear-Cast’s advanced design will not receive cable or satellite channels and is 
engineered to pull in channels being broadcast for free to eliminate cable and satellite bills. Trademarks and program names above are 
the property of their respective owners and are not affiliated with or endorsing the Clear-Cast. Offer not available to MA & CA residents.

CHANNEL                          SHOWS CHANNEL                         SHOWS
America’s Got Talent, The Voice, Law and Order...
Dancing with the Stars, Extreme Makeover, Modern Family...
NCIS, Survivor, CSI, The Mentalist, 60 Minutes...
News, So You Think You Can Dance?, American Idol... 
America’s Next Top Model, Dr. Drew, One Tree Hill...
Criminal Minds, Without a Trace, Ghost Whisperer...
Decor, diet, health and fitness, sports & travel...
Law & Order: Criminal Intent, Burn Notice, Monk...
Trinity Broadcasting Network, World’s largest Christian network...
(Retro TV) Magnum P.I., Ironside, Rockford Files, Kojak...
Movie and TV classics...

Cooking, crafts, gardening, home improvement & travel...
Antiques Roadshow, NOVA, Frontline, News Hour...
Educational programming for kids, commercial free...
Triunfo Del Amor, Pequenos Gigantes...
¡Nítido!, Persiguiendo Injusticias, ¡Levántate!...
Safe, educational channel for children and families...
24/7 local and national weather...
Live sports from around the world...
(Music TV) Pop, rock, soul, jazz, 60’s, 70’s, 80’s, & 90’s...
Country music videos...
(Home Shopping Network) jewelry, electronics & more...

NBC I HD
ABC I HD
CBS I HD
FOX I HD
CW
ION TELEVISION

ION LIFE
MY NETWORK TV

TRINITY BROADCASTING

RETRO TV
THIS TV

CREATE
PBS I HD
PBS KIDS
UNIVISION
TELEMUNDO
QUBO
WEATHER
UNIVERSAL SPORTS

COOL TV

HSN

THE

COUNTRY NETWORK

Alabama
35, 36
Alaska

99
Arizona
85, 86

Arkansas
71, 72

California
Not available

Colorado
80, 81

Connecticut
06

Delaware
19

Florida
32, 33, 34
Georgia

30, 31, 39
Hawaii

96
Idaho

83
Illinois

60, 61, 62
Indiana
46, 47 
Iowa

50, 51, 52
Kansas
66, 67

Kentucky
40, 41, 42
Louisiana

70, 71
Maine
03, 04

Maryland
20, 21

Massachusetts
Not available 

Michigan
48, 49

Minnesota
55, 56

Mississippi
38, 39

Missouri
63, 64, 

65
Montana

59
Nebraska

68, 69
Nevada
88, 89

New Hampshire
03

New Jersey
07, 08

New Mexico
87, 88

New York
00, 10, 11, 12, 

13, 14
North Carolina

27, 28
North Dakota

58
Ohio

41, 43, 44, 45
Oklahoma

73, 74
Oregon

97
Pennsylvania

15, 16, 17, 
18, 19 

Rhode Island
02

South Carolina
29

South Dakota
57 

Tennessee
37, 38
Texas

75, 76, 77, 78, 
79, 88
Utah
84

Vermont
05 

Virginia
20, 22, 23, 24
 Washington

98, 99
West Virginia

24, 25, 26
Wisconsin

53, 54
Wyoming

82, 83
Washington DC

20
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AIR FORCE / ARMY AIR FORCES
1st Flt Det, Colorado Springs, CO, 6/4-7, Wayne 
Haring, (719) 598-2692, waynema@msn.com; 
1st Mobile Comm Grp AACS/AFCS, Portland, 
OR, 10/3-7, Stan Fillips, (360) 978-6789, sfillips@
earthlink.net; 7th Avn Field Depot Sqdn, 
Branson, MO, 9/25-27, Ted Blaylock, (573) 
864-2120, jackblylck@aol.com; 20th AF (Guam), 
Branson, MO, 9/6-8, Rose Penrod, (217) 932-4286; 
22nd Bomb Grp 5th AF, Austin, TX, 10/24-27, 
Ken Carlin, (215) 564-3694, mkcarlin@verizon.net; 
38th Bomb Wing 66th TAC Recon Wing (Laon 
AB, Aisne, France, 1953-1961), Little Rock, 
AR, 8/22-26, Lewis Holt, (501) 843-9363; 47th 
Bomb Wing Assn, Sacramento, CA, 10/17-20, 
Charlie Palmer, (907) 242-1530, crpalmer@

gci.net; 57th Bomb Wing (WWII), Baltimore, 
9/28-10/1, Pam Cosbey, (760) 625-7996; 98th Air 
Fueling Sqdn, La Crosse, WI, 9/18-21, Ray Steube, 
(636) 528-3799, rsteube@centurytel.net; 483rd 
Bomb Grp, Detroit, 10/1-7, Sandee Maeda, (760) 
213-5022, ivlt2u@msn.com; 492nd Bomb Grp H 
Assn, San Diego, 8/22-26, Fran Gramberg, (708) 
670-8084, fgramberg@msn.com; 504th Bomb 
Grp (Tinian, 1945), Minneapolis, 9/5-9, Kaz 
Barcynski, (252) 637-0587, mskb134@gmail.com; 
6922nd Sec Wing Det 4 (Udorn, Thailand), 
Sandy Hook, CT, 6/8-10, David Minnery, (847) 
359-3578, minnery@sbcglobal.net; Air Weather 
Assn (All Wars), Omaha, NE, 8/1-5, Kevin Lavin, 
(434) 296-2832, airweaassn@aol.com; C-7A 
Caribou Assn (Vietnam), Dover, DE, 10/17-21, Pat 
Hanavan, (210) 479-0226, pathanvan@aol.com; 

Laredo AFB Instructors & Permanent Party 
Officers, Reno, NV, 9/10-12, Don Hunt, (239) 281-
5022, donevyhunt@att.net; Pedro Rescue Heli 
Assn HH 43, Seattle, 6/14-18, Len Shults, (334) 
273-9804, nortnsailor1@att.net; RF-4C Photo 
Phantom Fixer, Photo Trp, Omaha, NE, 5/17-20, 
Robert McCollugh, (402) 423-5292, mccollugh1@
gmail.com; Shepherds Grove, Branson, MO, 
9/20-24, Willie Miller, (740) 886-6393, wmiller35@
hotmail.com; Torrejon AB, Spain (All Yrs), 
Washington, 8/30-9/2, Burnethel Sanford, (951) 
739-0202, mizbs3492@msn.com 

ARMY
1st Bn 77th Armd, Frankenmuth, MI, 6/7-10, 
Bob Basner, (989) 624-4593, bobnconnie2@

aol.com; 1/83rd Arty (Vietnam, 1966-1971), 
Savannah, GA, 10/7-9, Bill Taggart, (856) 
228-5614, artillery_83rd@yahoo.com; 1st Armd 
Div Assn, El Paso, TX, 8/13-18, Joe Sachen, 
(310) 990-8811, docsachen@gmail.com; 1st Bn 
M 50th Inf, Brownwood, TX, 10/6-8, Michael 
Mulcahy, (781) 596-2241, 5th Bomb Grp (WWII), 
San Diego, 9/20-23, Dag Larsen, (949) 725-6460, 
daglynn@aol.com; 6th Armd Div, New Orleans, 
9/27-30, Lenore Murphy, (410) 529-8121, 
lenoredcm@verizon.net; 11th Army Cav Rgt 
Blackhorse Assn, Williamsburg, VA, 6/7-10, 
Glenn Snodgrass, (703) 250-3064, snodgrassja@
verizon.net; 13th Armd Div, Pittsburgh, 9/19-23, 
Jo Ellen Bender, (630) 355-5332, jebender1520@
aol.com; 21st & 31st MP Dets, 385th MP Bn & 
Supporting CID Units (Germany), Louisville, 
KY, 6/21-23, Thomas Briggs, (502) 295-5835, 
tombriggs@insightbb.com; 26th Inf Div Vets 
Assn, Plymouth, MA, 6/7-9, Mike Bollino, 
(781) 337-3902; 27th Inf Rgt “Wolfhounds,” 
Baltimore, 8/20-26, Patrick Cannan, (561) 252-
6841, pcannan@comcast.net

32nd Grp 430th, 434th & 439th Eng Const 
Bn, Branson, MO, 8/10-12, David Mikusch, (636) 
797-2323, hardwork50@sbcglobal.net; 46th Eng 
Bn, Branson, MO, 9/6-9, MerriAnn Anderson, 
(616) 361-5973, merriann.anderson@sbcglobal.
net; 69th Armd Assn, Franklin, KY, 9/27-30, Bob 
Zepernick, (330) 821-2731, ztank32@aol.com; 
77th Arty Assn, Fernandina Beach, FL, 9/13-15, 
Jim Bowers, (904) 662-7638, jjb77faregt@
aol.com; 84th & 62nd ECB, Branson, MO, 9/24-
28, Carol Nelson, (401) 738-0693, cen21255@
verizon.net; 88th Inf Div TRUST & USFA, Fort 
Stewart, GA, 7/12-15, Kal Rosenblum, (954) 
907-3020, dkalfashions@att.net; 127th MP Co 
(Vietnam), Washington, 9/13-15, Jim Bruno, 
(845) 294-9158, jbb127mp@hvc.rr.com; 148th Inf 
Rgt 37th Div, Port Clinton, OH, 8/24-25, Steve 
Whitcraft, (419) 203-8340, ckst@watchtv.net; 
199th Inf Assn “Redcatchers,” San Antonio, 
6/18-22, Daniel Nixon, (509) 468-7281, 
nixonda1@hotmail.com; 299th Cbt Eng, Niagara 
Falls, NY, 8/9-11, James Nelson, (616) 755-2618; 

How to submit a reunion
The American Legion Magazine publishes 

reunion notices for veterans. Send notices 
to The American Legion Magazine, Attn: 
Reunions, P.O. Box 1055, Indianapolis, IN 
46206, fax (317) 630-1280, e-mail reunions@
legion.org or submit information via our 
website, www.legion.org/reunions. 

Include the branch of service and complete 
name of the group, no abbreviations, with your 
request. The listing also should include the 
reunion dates and city, along with a contact 
name, telephone number and e-mail address. 
Listings are publicized free of charge.

Your notice will appear on our Web site within 
a week and will remain available online until 
the final day of your reunion. Upon submission, 
please allow three months for your reunion to 
be published in print. Due to the large number 
of reunions, The American Legion Magazine 
will publish a group’s listing only once a year. 

Notices should be sent at least six months prior 
to the reunion to ensure timely publication.

Other notices
“In Search Of” is a means of getting in touch 

with people from your unit to plan a reunion. 
We do not publish listings that seek people 
for interviews, research purposes, military 
photos or help in filing a VA claim. Listings 
must include the name of the unit from which 
you seek people, the time period and the 
location, as well as a contact name, telephone 
number and e-mail address. Send notices to 
The American Legion Magazine, Attn: “In 
Search Of,” P.O. Box 1055, Indianapolis, IN 
46206, fax (317) 630-1280 or e-mail reunions@
legion.org. 

The magazine will not publish names of 
individuals, only the name of the unit. Listings 
are published free of charge.

Life Membership notices are published for 
Legionnaires who have been awarded life 

memberships by their posts. This does not 
include a member’s own Paid-Up-For-Life 
membership. Notices must be submitted 
on official forms, which may be obtained by 
sending a self-addressed stamped envelope 
to The American Legion Magazine, Attn: Life 
Memberships, P.O. Box 1055, Indianapolis, 
IN 46206.

“Comrades in Distress” listings must be 
approved by the Legion’s Veterans Affairs & 
Rehabilitation division. If you are seeking to verify 
an injury received during service, contact your 
Legion department service officer for informa-
tion on how to publish a notice.

To respond to a “Comrades in Distress” listing, 
send a letter to The American Legion Magazine, 
Attn: Comrades in Distress, P.O. Box 1055, 
Indianapolis, IN 46206. Include the listing’s CID 
number in your response. 

“Taps” notices are published only for Legion-
naires who served as department commanders 
or national officers.

PARAMOUNT RARE COIN & CURRENCY
www.paramountrcc.com

We reserve the right to withdraw this offer at any time. Coins shown not actual size.
Limited to fi rst time callers only. VV#-AL0512

$2.5 INDIAN
(Extremely Fine Condition)

$259

$1 AMERICAN
SILVER EAGLE

$34
$5 AMERICAN
GOLD EAGLE

$179

BRAND NEW 2012
Government Issued

Gold At Dealer Cost!

CALL NOW! 1.877.2PRCOIN
Call Paramount RCC today and let us help you secure a better tomorrow. 

(1.877.277.2646)
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“Well, I finally did it. I finally decided to enter the digital age 
and get a cell phone. My kids have been bugging me, my book
group made fun of me, and the last straw was when my car 
broke down, and I was stuck by the highway for an hour before
someone stopped to help. But when I went to the cell
phone store, I almost changed my mind. The phones
are so small I can’t see the numbers, much less push
the right one. They all have cameras, computers 
and a “global-positioning” something or other
that’s supposed to spot me from space. Goodness,
all I want to do is to be able to talk to my 
grandkids! The people at the store weren’t 
much help. They couldn’t understand why 
someone wouldn’t want a phone the size of a
postage stamp. And the rate plans! They were 
complicated, confusing, and expensive…and the
contract lasted for two years! I’d almost given up
until a friend told me about her new Jitterbug®
phone. Now, I have the convenience and safety
of being able to stay in touch…with a phone I
can actually use.”

Sometimes I think the people who 
designed this phone and the rate plans had
me in mind. The phone fits easily into my
pocket, and flips open to reach from my
mouth to my ear. The display is large
and backlit, so I can actually see who
is calling. With a push of a button I
can amplify the volume, and if I
don’t know a number, I can simply
push “0” for a friendly, helpful 
operator that will look it up and even
dial it for me. The Jitterbug also 
reduces background noise, making
the sound loud and clear. There’s
even a dial tone, so I know the
phone is ready to use.

Affordable plans that I can understand – and no contract to
sign! Unlike other cell phones, Jitterbug has plans that make
sense. Why should I pay for minutes I’m never going to use? 
And if I do talk more than I plan, I won’t find myself with no

minutes like my friend who has a prepaid phone. Best of
all, there is no contract to sign – so I’m not locked in for

years at a time or subject to termination
fees. The U.S. Based customer service
is second to none, and the phone 
gets service virtually anywhere in 
the country. 

Call now and receive a FREE gift
when  you order. Try Jitterbug 
for 30 days and if you don't love 
it, just return it1. Why wait, the 
Jitterbug comes ready to use 
right out of the box. If you aren’t 
as happy with it as I am, you 
can return it for a refund of 
the purchase price. Call now, the

Jitterbug product experts are
ready to answer your questions.

IMPORTANT CONSUMER INFORMATION: Jitterbug is owned by GreatCall, Inc. Your invoices will come from GreatCall. All rate plans and services require the purchase of a Jitterbug phone and a one-time set up fee of $35. Coverage and service is not available everywhere. Other charges
and restrictions may apply. Screen images simulated. There are no additional fees to call Jitterbug’s 24-hour U.S. Based Customer Service. However, for calls to an Operator in which a service is completed, minutes will be deducted from your monthly balance equal to the length of the call
and any call connected by the Operator, plus an additional 5 minutes. Monthly rate plans do not include government taxes or assessment surcharges. Prices and fees subject to change. 1We will refund the full price of the Jitterbug phone if it is returned within 30 days of purchase in 
like-new condition. We will also refund your first monthly service charge if you have less than 30 minutes of usage. If you have more than 30 minutes of usage, a per minute charge of 35 cents will apply for each minute over 30 minutes. The activation fee and shipping charges are not 
refundable. Jitterbug is a registered trademark of GreatCall, Inc. Samsung is a registered trademark of Samsung Electronics America, Inc. and/or its related entities. Copyright © 2012 GreatCall, Inc. Copyright © 2012 by firstSTREET for Boomers and Beyond, Inc. All rights reserved.

Monthly Rate
Operator Assistance

911 Access
Long Distance Calls

Voice Dial
Nationwide Coverage

Friendly Return Policy 

$14.99
24/7

FREE
No add’l charge

FREE
Yes

30 days

$19.99
24/7

FREE
No add’l charge

FREE
Yes

30 days

50 100Monthly Minutes

1

Finally, a cell phone 
that’s… a phone

with rates as low as $3.75 per week!

We proudly accept the following credit cards.

47
52

6

Available in 
Graphite and Red.

More minute plans available. Ask your Jitterbug expert for details.

Jitterbug Cell Phone
Call today to get your own Jitterbug phone.
Please mention promotional code 44507.

1-888-812-9432  
www.jitterbugdirect.com

Call now and receive a FREE gift
just for ordering.  Hurry…this is a 
limited time offer.  Call now!

No

Con
tra

ct
Price

Reduced 

by $48
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585th Eng Co (Vietnam), New Orleans, 9/14-17, 
Breland Clement, (985) 817-9597; 709th MP Bn 
(All Eras), Charleston, SC, 10/11-14, Louise Stack, 
(414) 764-0365, kilostack@att.net; 716th MP 
(Vietnam), St. Louis, 8/24-26, Duane Hursey, (712) 
544-2662, jdeh@fmctc.com; A Co 4th QM Bn 4th 
Armd Div (Germany, 1957-1960), Branson, MO, 
6/24-27, Lloyd Harfst, (636) 742-2071, mlharfst@
charter.net; Arizona Army Sec Assn, Tempe, AZ, 
8/17-19, Dave Waldmann, (520) 378-0159, dwald-
mann@cox.net; A Co 502nd Avn Bn 175th AHC, 
Savannah, GA, 9/6-10, Bob Koonce, (253) 537-
4818, potteryperson@aol.com; Bravo Co 4th Bn 
31st Inf Rgt 196th LIB Americal Div (Vietnam), 
Golden, CO, 9/27-30, Paul Guzman, (970) 
686-2360, guzmankim@msn.com; Camp Kaiser, 
Korea (All Units), Pigeon Forge, TN, 6/5-10, Joe 
Wietlisbach, (812) 852-4916, vfw2179p@aol.com; 
Charlie Btry 1st Bn 40th Arty, Charleston, SC, 
5/6-12, Tom Garvey, (516) 379-0551, garveyt@
gmail.com; D 2/16 1st Inf Div (1967-1968), 
Lindenwold, NJ, 8/16-19, Don Dignan, (734) 
525-0157, dondignan@sbcglobal.net; Europe G2, 
Bristol, VA, 9/7-8, Lee McCaslin, (205) 655-5081, 
lmccaslin1@charter.net; F Co 40th Armor 
“Turner’s Tankers,” San Antonio, 9/6-9, Richard 
Brewster, (936) 436-2300; HHB 108th Arty Grp, 
St. Louis, 10/5-8, Ty Cobb, (630) 894-1941, tec425@
sbcglobal.net; Mars Task Force & Descendants, 
Louisville, KY, 8/30-9/2, Jerrie Daly, (651) 204-
5002, jerriedaly@gmail.com; Sec Agency Turkey, 
Pittsburgh, 10/7-10, Elder Green, (724) 471-4899, 
asagreenhornet@comcast.net; Society of the 1st 
Inf Div “Big Red One,” Memphis, TN, 8/1-5, Jen 
Sanford, (215) 661-1969

COAST GUARD
Bibb (WHEC 31), Portland, ME, 9/19-23, Jimmy 
Tweed, (508) 478-9694, jtweed94@comcast.net; 
Buoy Tender Vets, Grand Haven, MI, 7/30, Lysle 
Hansberger, (231) 843-4313, wowlud@yahoo.com; 
Chief Petty Officers Assn, Long Beach, CA (on 
Queen Mary), 8/7-9, Bill Segelken, (703) 941-0395, 
cpoaconvention@gmail.com; Woodbine, Grand 
Haven, MI, 8/1-4, John Krueger, (616) 735-0085, 
jkrueger20@comcast.net 

JOINT
Chosin Few (Korean War), San Antonio, 8/22-25, 
Don Gee, (215) 822-9093, chosinfewhq@aol.com; 
Indiana BB 58 (All Mbrs & Crew), Fall River, MA, 
10/4-7, Albert Vicarelli, (630) 754-5011

MARINES
2nd Bn 9th Mar, Branson, MO, 11/8-12, Gabe 
Coronado, (810) 334-0377, member3107@aol.
com; 3rd Amtrac Bn, Tampa, FL, 6/15-16, Philip 
Anninos, (386) 447-0171; 3rd LAI/LAR, Las 
Vegas, 7/12-14, Heather Maddox, (623) 521-5891, 
hlmaddox@cox.net; 3rd Mar Div Assn, San 
Diego, 8/21-26, Don Gee, (215) 822-9094, gygee@
aol.com; A-1-11, Las Vegas, 10/14-17, Gordon 
Hansen, (928) 757-4882, glhansen@citlink.net; 
A-1-12 3rd Mar Div, Charlotte, NC, 10/18-21, Dale 
Punch, (704) 477-8829, dalepunch@charter.net; 
Alpha 1/4 Echo 2/7 (Vietnam, 1964-1967), New 
Orleans, 9/13-16, Robert Duda, (330) 655-2633, 
rgduda@aol.com; D Co 1/26 (Vietnam), Seattle, 
9/4-9, Greg Gibbons, (360) 929-7341, gagibbons@
gmail.com; Force Log Cmd (All Sub Units), 
Fredericksburg, VA, 9/27-30, Tom Luberda, (708) 
895-1321, luberda.flsg@gmail.com

NAVY
American Assn of Navy Hospital Corpsman, 
San Antonio, 9/19-23, Awtrey Peace, (850) 
626-1125, awtreyp@yahoo.com; Anzio/Coral 
Sea CVE 57, New Orleans, 9/11-16, Ralph West, 
(281) 347-1384; Ashtabula AO 51, Branson, 
MO, 6/13-16, Wayne Harclerode, (913) 755-2345, 
sunshine@midwest-connections.com; Balch DD 
363 & Porterfield DD 682, Kerrville, TX, 9/9-15, 
John Bryan, (904) 272-4298, sgtdes@comcast.
net; Basilone Assn, Syracuse, NY, 7/24-27, Philip 
Poplaski, (315) 457-6847, pepumkc8@aol.com; 
Beale DD/DDE 471, Rocky Hill, CT, 8/16-19, James 
Svejk, (860) 481-2999, ussbealereunion2012@
yahoo.com; Begor APD 127, San Diego, 10/3-7, 
Rich Pardy, (541) 582-1761, rogriv@q.com; Benner 
DD/DDR 807, Pittsburgh, 9/12-15, John Conwell, 
(724) 658-3615, jaknmare@yahoo.com; Blandy 
DD 943, Chandler, AZ, 10/11-14, Frank Page, (408) 
234-3536, pagespalace@msn.com; Bon Homme 
Richard CV/CVA 31 & LHD 6 Ship Co & Air Grp, 
Washington, 9/13-15, Franklin Pulliam, (417) 
684-1358; Boston CA 69/CAG 1/SSN 703, Buffalo, 
NY, 7/12-15, Arthur Herbert, (603) 672-8772; 
Caperton DD 650, Eugene, OR, 8/12-15, Bob 
Smithson, (480) 496-0705, busibob@aol.com; 
Cascade AD 16, Orlando, FL, 10/2-7, Bob Croghan, 
(314) 954-7801, bobsr@croghancpa@com; Dixie 
AD 14, New Orleans, 9/27-30, J.T. Smith, (615) 
513-2440, jts912@att.net; Duxbury Bay AVP 38, 
Williamsburg, VA, 9/20-24, Robert Smith, (845) 
786-5971, bobsmith7@verizon.net; Elokomin AO 
55, Norfolk, VA, 9/25-28, Robert O’Sullivan, (617) 
288-3755, theeloman@verizon.net; Guadalupe 
AO 32, St. Louis, 9/21-23, Gary Watts, (605) 
629-3621, garyw@itctel.com; Halfbeak SS 352, 
Groton, CT, 8/16-19, Bill Badders, (603) 606-
2900, buckss352@comast.net; Hank DD 702, 
Charleston, SC, 9/19-23, Richard Vaughn, (251) 
476-9576, rdv85@yahoo.com 
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Harold E. Holt DE/FF 1074, Orlando, FL, 6/14-17, 
Brent Osterhout,  boster@sault.com; Holland AS 
32, Seattle, 7/11-15, Gary Stowe, (573) 769-3996, 
ussholland@socket.net; Hollister DD 788, 
Seattle, 9/26-29, Ed Gundersen, (518) 842-7126, 
gunder788@nycap.rr.com; Horne DLG/CG 30, Hot 
Springs, AR, 6/14-17, Mike Hale, (501) 767-9814, 
mcpohale@aol.com; Intrepid, West Lafayette, OH, 
9/14-16, Robert Hall, (940) 845-2515, bob_i69@
yahoo.com; Iowa BB 61, San Pedro, CA, 7/2-7, Bill 
Humienny, (718) 745-4502, billhbb61@aol.com; 
James K. Polk SSBN/SSN 645, South Plainfield, 
NJ, 10/11-14, Gino Bovino, (908) 256-3667, 
reunion2012@ussjameskpolk.com; Joulett DLG/
CG 29, Portland, OR, 8/15-19, Terry Smith, (360) 
798-0816, mtsmith351@q.com; Kemper County 
LST 854, Branson, MO, 6/6-9, Jim Simonson, (320) 
253-2167, jasimonson@stcloudstate.edu
Kirk DE/FF 1087, Newport, RI, 10/19-23, Hugh 
Doyle, (401) 855-1514, hdoyle2439@aol.com; 
Leahy DLG 16 (1964-1967), Charleston, SC, 
9/24-26, Bob Jeffries, (260) 723-4620, bljeffries@
embarqmail.com; Lexington CV 16, Branson, MO, 
9/18-23, Bill Kennedy, (636) 282-0480, usscva-16@
att.net; LSD 27, Branson, MO, 9/16-20, Everett 
Ward, (910) 790-1995, ekwardjr@aol.com; Maddox 
DD 168/622/731, Reno, NV, 8/16-19, Dennis 
Stokhaug, (262) 679-9409, maddox64@aol.com; 
MCB 1, 9, 10, Nashville, TN, 10/5-6, Peter Dowd, 
(781) 837-0393, mcb1reunion@verizon.net; MCB 
7, San Diego, 9/27-30, Denny Blaisdell, (419) 
867-9371, dennybee@sbcglobal.net; MCB 1 & 10 
(All Eras), Nashville, TN, 10/5-6, Bill Annett, (615) 
447-5593, seabeebill@cox.net; Menard APA 201, 
Branson, MO, 9/24-28, Leslie Rutherford, (559) 
251-8939, lrutherfor@aol.com; Midway CVA 41, 
Washington, 9/20-22, Jim Hayter, (703) 287-0509, 
mva41vpr@comcast.net; Mount Katmai AE 16, 
Vallejo, CA, 10/4-7, Mickey Ganitch, (510) 352-1257, 
mbganitch@earthlink.net; NAV/MAG (Cartagena, 
Spain), Norfolk, VA, 9/19-22, August Vagnini, (203) 
598-0870, aumadi99vagnini@yahoo.com
NMCB 20, Hampton, VA, 2/22-24, Frank 
Thompson, (502) 468-7443, seabee@
bardstowncable.net; Northampton CA 26 & 
CLC/CC 1, Dayton, OH, 9/6-10, Len Shults, (334) 
273-9804, nortnsailor1@att.net; Noxubee AOG 56, 
Laughlin, NV, 7/29-8/1, Dick Barber, (706) 245-6110, 
dickbarber@aol.com; Oklahoma City Assn, Rapid 
City, SD, 9/25-30, John Baker, (620) 221-0343; 
Proteus AS 19, San Diego, 10/11-14, Paul Castle, 
(619) 237-1314, paul1@ix.netcom.com; Rehoboth 
AVP/AGS 50, Rapid City, SD, 9/5-8, Pat Farrell, (650) 
941-2527, pefarrell@sbcglobal.net; Rendova CVE 
114, Dearborn, MI, 10/17-21, Chuck Fecay, (313) 
565-1515, cfecaytour@aol.com; San Jacinto CVL 
30/CG 56, Chicago, 8/9-11, Mark Hume, (815) 578-
8496, mndteam@yahoo.com; Shenandoah AD 26, 
Norfolk, VA, 10/5-7, E. David Zapf, (505) 890-0113 
Sierra AD 18, San Antonio, 10/10-13, Malcolm 
Jones, (956) 343-3644, cofftime@att.net; Takelma 
ATF 113, Minneapolis, 9/13-16, Dick Schreifeis, 
(651) 455-1876, richard_rosemary@msn.com; 
Tamalpais AO 96, Charleston, SC, 9/26-30, Mel 
Woodward, (714) 985-0778, w71726@aol.com; 
Terrell County LST 1157, New Orleans, 10/3-7, 
Leroy Duncan, (618) 920-3372, dunkydo9@
aol.com; Thomastom LSD 28, Portland, ME, 
9/27-29, John Rumer, (352) 382-0246, mmcret81@
tampabay.rr.com; Toledo CA 133, St. Louis, 
9/13-17, Paul Specht, (405) 737-7404, ichisansan@
cox.net; Towhee AGS 28, Aspen Park, CO, 8/3-5, 
Darrell Wilson, (720) 205-7325, willy@wispertel.
net; Walke DD 723, Tucson, AZ, 9/16-21, Alan 
Fear, (417) 234-3850, 2staranchor.ret@gmail.com; 
Wallace L. Lind DD 703, Jacksonville, FL, 9/20-24, 
Ed Siemietkoski, (856) 829-6470, edwardpro23@
verizon.net; WAVES National, Women of the 
Sea Services, Orlando, FL, 9/19-23, Barbara 
McGuire, (813) 571-2098, bdogwood@tampabay.
rr.com; Whiteside AKA 90, Branson, MO, 8/11-14, 
Arlo Ericson, (816) 364-4440, aericson@ccp.com; 
Yarnall DD 541, Baton Rouge, LA, 7/3-5, Noah 
Mathias, (513) 922-7454, nmathias@fuse.net

IN SEARCH OF
A Btry 3rd Bn 6th Arty (Pleiku, Vietnam, 

1967-1968), Juan Rodriguez, (254) 718-2408, 
juanr8773@gmail.com

A Co 1st Bn 31st Inf (Korea, 1967), Glen Dunn, 
(870) 352-7460, dunnglen@ymail.com

A Co 237th Cbt Eng Bn (Heilbron, Germany, 
1963-1966), Jim Lenz, (208) 938-0998, 
lenz15@q.com

A Co 4th Bn 23rd Inf Rgt 25th Inf Div (Vietnam), 
Delores Jacobs, (763) 261-2237

Baltimore Mar Det (1954-1956), Frank 
Montgomery, (440) 366-0169

C-5-1 BCT (Fort Ord, CA, 1972), Ron Lemieux, 
(715) 902-1296

CBMU 614 (Saipan, 1944-1946), Bill Pokluda, 
(817) 626-0726 

Comm Sqdn (Okbernkirchen, Germany, 
1962-1966), Keith Sengstock, (608) 339-6147, 
sengstock@peoplepc.com

Det 4 2702nd EOD Sqdn (Wright-Patterson 
AFB, OH, 1960-1961), Jack ReVelle, 
(714) 289-1664, cactus_statman@yahoo.com

HHB 108th Arty Grp (Fort Riley, KS, 1967-1971), 
Ty Cobb, (630) 894-1941, tec425@sbcglobal.com

HQ & HQ Co (Camp Tortagerro, Puerto Rico), 
Michael Cefaratti, (215) 237-5244

Inf OCS Class 2 (1961) & 51st Co, John Stovall, 
(270) 586-7570, capsstovallb169@aol.com

ITR Camp Lejeune & Camp Geiger, NC, H Co 
(1968), Dean Plumley, (864) 859-0800

L Co 506th Inf Rgt 101st Abn (Breckenridge, KY, 
1953), Gene Gazzola, (602) 266-2988, ka7g2@
aol.com

Ladd AFB Aero Club (Fairbanks, AK, 1959-1961), 
Jim Anderson, (308) 428-4755, jrandersonj3@
gmail.com

3rd Mar Div 9th MAB (Camp Hansen & Camp 
Hauge, Okinawa, 1969-1970), Dean Plumley, 
(864) 859-0800

Plt 214 (MCRD San Diego, 1959), Philip Templet, 
(504) 361-1528

Plt 393 (MCRD Parris Island, SC, 1968), Dean 
Plumley, (864) 859-0800

Vietnamese Language School (Presidio of 
Monterey, CA, Jan 1969), Dean Plumley, 
(864) 859-0800

2nd Bn 27th Inf “Wolfhounds,” Survivors 
of Attleboro, Tom Donovan, (513) 523-1603, 
tdonovan227@yahoo.com

2nd Bn 8th Mar F Co (1973-1975) & 3rd Bn 8th 
Mar (1976), Gary Lloyd, (301) 393-9287

2nd Msl Bn 82nd Arty (Kitzingen, Germany, 
1957-1959), Herb Sones, (407) 687-3919, 
mherb99@yahoo.com

3rd Amph Tract Bn (Monkey Mountain, 
Vietnam, 1968-1969), Monty Nelson, 
(785) 214-0125, montyn3@gmail.com

18th FIS (Grand Forks, ND & Alaska, 1952-1974) 
& Det 3 50th TFW (Hopsten/Rheine, Germany, 
1967-1972), Bob Renner, afbobr@aol.com

53th Trans Co (Fort Irwin, CA & Okinawa, 
1964-1965), George Atwood, (518) 325-3086, 
bpa741@fairpoint.net

56th Ftr Grp (K.I. Sawyer AFB, 1960-1964), 
Johnny Luke, (770) 725-5207

83rd Army Band (Straubing, Germany), 
Daniel Doster, ddoster445@gmail.com

97th Inf Div (WWII), Norman Mathis, 
(931) 232-6325

123rd Sig Bn 3rd Inf Div (Wurzburg, 
Germany, 1963-1965), Bill Roose, 
lwwll2@wmconnect.com

134th QM Co 240th QM Bn (Vietnam), Janet 
Kelley, (937) 578-3901, jkelle@columbus.rr.com

243rd Avn Co (Dong Ba Thin, 1970-
1971), George Becker, (845) 888-0620, 
palooneygb@aol.com

251st Ord Det (Fort Sill, OK, 1966-
1968), Jack Arnholt, (419) 884-9788, 
jaarnholt@embarqmail.com

554th Eng Co (Vietnam, Float Bridge), 
James Wentz, (406) 256-5759

6332nd Air Inst Sqdn (Okinawa, 
1952-1954), Harold Roaden, (317) 273-8565, 
hbroaden@aol.com

Portable!

Great for 
decks and
docks, too!

� Eliminates the problems
ordinary flagpoles create!

�  Extends easily from 7 to
20 feet in seconds!

�  No ropes to snarl or clang.

�  Flies one or two flags.

�  Flags rotate freely 360
degrees without tangles!

�  Locking collars and base
help prevent accidental
telescoping or theft.

�  Superb quality,
maintenance-free.

�  5-Year Limited Warranty.

�  Your choice of aluminum,
bronze or white finish.

�  FREE Nylon American Flag.

with gold
ball top &
American
Flag!

Revolutionary 
SunSetter 20 Foot 

Telescoping 
Flagpole!

...when you order the 

184 Charles St., Malden, MA 02148
FLAGPOLES

Call Toll Free: 1-800-876-2340
Use Savings Code: 12017

24 hrs. a day, or order online at:
www.sunsetterflag.com

FREE

Plus a FREE 3’x5' nylon American Flag
(stitched, not printed!) w/embroidered stars! 

with FREE Shipping!Just $14999

Shipping & American Flag!

Sleeve base 
included for 
ground installation.

Limited
Time
Offer!
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TAPS
Henry L. Adams, Dept. of Georgia. Dept. 

Cmdr. 2009-2010, Nat’l American Legion 
Magazine Cmsn. Memb. 2010-2012, Nat’l 
Legis. Cncl. Memb. 2007-2012 and Nat’l 
Distinguished Guests Cmte. Vice Chmn. 
2005-2010.

John B. Dunlap, Dept. of Idaho. Dept. Cmdr. 
1995-1996, Nat’ Exec. Cmte. Alt. Memb. 2009-
2010, Nat’l Americanism Cncl. Vice Chmn. 
2009-2010, Nat’l Counter-Subversive Activities 
Cmte. Nat’l Cmdr.’s Rep. 1997-2000, Nat’l & 
Homeland Sec. Cncl. Vice Chmn. 1996-1997, 
and Nat’l Distinguished Guests Cmte. Vice 
Chmn. 1992-1995, 2002-2004 and 2010-2011. 

Harry L. Estes, Dept. of Wyoming. Dept. Cmdr. 
1965-1966 and Nat’l Mbrshp. & Post Activ. 
Cmte. Memb. 1964-1965.

William E. Galbraith, Dept. of Nebraska. Nat’l 
Cmdr. 1967-1968, Dept. Cmdr. 1962-1963, Nat’l 
Vice Cmdr. 1965-1966, Nat’l Advisory Cmte. 
to Nat’l Cmdr. Memb. 1966-1967, Nat’l Exec. 
Cmte. Memb. 1964-1965, Nat’l Cmdr.’s Special 
Cmte. on Education Memb. 1975-1976, Nat’l 
Advisory Cmte. to Nat’l Cmdr. Vice Chmn. 
1969-1970, Nat’l Overseas Graves Decoration 
Trust Memb. 1969-1970, Nat’l Task Force for 
the Future Chmn. 1968-1969, Nat’l Overseas 
Graves Decoration Trust Chmn. 1967-1968, 
Nat’l Finance Cmsn. Ex-Officio Memb. 

1967-1968, Nat’l 50th Anniversary Cmte. Exec. 
Section Memb. 1966-1967 and 1968-1969, 
Nat’l Child Welfare Foundation Treasurer, 
1966-1967, Nat’l Child Welfare Foundation 
Director 1965-1966, and Nat’l Child Welfare 
Cmsn. Liaison Cmte. Memb. 1964-1965.

Harry J. Hirt, Dept. of Hawaii. Dept. Cmdr. 
1993-1994, Nat’l Homeland Sec. Cncl. Vice 
Chmn. 1993-2012 and Nat’l Distinguished 
Guests Cmte. Vice Chmn. 1992-1993.

Richard M. Hochbrueckner, Dept. of New 
York. Nat’l Distinguished Guests Cmte. Vice 
Chmn. 1988-1990, Nat’l Legis. Cncl. Memb. 
1993-1994 and Nat’l Americanism Cncl. Vice 
Chmn. 1990-2012.

Louis M. Pellon, Dept. of Arizona. Dept. Cmdr. 
1975-1976, Nat’l Exec. Cmte. Memb. 1980-
1984, Nat’l Sec. Cmsn. Liaison Cmte. Memb. 
1980-1984, Nat’l Exec. Cmte. Alt. Memb. 
1978-1980, Nat’l Naval Affairs Cmte. Memb. 
1976-1982 and 1985-2009, Nat’l Distinguished 
Guests Cmte. Vice Chmn. 1974-1976, Nat’l 
Foreign Relations Cncl. Vice Chmn. 1967-1969 
and 1970-1970, and Nat’l Americanism Cncl. 
Memb. 1965-1967.

Donald L. Small, Dept. of New Hampshire. 
Dept. Cmdr. 1998-1999, Nat’l Cmsn. on 
Children & Youth Memb. 2008-2012, Nat’l 
Distinguished Guests Cmte. Vice Chmn. 
2000-2008 and Nat’l Public Relations Cmsn. 
Memb. 1994-2000.

LEGION SHOPPER

HEARING AIDS
UP TO 60% SAVINGS

30-DAY
TRIAL

TRY
BEFORE
YOU BUY

GUARANTEED LOWEST PRICES!
 ALL MAKES & MODELS TERMS ARRANGED
 30 YRS. EXPERIENCE ALL MAKE REPAIRS

CUSTOM INSTRUMENT SPECIALISTS 
FOR FREE INFORMATION CALL:

1-800-323-4212
We’re the oldest, biggest and best

LLOYDS, DEPT. AL         P.O. BOX 7355, ROCKFORD, IL 61126
Visit our Website at www.lloydhearingaid.com

This is all 
you wear!

NOT AVAILABLE IN WA. 

STRONGER
THAN VIAGRA®

Pharmaceutical Grade Without Prescription!

(12 pills)  -   100mg    $49.95   

(24 pills)  -   100mg    $89.95   

(36 pills)  -   100mg    $129.95 

* Free Shipping * Discreet Packaging

* Money Back Guarantee

Credit Cards & Check By Phone.

1-866-611-6891
Or Send Check or M.O. To:

P.E. Labs, 6409 S. Western Ave.
Oklahoma City, OK 73139-1703

 order online www.pillmedica.com

Viagra® is a registered trademark of Pfizer Inc

TOLL FREE
Order Line

SHOCKING              

FREE TELEPHONE TEST & FREE TRIAL

Let’s discuss your needs and budget. Repairs From $7700

All Brands Since 1981

Newest Technology
LOW PRICES!

5 Yr Ltd
Warranty

Simone Renaud devoted  years of her life to writing letters, shooting photos, 
organizing ceremonies and corresponding with U.S. families who’d lost loved 
ones at Normandy. 

THE STORY OF SIMONE RENAUD

“Mother of Normandy: The Story of Simone Renaud,” 

$ Hardcover | $ Softcover | $ DVDs 

Order online:   www.emblem.legion.org 

Order by phone:   () - 

Sales help benefi t The American Legion’s
Overseas Graves Decoration Trust Fund. 
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Check our low prices!

www.sleep-comfort.com

FREE Video or DVD

www slleep co fmfortt com
1-800-982-3169

h k lCh k l i !

Palmer  Industries  
P O Box  5707ASJ
Endicott  NY 13763

     One hand operated
         Electric  1, 2, 3 or 4Seaters
                              800 847 1304Free Brochure

Made 

in USA

    2 Seater

www.palmerind.com

  Small scooters,  Pedal/Electrics   
Handcycles, Electric Kits forTrikes  

Since

1973

10% Tax 
  Credit

 800-992-3524

 

ALL KINDS - ALL SIZES - PROMPT SHIPMENT

1210 1st Ave. North - Fort Dodge, IA 50501

http://legion.myhomebenefits.com to learn more!

800.871.8864

800.524.5533

Exclusive
Savings for
Legion Families!

info@movingnavl.com

info@movingallied.com

Moving?

Call for FREE estimate & qualify for Legion discounts!

●   H AT   P I N S   ●     M E D A L S  ●

●  FREE COLOR CATALOG
●  2500+ Military Designs
●  Army, Navy, Air Force, Marines
●  Call now! Toll-free!

  1-888-223-1159
●  Custom pins & patches available.
 Dealer inquires welcome.

HONORS
by Hoover’s Mfg., Co.

P.O. Box 547AL, Peru, IL 61354
Fax: 1-815-223-1499

Email: dave@hmchonors.com 
Website: www.hmchonors.comB
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Badge-A-Minit, Dept. AL512, 345 N. Lewis Ave., Oglesby, IL 61348

Call 800•223•4103

Earn $25–$100 Per Hour
Expand your profitability with 
Badge-A-Minit buttons by creating
customized buttons for customers. 
Buttons cost less than 19¢ to make 
and can be sold for $1 or more. 
Only $86.10 $29.95, receive
everything you need to 
make your first ten
21/4" buttons. Request your
FREE catalog or order today!

www.badgeaminit.com

Call today for a FREE color

catalog of over 150 eye-catching

Classic Military Rings, plus a

Special Report you should read

before buying any service ring:

1-573-221-7786 (24 hr. recorded
message). Or write: Classic Rings,
1209 Broadway, Dept. A-512,

Hannibal MO 63401

www.ClassicRings.com
Code A-512

Rings to Honor
Your Service

Order Online At: www.ENIMORGAN.com
Eastern Numismatics Inc.
642 Franklin Avenue Garden City, NY 11530

Minimal Shipping Charge Applies.

USMORGAN
SILVER DOLLARS

...Only $3295 ea.
Minted from 1878-1921

All Grade Very Good & Better

Call 1-800-835-0008

Prices are
subject to
change

w/o notice.

....Buywhile Silver is Still Low

Rekindle Veteran Pride
read: “Phantom Driver”

by Walter David Herbert
Available on Amazon.com or 

877- 482- 6357 for autographed copy
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“Brace yourself. This is old-school laser surgery.”

“I don’t think it’s so much my inability to lose weight 
as my ability to fi nd it.”

“My husband and I are thinking of moving to Canada 
to be closer to our prescriptions.”

Gone crazy. Back soon.

TWO FRIENDS were watching a western on TV. 
As the hero rode on horseback toward the cliff’s 
edge, one of the men said, “I bet you $50 he goes 
over the cliff.”

“OK, you’re on,” the other man replied. 
The hero rode straight over the cliff. As the 

second man handed over the money, the fi rst man 
looked at it and said, “You know, I feel a little 
guilty about taking this. I’ve actually seen the 
movie before.”

“Me, too,” his friend quipped, “but I didn’t 
think he’d be stupid enough to make the same 
mistake twice.”

A WOMAN visited a modern-art gallery. One 
painting was bright blue with vivid orange swirls, 
and the one hanging next to it was black with 
lime-green splotches. 

The artist stood nearby, so as politely as she 
could, the woman said to him, “I’m sorry, but I 
just don’t understand your paintings.”

“I paint what I feel inside me,” the artist replied.
“I see,” the woman replied innocently. “Have 

you tried Alka-Seltzer?”

THE I.T. SPECIALIST told the executive, “We have 
to upgrade the computer network.”

“Oh, no. We can’t get rid of these computers,” 
the executive replied.

“Why not?” the specialist asked. “With a new 
system, our operations will be faster. Why would 
you want to keep these outdated machines?”

The executive replied in a low voice, “They 
know too much.”

AGGRESSIVE DRIVERS are the ones who try to 
get back at you after you cut them off.

A GROUP OF WOMEN decided to have a picnic in 
a country fi eld. Just as they sat down to eat, an 
angry bull appeared on the scene. Everyone ran for 
cover, but one unfortunate woman – wearing a red 
shawl – got the animal’s attention.

She managed to leap over a fence just before the 
bull caught up to her. Trying to catch her breath, 
she shouted, “You beast! I’ve been a vegetarian my 
whole life. There’s gratitude for you!”

A CIA EMPLOYEE quit to become a bishop. Now 
all his fi les are marked “Sacred” and “Top Sacred.”

“IRAN AND ITS NUKES. They’ve got the rods all 
ready to go into the reactor. They’re waiting on 
the installer. He’s supposed to come out Friday 
between 10 and 2.” – David Letterman
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FOR COMPENSATION INFORMATION:

FREE PACKET for mesothelioma 
or lung cancer, diagnosis/death,
please contact:

The David Law Firm, P.C.
Jonathan David*

10655 Six Pines Drive, #260
The Woodlands, TX 77380

(Greater Houston Area)

Handling cases nationwide with 
local co-counsel in state of filing.

Toll Free 1-877-367-6376
Email: info@mesotheliomaweb.org
www.mesotheliomaweb.org/n4658

Many sailors who served their country proudly aboard 
ships in the World War II, Korean, and Vietnam War eras,

are now being diagnosed with asbestos-related cancers.

Asbestos
Cancer Hits

Former 
Sailors

The David Law Firm
“Defeating Today’s Goliaths”

FOR MEDICAL INFORMATION:

FREE PACKET for mesothelioma
patients, please contact:

Toll Free 1-800-998-9729 
Email: info@thedavidlawfirm.com

www.asbestos-attorney.com/n4658

* Licensed by the Supreme Court of Texas.
Not Certified by the Texas Board of Legal Specialization.

Mesothelioma Web
Hope * Support * Help

The most comprehensive
resource for Mesothelioma
patients and their families.
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Order Now! Call: 1-800-543-4810 or Get the Best Deals at www.                  .com/bestdeals

Call: 1-800-543-48101-800-543-4810 or www.                  .com/bestdealswww.                  .com/bestdeals

And Your LAST CHANCE at Only
Our shoe buyer got a little frisky, knowing that 
next month prices would go up. So he bought

plenty, & the rafters are bursting! 

To make room, we are offering this Last Chance    
Low Price plus FREE Shipping! You still get 

the full Dr. Scholl’s® treatment:

Tri-Level Comfort® insoles with 3 layers 
cushioning. Soft Genuine Leather         

uppers & smooth manmade trim
with breathable mesh details.

• Padded ankle collars 
• Hand-stitched mocc toe

• Twin elastic gores
• TPR outsole 

with excellent
traction. 

Black

Pewter
Grey

Tan

Copper
Brown

Twin Gore
for Security

& Ease!

                          Duke Habernickel
#1 Bargain Place Jessup, PA 18434-1834
   

Dr. Scholl’s is a registered trademark 
of MSD Consumer Care, Inc.© 2012 MSD 
Consumer Care, Inc. All rights reserved.

Send ___ pairs. I enclose $____________  
purchase price plus $6.99 shipping. 
In GA add sales tax.

Imported

Haband #1 Bargain Place
Jessup, PA 18434-1834

Card #_______________________________________Exp.: ______/_____

Mr. Mrs. Ms.__________________________________________________

Address__________________________________________ Apt. # ______

City & State_____________________________________Zip ___________

Phone/Email___________________________________________________

2 pairs 55.97   3 pairs 80.95
2999

per pair 

*Genuine Leather
LOAFERS

D & EEE
Widths! 

®

Men’s D Widths:  7  71⁄2 8  81⁄2
9  91⁄2 10  101⁄2 11  12  13

Men’s *EEE Width
($4 more per pair):   8  81⁄2 9  91⁄2

10  101⁄2 11  12  13

100% Satisfaction Guaranteed or Full Refund of merchandise purchase price.

®

Check

DISC  VER
®

N E T W O R K

On-Line Quick Order

COPPER BROWND6
BLACKØ1

PEWTER GREY6B
TANØ2

7T6–42J59 WHAT 
SIZE? 

HOW 
MANY? 

WHAT 
WIDTH? 

Genuine Leather
LOAFERS

FREE
SHIPPING

per 
pair

LAST CHANCE at this LOW PRICE
and FREE SHIPPING to boot!

FREE
Shipping

FREE 
shipping!

When you pay by check, you authorize us to use information from your check to clear it  electronically. Funds may be withdrawn from your account as soon as the same day we receive 
your payment, and you will not receive your check back from your financial institution.

Order Now! 
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